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WARNING

The publication of this Application Proof is required by The Stock Exchange of Hong Kong Limited (the
“Exchange”) and the Securities and Futures Commission (the “Commission”) solely for the purpose of
providing information to the public in Hong Kong.

This Application Proof is in draft form. The information contained in it is incomplete and is subject to change
which can be material. By viewing this document, you acknowledge, accept and agree with Central China New
Life Limited (23&#4EIG AT (“the Company”), its sponsor, advisers or members of the underwriting
syndicate that:

(a) this document is only for the purpose of providing information about the Company to the public in Hong
Kong and not for any other purposes. No investment decision should be based on the information contained
in this document;

(b) the publication of this document or supplemental, revised or replacement pages on the Exchange’s website
does not give rise to any obligation of the Company, its sponsor, advisers or members of the underwriting
syndicate to proceed with an offering in Hong Kong or any other jurisdiction. There is no assurance that the
Company will proceed with any offering;

(c) the contents of this document or any supplemental, revised or replacement pages may or may not be
replicated in full or in part in the actual final listing document;

(d) the Application Proof is not the final listing document and may be updated or revised by the Company from
time to time in accordance with the Listing Rules;

(e) this document does not constitute a prospectus, offering circular, notice, circular, brochure or advertisement
offering to sell any securities to the public in any jurisdiction, nor is it calculated to invite offers by the
public to subscribe for or purchase any securities;

(f) this document must not be regarded as an inducement to subscribe for or purchase any securities, and no
such inducement is intended;

(g) neither the Company nor any of its affiliates, advisers or members of the underwriting syndicate is offering,
or is soliciting offers to buy, any securities in any jurisdiction through the publication of this document;

(h) no application for the securities mentioned in this document should be made by any person nor would such
application be accepted;

(1) the Company has not and will not register the securities referred to in this document under the United States
Securities Act of 1933, as amended, or any state securities laws of the United States;

(j) as there may be legal restrictions on the distribution of this document or dissemination of any information
contained in this document, you agree to inform yourself about and observe any such restrictions applicable
to you; and

(k) the application to which this document relates has not been approved for listing and the Exchange and the
Commission may accept, return or reject the application for the subject public offering and/or listing.

If an offer or an invitation is made to the public in Hong Kong in due course, prospective investors are reminded
to make their investment decision solely based on the Company’s prospectus registered with the Registrar of the
Companies in Hong Kong, copies of which will be distributed to the public during the offer period.
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IMPORTANT

If you are in any doubt about any of the contents of this document, you should seek independent professional advice.
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Hong Kong Exchanges and Clearing Limited, The Stock Exchange of Hong Kong Limited and Hong Kong Securities
Clearing Company Limited take no responsibility for the contents of this document, make no representation as to its accuracy
or completeness and expressly disclaim any liability whatsoever for any loss howsoever arising from or in reliance upon the
whole or any part of the contents of this document.

A copy of this document, having attached thereto the documents specified in the paragraph headed “Documents Delivered to
the Registrar of Companies and Available for Inspection” in Appendix V to this document, has been registered by the
Registrar of Companies in Hong Kong as required by section 342C of the Companies (Winding Up and Miscellaneous
Provisions) Ordinance (Chapter 32 of the Laws of Hong Kong). The Securities and Futures Commission and the Registrar of
Companies in Hong Kong take no responsibility for the contents of this document or any other document referred to above.

The [REDACTED] is expected to be fixed by agreement between the [REDACTED] (for itself and on behalf of the
[REDACTED]) and our Company on the [REDACTED]. The [REDACTED] is expected to be on or around
[REDACTED] and, in any event, not later than [REDACTED]. The [REDACTED] will be not more than
HKS[REDACTED] and is currently expected to be not less than HK$[REDACTED]. If, for any reason, the [REDACTED]
is not agreed by [REDACTED] between the [REDACTED] (for itself and on behalf of the [REDACTED]) and our
Company, the [REDACTED] will not proceed and will lapse.

The [REDACTED] (on behalf of the [REDACTED]) may, with our consent, reduce the number of [REDACTED]
being offered under the [REDACTED] and/or the indicative [REDACTED] below that stated in this document at any
time on or prior to the morning of the last day for lodging applications under the [REDACTED]. In such a case, an
announcement will be posted on the website of the Stock Exchange at www.hkexnews.hk and our website at
www.ccnewlife.com.cn not later than the morning of the day which is the last day for lodging applications under the
[REDACTED].

Prior to making an [REDACTED] decision, prospective investors should consider carefully all of the information set out in
this document, including the risk factors set out in the section headed “Risk Factors” in this document. The obligations of the
[REDACTED)] under the [REDACTED] to subscribe for, and to procure subscribers for, the [REDACTED)], are subject to
termination by the [REDACTED] (on behalf of the [REDACTED]) if certain events shall occur prior to 8:00 a.m. on
[REDACTED)]. Such grounds are set out in the section headed “|[REDACTED]” in this document. It is important that you
refer to that section for further details.

The [REDACTED] have not been and will not be registered under the U.S. Securities Act or any state securities law in the
United States and may not be offered, sold, pledged or transferred within the United States or to, or for the account or benefit
of U.S. persons (as defined in Regulation S) except in transactions exempt from, or not subject to, the registration
requirements of the U.S. Securities Act. The [REDACTED)] are being offered and sold outside the United States in offshore
transactions in accordance with Regulation S.

[REDACTED]
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SUMMARY

This summary aims to give you an overview of the information contained in this document.
As it is a summary, it does not contain all the information that may be important to you and is
qualified in its entirety by and should be read in conjunction with, the full text of this document.

You should read the whole document before you decide to [REDACTED] in the
[REDACTED]. There are risks associated with any [REDACTED)]. Some of the particular risks
in [REDACTED] in the [REDACTED] are set forth in “Risk Factors”. You should read that
section carefully before you decide to [REDACTED)] in the  REDACTED].

OVERVIEW

We are the largest property management service provider in central China by total GFA under
management as of December 31, 2018 and total revenue for the year ended December 31, 2018,
according to CIA. Throughout more than two decades of operating history, we have significantly
grown our business and operations. We believe our prospects and the pursuit of better living
experience and lifestyle by the people in Henan are inseparable. We believe our well established
operating history affords us a trusted and reputable brand which in turn enables us to continue to offer
a full spectrum of services that can satisfy our customers’ diverse needs and effectively improve their
living quality.

As of June 30, 2019, our property management and value-added services covered all the
18 prefecture-level cities (including 73 of the 104 county-level cities) in Henan, and we served more
than one million property owners and residents in 269 properties. We manage a diversified portfolio of
properties, including residential properties, shopping malls, cultural tourism complexes, commercial
apartments, office buildings, schools and properties of governmental agencies. We ranked 16th, 15th
and 13th among the Top 100 Property Management Companies in China in 2017, 2018 and 2019,
respectively, according to CIA.

We focus on serving our customers’ diverse needs and enriching the list of goods and services
within the geographic areas which we cover: where they stay, where they travel, what they eat and how
they relax. We believe our competitive edge is the extensive network of goods and services we offer,
coupled with our deep understanding of market demands and our capabilities in data analytics.
Through frequent interactions with our customers, we have gained a deep understanding of customer
needs and preferences. Combined with our strong resource consolidation, online-to-offline synergy and
cross-selling capabilities, we are able to identify and deliver desirable services and products within our
network and constantly refine our offering to better satisfy customer needs. By providing these
services, we are able to aggregate significant consumer information which helps us cater to our
customers with more tailor-made services.

Over the years, we have received numerous awards in recognition of our service quality. We
were awarded with (i) 2019 Potential Unicorn of Property Management Service (2019 ¥ 2R 1> 3£
7148 f41#K); ii) Featured Brand of Property Management Service—New Lifestyle Provider (2019 F:a4)
ZENRHS b A 2 R A 6 7 U ), (i) 2019 Top 50 Most Valuable Brand of Property
Management Service (2019 #3EMR%s 3 m MUES05); (iv) 2019 China Property Management
Institute China’s Top 100 Property Management Companies (H[E4¥)2ERES B 58 >2€) for five years
since 2015; (v) Leading Brand for Property Management Service in the Central China Region (¥4
RS ESES ), (vi) 2018 Outstanding Enterprise of the Property Management Industry in Henan
Province (1 &9 3EMBATHE20184F  Je i 2£); (vil) Outstanding Property Management Company
of Zhengzhou (H{JH T4 264 B HERLAT) in 2017.
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We believe our three main business lines, namely property management and related value-
added services, lifestyle services and asset management services, echo with our Group’s philosophy
which is to enrich the living experience and lifestyle of all the people in Henan (F&A/ 4 {5 i & 5 B A
AR TS,

OUR BUSINESS MODEL

Over the years, we have successfully expanded our business from property management to
lifestyle services and asset management services. Our business now consists of three major segments.

Property management services and value-added services. We have provided property
management services since 1994 and over the years, we have expanded our service offerings to include
value-added services aimed at elevating the living quality of the residents in the properties we manage.
To promote a contemporary, interactive and intelligent environment within the communities, we
provide intelligent community solutions to property developers as well as residents. Furthermore, we
provide property agency services to property developers, buyers and sellers by leveraging our strong
network of property buyers with purchasing power to communities and non-property owners, property
agency services, intelligent community solutions, and personalized services to VIPs of the Central
China Consumers Club, who are the CCRE Group’s exclusive group of high-net-worth customers. As
of June 30, 2019, our property management and value-added county-level cities) in Henan, and we
served more than one million property owners and residents in 269 properties. We manage a
diversified portfolio of properties, including residential properties, shopping malls, cultural tourism
complexes, commercial apartments, office buildings, schools and properties of governmental agencies.

Lifestyle services. Lifestyle services include products and services we offer on our Jianye + (&
3+) platform, travel services, and management services we provide in Cuisine Henan Foodcourts (%
EREE). Our Jianye + (82£+) platform is a one-stop service platform which synchronizes our
internal and external resources with our O20 service capabilities in order to provide our customers
with convenient and more affordable goods and services. As of June 30, 2019, we were cooperating
with over 260 suppliers, including well-known brands such as JD.com (3 %), Netease (#1%)), Xiaomi
(/INK), SF Best (JIHE! %) and COFCO (*#&). We also offer a wide range of benefits including
exclusive offers with hotels, malls and restaurants in Henan. Our travel services offer four distinct
types of tours to customers, namely leisure tours, corporate tours, football tours and educational tours.
The two Cuisine Henan Foodcourts (36K %) we manage hosted over 140 vendors as of June 30,
2019, offering a wide variety of food options to consumers.

Asset management services. Unlike property management which concentrates on operations of
a property, asset management focuses on maximizing the value of property by streamlining operations
of and repositioning a property to reduce costs and increase income. Our asset management services
comprise (i) hotel management, (ii) commercial asset management and (iii) cultural tourism complex
management. As of June 30, 2019, our portfolio of assets under management consisted of three cultural
tourism complexes, seven shopping malls and seven hotels. For hotels, we manage overall hotel
operations, supervise hotel operations performed by an existing operator and provide consultancy
services. For other commercial assets, we provide pre-opening consultation and post-opening
management services. For cultural tourism complexes, our services include overall operations and
consultancy services. In each area, we strive to help our clients achieve asset value appreciation and
sustainable development.
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The table below sets forth our revenue from each business line during the Track Record Period.

Year ended December 31, Six months ended June 30,
2016 2017 2018 2018 2019
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %

Property management
and value-added

Services . ......... 347,207 99.4 421,397 91.5 620,712 89.4 248,620 88.9 529,529 77.9
Lifestyle services . . ... 2,005 0.6 23,877 52 62,179 9.0 25,862 9.2 113,999 16.7
Asset management

Services . ......... — — 15258 33 11,097 1.6 5,351 1.9 36,491 5.4
Total revenue . ....... 349,212 100.0 460,532 100.0 693,988 100.0 279,833  100.0 680,019  100.0

Our property management services business line is our primary business and largest revenue-
generating business line, which enables us to source customers and expand business scale for our other
business lines. Our value-added services increase our involvement and interaction with customers,
broaden our revenue sources and enhance our future growth potential. For property management
services, during the Track Record Period, our property management fees were mainly charged on a
lump sum basis. According to CIA, the “lump sum” model for property management fee is the
dominant model in the property management industry in China, especially for residential properties.

We mainly charge a pre-determined fixed amount as the property management fee on a
monthly basis which represents “all-inclusive” fees for all of the property save for the property
management fees of one of our property management services we provide in accordance with our
pricing policy. We are entitled to retain the full amount of property management fees received from
property developers and property owners and residents. We bear the costs of managing properties, and
recognize such costs as our cost of sales, which include expenses associated with our staff involved in
providing property management services, maintenance and repair of communal areas, facilities
management, cleaning and garbage disposal and security. During the Track Record Period, our average
property management fees for our residential properties per sq.m. per month ranged from RMB1.66 to
RMBI1.89. For further information, please see subsection headed “Business—Property Management
and Value-Added Services—Pricing Policy for Property Management Fee” in this document.

For value-added services, to distinguish ourselves from other property management companies
and establish the standard for high-end property management service, we actively seek to gain a more
comprehensive and deeper understanding of the needs of owners and residents and anticipate their
demands. The community value-added services we offer to the residents include (i) clubhouse services;
(ii) interior repair and maintenance; (iii) housekeeping and cleaning; (iv) vehicle cleaning and
charging; (v) furnishing; and (vi) items delivery and pickup services. For value-added services we offer
to the non-property owners are mainly (i) onsite sales assistance; (ii) consultancy; and (iii) inspection
of properties.

Our intelligent community solutions comprise over 30 systems and more than 100 types of
hardware, such as visual operation and management system, mobile phone service system, Al
surveillance system, vehicle management system, bio face recognition system, community health
management system, environ mental management system, cloud video intercom system, emergency
call system, elevator control system, background music system, cloud patrol system, wifi coverage
system, community self-service system and temperature control system, among others. As of June 30,
2019, we provided intelligent community solutions in 109 residential communities. Our intelligent

3



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

SUMMARY

community solutions include (i) consultation which we usually charge a consultancy service fee on a
per sq.m. basis based on the type of the property; (ii) installation and engineering, which we charge
based on the number of facilities and volume of work needed; and (iii) system integration and
development which we typically charge based on the cost development, which is affected by functional
requirements.

For property agency services, our property agency team offers feasibility studies, marketing
planning, sales consultancy and distribution channel development and integration services. Leveraging
the active engagement and close relationships we have established through years of property
management, we have accumulated a network of potential buyers. We cooperate with business
customers in the following ways: (i) we cooperate with the CCRE Group at the group level to sell
certain properties it develops; (ii) we cooperate with third-party developers to sell properties they
develop on specific projects; (iii) we have established a cooperation platform for property agencies in
Henan to further expand our network and provide consultancy and training services to them; and
(iv) we establish joint ventures with third-party property developers to sell the properties they develop.
Upon the completion of a property sale transaction, we charge such property developers a commission
calculated based on the contract purchase price.

The Central China Consumers Club, or the CCCC, was established in 2016 by the CCRE
Group to provide benefits, privileges and exclusive customer services to its members. The CCCC
operates through our Jianye + (£££+) platform and our team of goodwill organizers. Each member is
paired with a designated “Gentil Organisateur” (“G.0.” i.e. goodwill organizers) who provides
personalized service to that particular member. We charge the CCRE Group a management fee
calculated based on the number of members in the CCCC and additional fees for organizing special
events.

The table below sets forth the details of our revenue from each service in this business line
during the Track Record Period.

Year ended December 31, Six months ended June 30,
2016 2017 2018 2018 2019
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %
Property management ........... 271,624 78.2 330,377 78.4 423,358 68.2 190,318 76.5 263,207 49.7
Value-added services:
Community value-added
SEIVICES . ..., 20,298 5.9 25,699 6.1 31473 5.1 11,477 4.6 22911 43
Value-added services to non-
property owners . ......... 55,285 159 64,182 152 111,973 18.0 45,157 182 78,766 14.9
Intelligent community
solutions . ............... — — — — — — —  — 47,124 89
Property agency ............ — — 696 0.2 47,079 7.6 1,668 0.7 94,999 179
Central China Consumer
Club ................... —  — 443 0.1 6,829 1.1 — — 22522 43
Total ........ ... .. .. ... .. .. ... 347,207 100.0 421,397 100.0 620,712 100.0 248,620 100.0 529,529 100.0
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The table below sets out our total GFA under management as of the dates by property
developer for the periods indicated.

As of December 31, As of June 30,
2016 2017 2018 2018 2019
GFA GFA GFA GFA GFA

sq.m.’000 % sqm.’000 % sq.m.’000 % sq.m.’000 % sq.m.’000 %
The CCRE Group and its
associates or joint

venture . ............ 15,712 93.6 18,500 90.9 21,506 83.7 19,789 885 27,309 654
Third-party property

developers ........... 1,082 6.4 1,861 91 4,182 163 2,575 11.5 14,443  34.6
Total ................. 16,794 100.0 20,361 100.0 25,688 100.0 22,364 100.0 41,752 100.0

For lifestyle services, we offer a wide range of lifestyle services, which include (i) products and
services we offer on our Jianye + (#3£+) platform, (ii) travel services, and (iii) management services
we provide in Cuisine Henan Foodcourts (222K & &).

The Jianye + (Z+) platform, which was operated by One Family Network and was acquired
by us in 2019, was launched for provision of lifestyle services. The Jianye + (#3£+) platform provides
three main online services: (i) concierge services; (ii) One Family Community (—%/A4t) services; and
(iii) membership benefit services. We derive revenue from the Jianye + (#:2+) platform through
selling products and services on a “pay-as-you-go” basis and membership packages. We charge our
members a fixed fee, which enable them to enjoy discounts on goods and services, as well as
experience exclusive offers, covering various needs such as clothing, food, travel and entertainment.

We are a professional travel services provider. We commenced our travel business in 2016. Our
travel packages are mainly categorized into (i) leisure tours; (ii) corporate tours; (iii) football tours; and
(iv) educational tours. We generally charge a markup calculated based on the cost of activities in the
itinerary, such as train tickets and accommodation.

Taking advantage of central China region’s long history and the rich culinary culture, we began
operating the Cuisine Henan Foodcourts (2K £ %) on April 1, 2019, offering Henan delicacies. We
cooperate with local vendors in respect of their operations in our foodcourts and we are responsible for
the general management of the foodcourts, while the vendors operate their own food stalls and
restaurants under our supervision. As of June 30, 2019, we operated two Cuisine Henan Foodcourts (%
FEK B %) hosting over 140 vendors and offering food types representing 18 prefecture-level cities in
Henan. We charge each vendor a commission based on the sales revenue in the foodcourt. We bear the
rental cost and provide property management services as part of our management and operation of the
foodcourt.
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The table below sets forth the details of our revenue from each service in this business line
during the Track Record Period.

For the year ended December 31, For the six months ended June 30,
2016 2017 2018 2018 2019
(RMB’000) % (RMB’000) % (RMB’000) % (RMB’000) % (RMB’000) %
Jianye + (B2+) ... ... — — SR — - = —  — 61,139 536
Travel services ....... 2,005 100.0 23,877 100.0 62,179 100.0 25,862 100.0 46,683 41.0
Cuisine Henan
Foodcourts (R A&
Y — — - - - - —  — 6177 54
Total ............... 2,005 100.0 23,877 100.0 62,179 100.0 25,862 100.0 113,999 100.0

For asset management services, we offer services in respect of (i) hotel management;
(i) commercial asset management; and (iii) cultural tourism complex management.

We commenced our hotel management service in 2017. Currently we primarily manage all
hotels owned by the CCRE Group and we plan to manage more hotels owned by Independent Third
Parties in the future. We provide three different types of services under hotel management, including
(1) managing overall operations of a hotel, (ii) supervising hotel operation by an existing operator and
(iii) providing consulting services. For the management of overall operations of a hotel, we charge a
pre-determined management fee calculated based on revenue or operating profit generated from the
hotel we manage and we are entitled to a performance bonus calculated based on the net operating
profit. For supervising hotel operation by an existing operator, we charge a fixed management fee
calculated based on the number of hotel rooms in the respective hotel and we are also entitled to an
incentive management fee calculated based on net operating profit. For consulting services, we charge
a fixed fee on case by case basis depending on the scale of a hotel and the term of a consulting
contract.

For commercial asset management service, we primarily manage shopping malls by providing
two main categories of services: (i) we provide pre-opening consultation, which includes services such
as market research on vendor and clientele demographics, financial analysis, vendor solicitation and
management, and strategic planning; and (ii) we provide post-opening management services, which
includes services such as vendor management, sales and operation management, and training
management. As of June 30, 2019, we managed seven shopping malls located in various cities in
Henan, including Zhengzhou, Luoyang and Nanyang. We calculate fixed fee per month based on the
scale and complexity of the project. We generally charge a one-off fee, which is 150% of the monthly
rent paid to the owners of shopping malls by such vendors, and we are also entitled to an incentive fee.

For cultural tourism complex management, we started managing cultural tourism complexes in
2018. As of June 30, 2019, we managed three cultural tourism complexes in Henan. For the six months
ended June 30, 2019, our revenue derived from cultural tourism complexes management was RMB
23.5 million.
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The table below sets forth the details of our revenue from each service in this business line
during the Track Record Period.

For the year ended December 31, For the six months ended June 30,
2016 2017 2018 2018 2019
(RMB’000) % (RMB’000) % (RMB’000) % (RMB’000) % (RMB’000) %
Hotel Management . ...... — — 15,258 100.0 11,097 100.0 5,351 100.0 6,777 18.6
Commercial Asset
Management .......... — — — — — — — — 6,214 17.0
Cultural Tourism Complex
Management .......... — — — — — — — — 23,500 644
Total .................. — — 15,258 100.0 11,097 100.0 5,351 100.0 36,491 100.0
OUR STRENGTHS

We believe the following competitive strengths are crucial to our success and essential for our
future growth: (i) Central China (#£3£) is a leading, highly recognizable brand in central China; (ii) our
comprehensive one-stop service platform with strong monetization capability and growth potential;
(iii) largest property management service provider in central China; (iv) our “property management +
asset management” two-pronged growth strategy which accelerates our growth; and (v) visionary and
seasoned management team, solid corporate governance and effective talent upskilling and incentive
systems. Please see section headed “Business—Competitive Strengths” in this document for further
details.

OUR STRATEGIES

To achieve our mission which is to enrich the living experience and lifestyle of all the people in
Henan (FA" A fifi i 2 5 g A RARHE 472 75), to continuously increase our revenue and to further
improve our efficiency and profitability, we intend to pursue the following strategies: (i) expand our
range of services and develop our Jianye + (Z£3£+) platform; (ii) expand our business scale through
organic growth, strategic investments, cooperation and acquisitions; (iii) strengthen our brand
recognition and marketing, and leverage our brand awareness to grow our revenues and platform users;
(iv) enhance our asset management services; and (v) further improve management and operational
efficiency by leveraging advanced technologies. Please see section headed ‘“Business—Business
Strategies” in this document for further details.

OUR CUSTOMERS AND SUPPLIERS AND SUBCONTRACTORS

Our customer base primarily includes property developers, property owners and residents and
local property management companies. Our top five customers accounted for approximately 17.7%,
18.1%, 18.5% and 38.0% of our total revenue for the year ended December 31, 2016, 2017 and 2018
and the six months ended June 30, 2019, respectively. Our largest customer, the CCRE Group (our
connected person), accounted for approximately 14.4%, 14.5%, 16.6% and 31.9% of our total revenue
in the same periods. We have had ongoing business relationships with our five largest customers
during the Track Record Period for approximately four years on average.

We have established stable and long-term business relationship with most of our major service
providers and suppliers, primarily includes suppliers of security, cleaning and labor outsourcing
services. Our top five suppliers accounted for approximately 40.7 %, 37.3%, 29.2% and 17.7% of our
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total cost of sales for the year ended December 31, 2016, 2017 and 2018 and the six months ended
June 30, 2019, respectively. Our largest supplier accounted for approximately 22.9 %, 22.3%, 16.4%
and 5.3% of our total cost of sales in the same periods.

We delegate certain property management and value-added services, such as cleaning, greening
and gardening, repair and maintenance services and fire control to third party workers to fill specific
positions/functions in all of our business segments to cover basic functions when we encounter
capacity constraints and to lower costs of services. During the Track Record Period, our subcontracting
costs amounted to approximately RMBO0.4 million, RMB16.8 million, RMB59.4 million and
RMB84.5 million, representing approximately 0.1%, 4.7%, 11.1% and 19.3% of our total cost of sales,
respectively.

RELATIONSHIP WITH CONTROLLING SHAREHOLDERS

Immediately upon completion of the [REDACTED] and the Capitalization Issue, Enjoy Start
(which is wholly-owned by Mr. Wu) will directly hold approximately [REDACTED]% of the issued
share capital of our Company (without taking into account any Shares which may be issued pursuant to
the exercise of the [REDACTED], the [REDACTED] Share Options and the [REDACTED] Share
Options). Enjoy Start is an investment holding company incorporated in BVI. Accordingly, each of
Enjoy Start and Mr. Wu is our Controlling Shareholder.

We believe that we are capable of carrying on our business independently of our Controlling
Shareholders and their close associates after the [REDACTED] due to our management independence,
mutual and complementary relationship with the CCRE Group, operational independence and financial
independence. For further details, please see “Relationship with Controlling Shareholders—
Independence from our Controlling Shareholders”.

We have entered into a number of agreements with our connected persons, please refer to the
section headed “Connected Transactions” in this document for further details. The transactions
disclosed in the section headed “Connected Transactions” in this document are expected to continue
and will constitute continuing connected transactions of our Group under Chapter 14A of the Listing
Rules upon [REDACTED]. CCRE is indirectly held as to more than 30% by Mr. Wu, one of our
Controlling Shareholders, and therefore is an associate of our Company under the Listing Rules.
Accordingly, the transactions between our Group and members of the CCRE Group will constitute
connected transactions of our Group upon [REDACTED].

[REDACTED] INVESTMENT

On March 15, 2019, our Company entered into a share subscription agreement with OP
Financial (an Independent Third Party), pursuant to which 339,000 Shares were allotted and issued to
OP Financial at a consideration of HK$11.0 million (amounted to 0.66% shareholding in our Company
immediately upon completion of the [REDACTED]). Please see “History, Development and
reorganization—Post-Reorganization—[REDACTED] investment by OP Financial” in this document
for details of such [REDACTED)] investment.

FUTURE PLANS AND USE OF PROCEEDS

We estimate the net proceeds of the |[REDACTED] we will receive, assuming an
[REDACTED] of HKS|[REDACTED] per [REDACTED)] (being the mid-point of the [REDACTED]
stated in this document),
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will be approximately HK$§[REDACTED], after deduction of [REDACTED] fees and commissions
and estimated expenses payable by us in connection with the [REDACTED] and assuming the
[REDACTED], [REDACTED] Share Option Scheme and [REDACTED] Share Option Scheme are
not exercised. We intend to use the net proceeds of the [REDACTED] for the following purposes
assuming the [REDACTED] is fixed at HKS[REDACTED] per [REDACTED] (being the mid-point
of the indicative [REDACTED]):

® approximately [REDACTED] of our net proceeds, or approximately HKS[REDACTED],
to be used to pursue strategic investment and acquisition opportunities to further expand
the business scale and property portfolio of our property management business and value-
added services. Our targets would include (i) property management service providers with
good reputation, high-quality assets and a total GFA under management of at least three
million sq.m.; (ii) property management service providers with operational efficiency or
profit margin improvement potential; (iii) companies whose business that will expand
property portfolio, such as public properties and office buildings, or geographic coverage,
with a focus on the central China region; and (iv) other companies that can bring
synergies, such as companies providing information technology;

® approximately [REDACTED] of our net proceeds, or approximately HKS|[REDACTED],
to be used on our Jianye + (&3+) platform and to optimize our users’ experience by
(i) developing and optimizing software and the Cloud system, expanding our R&D team
and optimizing its organization and functionality, enhancing user experience and
satisfaction and strengthening our data analytical capability; (ii) improving and expanding
our facilities and equipment such as servers, smart community loT devices and new retail
experiential devices, to support larger-scale user interactions, improve user experience,
enhance service network and increase our contact frequency with customers;
(iii) cooperating with more suppliers, expanding the scale and diversity of membership
resources and providing members with more benefits and privileges and quality service
experience; and (iv) acquiring new users and increase active users and paying users at a
relatively low investment;

® approximately [REDACTED] of our net proceeds, or approximately HKS|[REDACTED],
to improve operational efficiency by (i) building intelligent communities and upgrading
facilities, targeting to cover all of our managed properties by the end of 2020; (ii)
developing our financial sharing system to share financial information on income, costs
and funds among designated personnel, and our human resource system to monitor the
recruitment—transition—exit process, to facilitate more smooth internal coordination and
minimize human errors; (iii) developing a process control and KPI integration system to
monitor our day-to-day operations on a real-time basis; and (iv) achieving digitalized
documentation and cloud computing to enhance data security and support our data
analysis

® approximately [REDACTED] of our net proceeds, or approximately HKS[REDACTED],
to be used to provide funding for our working capital and other general corporate purpose.

For further details, please refer to the section headed “Future Plans and Use of Proceeds” in this
document.

SELECTED HISTORICAL FINANCIAL INFORMATION

The following tables set out selected financial information for the periods indicated and should
be read together with the consolidated financial information set forth in Appendix I to this document,
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including the accompanying notes, and the information set out in the section headed “Financial
Information” in this document.

Consolidated statements of comprehensive income

Six months ended

Year ended December 31, June 30,
2016 2017 2018 2018 2019
RMB’000 RMB’000 RMB’000 RMB’000 RMB’000
(Unaudited)
Continuing operations
Revenue .......... .. ... i 349,212 460,532 693,988 279,833 680,019
Costofsales............c. .. (288,432) (355,268) (533,306) (208,637) (438,2006)
Grossprofit ...... ... ... ... ... ... ... 60,780 105,264 160,682 71,196 241,813
Selling and marketing expenses .................. (1,025)  (5,172) (11,748) (4,488)  (14,687)
Administrative eXpenses .. ..............oona..... (41,134) (63,681) (86,360) (29,171) (89,381)
Net impairment losses on financial assets . .......... (3,176) (574) (1,539 (694) (1,299)
Otherincome ......... ... iiiiiiiinn... 44,115 56,809 49,405 24,606 15,852
Other gains—net ......... ... ... .. ..., 2,011 8,055 4,730 1,794 3,754
Operating profit . . ............................ 61,571 100,701 115,170 63,243 156,052
Financeincome ................ .. ....cioiin... 699 202 223 123 434
Finance cost .. ...t (40,474) (49,312) (43,020) (22,168) (17,073)
Finance cost—net ........... ... ... ... ... ..... (39,775) (49,110) (42,797) (22,045) (16,639)
Share of net (loss)/profit of an associate accounted for
using the equity method .. .................... (3,325) 1,310 (506) 28 —
Profit before income tax ....................... 18,471 52,901 71,867 41,226 139,413
Income tax exXpenses . ...............iiiiin... (5,616) (13,775) (19,897) (11,245) (35,751)
Profit from continuing operations ............... 12,855 39,126 51,970 29,981 103,662
Loss from discontinued operation . ................ (4,251) (42,602) (69,737) (28,179) (5,054)
Profit/(loss) for the year/period ................. 8,604 (3,476) (17,767) 1,802 98,608
Profit/(loss) is attributable to:
—Owners of the Company .................. 10,993 23,411 19,471 20,262 107,917
—Non-controlling interests . ................. (2,389) (26,887) (37,238) (18,460) (9,309)
8,604 (3,476) (17,767) 1,802 98,608
Profit/(loss) for the year/period ................. 8,604 (3,476) (17,767) 1,802 98,608
Other comprehensive income for the period, net of
tax ... — — — — —
Total comprehensive income/(loss) for the year/
period . ...... ... ... .. 8,004 (3,476) (17,767) 1,802 98,608
Total comprehensive income/(loss) for the year/
period is attributable to:
—Owners of the Company .................. 10,993 23,411 19,471 20,262 107,917
—Non-controlling interests . ................. (2,389) (26,887) (37,238) (18,460) (9,309)
8,004 (3,476) (17,767) 1,802 98,608
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Year ended December 31, June 30,
2016 2017 2018 2018 2019
RMB’000 RMB’000 RMB’000 RMB’000 RMB’000
(Unaudited)

Total comprehensive income/(loss) for the year/period
attributable to owners of the Company arises from:

—~Continuing operations . ..................... 12,855 39,126 51,293 30,103 106,096

—Discontinued operation . .................... (1,862) (15,715) (31,822)  (9,841) 1,821

10,993 23,411 19,471 20,262 107,917

Earnings per share for profit from continuing
operations attributable to the owners of the
Company (expressed in RMB per share)
—Basicanddiluted .............. ... ... .. ... 0.34 1.03 1.35 0.79 2.77

Earnings per share for profit attributable to the
owners of the Company (expressed in RMB per
share)
—Basicanddiluted ........... ... ... .. ... 0.29 0.62 0.51 0.53 2.82

Note: The earnings per share presented above has not been taken into account the proposed capitalization issue pursuant to the resolutions in
writing of the shareholders passed on [DATE] because the proposed capitalization issue has not become effective as at period end.

Our revenue increased from RMB349.2 million for the year ended December 31, 2016 to
RMB694.0 million for the year ended December 31, 2018, representing a CAGR of 41.0%. Our
revenue increased by 143.0% from RMB279.8 million for the six months ended June 30, 2018 to
RMB680.0 million for the same period of 2019. Our gross profit increased by 164.3% from RMB60.8
million for the year ended December 30, 2016 to RMB160.7 million for the year ended December
2018. Our gross profit increased by 239.6% from approximately RMB71.2 million for the six months
ended June 30, 2018 to RMB241.8 million for the same period in 2019. The increases in both our
revenue and gross profit during the Track Record Period were primarily attributable to the increase of
revenue generated from property management services as a result of our business expansion during the
same period.

Selected items of consolidated balance sheets

As of
As of December 31, June 30,

2016 2017 2018 2019
RMB’000 RMB’000 RMB’000 RMB’000
Total current assets .................. ... .. 720,371 1,062,312 1,040,548 943,513
Total current liabilities . . .. .............................. 387,118 452,282 625,941 748,761
Netcurrent assets . ................. i, 333,253 610,030 414,607 194,752
Total non-currentassets . .....................iiunino... 645,582 277,506 283,294 102,132
Total non-current liabilities . ... .......................... 875,775 787,954 600,586 47,405
Net assets ... ....... ... 103,060 99,584 97,315 249,479
Totalequity . ........ .. .. .. . . . . . 103,060 99,584 97,315 249,479

Our non-current assets decreased by 57.0% from approximately RMB645.6 million as of
December 31, 2016 to approximately RMB277.5 million as of December 31, 2017, primarily
attributable to decrease in other receivables and prepayments. The non-current assets subsequently
slightly increased by 2.1% to approximately RMB283.3 million as of December 31, 2018 and
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decreased by 63.9% to approximately RMB102.1 million as of June 30, 2019, primarily attributable to
the decrease in other receivables and prepayments and tangible assets.

Our net current assets increased by 83.1% from approximately RMB333.3 million as of
December 31, 2016 to approximately RMB610.0 million as of December 31, 2017, primarily
attributable to an increase in trade and other receivables and repayments and an increase in trade and
other payables. Our net current assets decreased by 32.0% from approximately RMB610.0 million as
of December 31, 2017 to approximately RMB414.6 million as of December 31, 2018, primarily
because a decrease in trade and other receivables and prepayments. Our net current assets further
decreased by 53.0% to approximately RMB194.7 million as of June 30, 2019, primarily due to the a
decrease in trade and other receivables and prepayments, an increase in contract liabilities and an
increase in trade and other payables.

Our total equity increased from approximately RMB97.3 million as of December 31, 2018 to
approximately RMB249.5 million as of June 30, 2019, primarily attributable to our business
expansion.

Selected items of consolidated statements of cash flows

Six months ended

Year ended December 31 June 30
2016 2017 2018 2018 2019
RMB’000 RMB’000 RMB’000 RMB’000 RMB’000

Operating activities .....................
Continuing operations . .................... 74,831 66,019 93,874 (20,575) 56,056
Discontinued operation .................... 1,356 17,830 39,588 35,639 15,444
Net cash generated from operating

activities ........... ... ... ... .. .. ... 76,187 83,849 133,462 15,064 71,500
Investing activities ......................
Continuing operations . .................... (893,834) 261,333 159,831 58,736 626,464
Discontinued operation .................... (34,648) (35,174) (22,324) (16,326) 23,056
Net cash (used in)/generated from investing

activities ........... ... .. .. .. .. ..., (928,482) 226,159 137,507 42,410 649,480
Financing activities ......................
Continuing operations .. ................... 898,878 (265,532) (219,633)  (111,826)  (440,789)
Discontinued operation .................... 2,070  (22,207) (38,890) (9,571) (23,813)
Net cash generated from/(used in) financing

activities ........... ... ... .. .. L. 900,948 (287,739) (258,523)  (121,397)  (464,602)
Net increase in cash and cash equivalents . . . . 48,653 22,269 12,446 (63,923) 256,378
Cash and cash equivalents at beginning of

year/period ........... ... ... .. .. ..... 50,892 99,545 121,814 121,814 134,260
Cash and cash equivalents at end of year/

period ....... ... ... ... ... .. ... 99,545 121,814 134,260 57,891 390,638

Net cash generated from operating activities

For the six months ended June 30, 2019, net cash generated from operating activities was
RMB71.5 million, consisting of cash generated from continuing operations of RMB57.5 million and
discontinued operation of RMB14.0 million. The net operating cash generated from continuing
operations was primarily a combined result of operating cash inflow before movements in working
capital of RMB154.7 million, income tax paid of RMB18.6 million and decrease in working capital of
RMB78.7 million. The decrease in working capital was primarily reflected by an increase in trade and
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other receivables and prepayments of RMB229.9 million and partially offset by an increase in contract
liabilities of RMB&3.3 million and trade and other payables of RMB73.5 million.

Net cash generated from investing activities

In the six months ended June 30, 2019, net cash generated from investing activities was
RMB649.5 million, consisting of cash generated from continuing operations of RMB626.4 million and
discontinued operation of RMB 23.1 million. The cash generated from continuing operations primarily
reflecting (i) repayment from other parties in the amount of RMB564.0 million, (ii) proceeds from
disposal of financial assets at fair value through profit or loss of RMB174.5 million and (iii) interest
received in the amount of RMBS51.5 million, partially offset by acquisition of financial assets at fair
value through profit or loss in the amount of RMB145.3 million.

Net cash used in financing activities

For the six months ended June 30, 2019, net cash used in financing activities was RMB464.6
million, consisting of cash used in continuing operations of RMB440.8 million and cash used in
discontinued operation of RMB 23.8 million. The cash used in continuing operations was reflecting
primarily repayment of borrowings in the amount of RMB436.4 million and interest paid in the amount
of RMB32.2 million, partially offset by a capital injection from the shareholders of the Company in the
amount of RMB9.4 million, and cash advances from entities controlled by Mr. Wu in the amount of
RMB19.1 million.

KEY FINANCIAL RATIOS

The following table below sets out the key financial ratios of our Group during the Track

Record Period:
As of / for the year ended

December 31 As of / for the year
2016 2017 2018 T

Returnonequity .. ... 8.3% -3.5%  -18.3% 39.5%
Return on assets ... .. 0.6% -0.3% -1.3% 9.4%
CurrentRatio ........ .. ... i 1.9x 2.3x 1.7x 1.3x

Gearing Ratio ........ ... . i 784.4%  612.5%  448.5% —

GroSSMargin . ... .....uuvreiieen e, 17.4% 22.9% 23.2% 35.6%
Net profit margin from continuing operations . ............ 3.7% 8.5% 7.5% 15.2%

[REDACTED] STATISTICS®

Based on the [REDACTED] Based on the [REDACTED]
of HKS|[REDACTED] per of HKS[REDACTED] per

[REDACTED] [REDACTED]
Market capitalization of our Shares® .................... [HKS[REDACTED]] [HK$[REDACTED]]
Pro forma adjusted consolidated net tangible assets of our
Group attributable to owners of our Company per

SRAE®) . .o\ s HKS[REDACTED] HKS[REDACTED]

Notes:

(1) All statistics in this table are based on the assumption that the [REDACTED)] is not exercised.

(2) The calculation of market capitalization is based on [REDACTED] Shares in issue immediately following the completion of the
capitalization Issue and [REDACTED].

(3) The unaudited pro forma adjusted net tangible assets per Share is calculated after making the adjustment referred to in Appendix II and
based on [REDACTED] Shares to be issued and outstanding following the completion of the [REDACTED] (assuming that the
[REDACTED] is not exercised).

QUALIFICATIONS FOR [REDACTED]

We are able to satisfy the market capitalization, revenue and cash flow test pursuant to Rule
8.05(2) and/or 8.05(3) the Listing Rules.
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[REDACTED] SHARE OPTION SCHEME AND [REDACTED] SHARE OPTION SCHEME

We have adopted the [REDACTED] Share Option Scheme. The principal terms of the
[REDACTED] Share Option Scheme are summarized in “Appendix [V—Statutory and General
Information—D. [REDACTED] Share Option Scheme” in this document.

We have adopted the [REDACTED] Share Option Scheme. The principal terms of the
[REDACTED] Share Option Scheme are summarized in “Appendix [V—Statutory and General
Information—E. [REDACTED] Share Option Scheme”.

DIVIDEND POLICY

We are a holding company incorporated under the laws of the Cayman Islands. Our Board may
recommend a distribution of dividend in the future, depending on, among other things, our profit for
the year, the availability of dividends received from our subsidiaries, our capital and investment
requirements and other factors our Board deems relevant. Under the applicable laws in the Cayman
Islands, dividends may be paid only out of profits and share premium. As advised by our legal advisors
as to the laws of the Cayman Islands, a position of accumulated losses does not necessarily restrict us
from declaring and paying dividends to our Shareholders, as dividends may still be declared and paid
out of our share premium account notwithstanding our profitability in accordance with the Companies
Law.

RISK FACTORS

There are certain risks relating to an [REDACTED] in the [REDACTED]. These risks can be
broadly categorized into: (i) risks relating to our businesses and industries; (ii) risks relating to
conducting business in the PRC; and (iii) risks relating to the [REDACTED]. A detailed discussion of
the risk factors is set forth in the section headed “Risk Factors” in this document. A summary of certain
of these risk factors is set forth below. Any of the following developments may have a material and
adverse effect on our business, financial condition, results of operations and prospects:

(1) our future growth may not materialize as planned, and any failure to manage our future
growth effectively may have a material adverse effect on our business, financial condition
and results of operations;

(ii) a substantial portion of our revenue is generated from services we provide to the CCRE
Group or in relation to the CCRE Group’s projects;

(iii) our Jianye + (#3£+) platform may not grow as planned;

(iv) termination or non-renewal of our property management services asset management
services for a significant number of properties could have a material adverse effect on our
business, financial position and results of operations;

(v) we may fail to effectively anticipate or control our costs in providing our property
management services, for which we generally charge our customers on a lump sum basis;

(vi) we may experience fluctuations in our labor and sub-contracting costs; and
(vii) we are exposed to credit risks as difficulties in collecting our property management fees

may lead to impairment of our trade receivables.

You should read the entire section headed “Risk Factors” in this document before you decide to
[REDACTED] in the [REDACTED].
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NON-COMPLIANCE

We advanced loans to related parties during the Track Record Period, which was not in
compliance with the General Lending Provisions promulgated by the PBOC. Please refer to the section
headed “Business—Legal Proceedings and Non-Compliance—Historical Non-compliance Incidents”
in this document.

[REDACTED] EXPENSES

The total [REDACTED] expenses (including [REDACTED] commissions) for the
[REDACTED] of the Shares are estimated to be approximately RMB[REDACTED] (assuming an
[REDACTED] of [REDACTED] per Share (being the mid-point of the [REDACTED)] stated in this
document) and no exercise of the [REDACTED]), among which, approximately RMB[REDACTED]
is directly attributable to the issuance of Shares and will be charged to equity upon completion of the
[REDACTED], and approximately RMB[REDACTED] will be charged to our consolidated statement
of comprehensive income. During the Track Record Period, we incurred [REDACTED] expenses of
approximately RMB[REDACTED)], of which approximately RMB[REDACTED] was included in
prepayments and will be subsequently charged to equity upon completion of the [REDACTED] and
approximately RMB[REDACTED] was charged to consolidated statement of comprehensive income.

RECENT DEVELOPMENT AND NO MATERIAL ADVERSE CHANGE

Subsequent to June 30, 2019 (being the date of our latest audited consolidated statements of
financial position as set out in the Accountant’s Report in Appendix I to this document), the number of
our managed properties increased to 29 residential properties (with aggregate GFA under management
of approximately 2.4 million sq. m.) as at the Latest Practicable Date.

Our business operations had remained stable after the Track Record Period and up to the date of
this document as there were no material changes to our business models and the general economic and
regulatory environment in which we operate. Our Directors have confirmed that, since June 30, 2019
and up to the date of this document, there has been no material adverse change in our financial or
trading position or prospects, and no event has occurred that would materially and adversely affect the
information shown in our combined financial statements set out in the Accountant’s Report included in
Appendix I to this document.
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DEFINITIONS

In this document, unless the context otherwise requires, the following terms shall
have the following meanings. Certain technical terms are explained in the section headed
“Glossary of Technical Terms” in this document.

“Accountant’s Report” the accountant’s report for our Group for the three financial
years ended December 31, 2018 and the six months ended
June 30, 2019 issued by PricewaterhouseCoopers, the text
of which is set out in Appendix I to this document

“affiliate(s)” any other person, directly or indirectly, controlling or
controlled by or under direct or indirect common control
with such specified person

“Aiou Electronic” Henan Aiou Electronic Technology Co., Ltd.* (¥ R 3 kK 7E
TR A RA ), a limited liability company established in
the PRC on March 25, 2014 and our non wholly-owned
subsidiary, being owned as to 93.3% by us (through Central
China New Life) and 6.7% by Mr. Lu Feng (E!%) (an
Independent Third Party)

[REDACTED]
“Articles” or “Articles of the amended and restated articles of association of the
Association” Company conditionally adopted on [®], which will be

effective upon the [REDACTED] and as amended from
time to time, a summary of which is set out in “Appendix
[II—Summary of the Constitution of the Company and
Cayman Islands Company Law” to this document

“associate(s)” has the meaning ascribed to it under the Listing Rules
“Board” or “Board of Directors” the board of directors of the Company
“business day” any day (other than a Saturday, Sunday or public holiday in

Hong Kong) on which banks in Hong Kong are open
generally for normal banking business to the public

“BVI” the British Virgin Islands
“CAGR” compound annual growth rate
“Capitalization Issue” the capitalization of an amount of HK$S[REDACTED]

standing to the credit of the share premium account of our
Company by applying such sum in paying up in full
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[REDACTED] Shares for allotment and issue to our
Shareholders as resolved by our Shareholders on [@].

“Cayman Companies Law” or the Companies Law, Cap. 22 (Law 3 of 1961, as
“Companies Law” consolidated and revised) of the Cayman Islands, as
amended, supplemented or otherwise modified from time to
time
“CCASS”» the Central Clearing and Settlement System established and
operated by HKSCC
“CCASS Clearing Participant” a person admitted to participate in CCASS as a direct

clearing participant or general clearing participant

“CCASS Custodian Participant” a person admitted to participate in CCASS as a custodian
participant
“CCASS Investor Participant” a person admitted to participate in CCASS as an investor

participant who may be an individual or joint individuals or
a corporation

“CCASS Participant” a CCASS Clearing Participant, a CCASS Custodian
Participant or a CCASS Investor Participant

“CCNL (HK)” Central China New Life (Hong Kong) Limited (3£ 1%
(%) APBR2HE]), a company incorporated under the laws
of Hong Kong on November 2, 2018 and our wholly-

owned subsidiary

“CCRE” Central China Real Estate Limited (E:3EH0EBRMDARL
Al*), an exempted company with limited liability
incorporated in the Cayman Islands and the shares of which
are listed on the Main Board of the Stock Exchange (Stock
Code: 832) and our connected person

“CCRE China” Central China Residence Group (China) Co., Ltd* (#ZfE
THEME (P E)AMRAF]) (formerly known as Henan Central
China (Group) Co., Ltd.* (WmEZEEE)ARAT)), a
limited liability company established in the PRC on
May 22, 1992 and a wholly-owned subsidiary of CCRE

“CCRE Group” CCRE and its subsidiaries

“CCRE Henan” Henan Central China Real Estate Co., Ltd.* (W& ¥EEE
AT, a limited liability company established in
the PRC on January 21, 1999 and a wholly-owned

subsidiary of CCRE
“Central China Consumers Club” a group of high-net-worth customers established by the
or “CCCC” CCRE Group in 2016, members in which are enrolled by

invitation or through referral only
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“Central China Corporate
Governance”

“Central China Dashitang”

“Central China Football Town”

b

“Central China Garden Complex

“Central China Gardening and
Seedling Development”

“Central China Investment
Holdings”

“Central China Jingyuecheng”

Henan Central China Corporate Governance Consultation
Co., Ltd* (rEREMEEHHERARAR), a limited
liability company established in the PRC on February 6,
2015 and our wholly-owned subsidiary

Henan Central China Dashitang Food Cultural Co., Ltd.*
(M ER BB HCOULAIRA ), a limited liability
company established in the PRC on January 24, 2019 and
our non wholly-owned subsidiary, being owned (through
New Life Agricultural Development) as to 94% by us and
6% by Henan Minghe Agricultural Science Technology
Co., Ltd.* (WEEEAREFEFLARATF) (an Independent
Third Party)

Henan Central China Football Town Operation
Management Co., Ltd* (75 &3 & B/ NEE S A A IR
A]), a limited liability company established in the PRC on
August 2, 2019 and our wholly-owned subsidiary

Henan Central China Garden Complex Operational
Management Co., Ltd.* (7 pg 3 FH [ %5 7 #2820 JR
/v+]), a limited liability company established in the PRC
on January 15, 2019 and our non wholly-owned subsidiary,
being owned (through New Life Agricultural Development)
as to 94% by us and 6% by Henan Minhe Agricultural
Science Technology Co., Ltd.* (Jirg 86K 2R A FRA
A]) (an Independent Third Party)

Henan Central China Gardening and Seedling
Development Co., Ltd.* (58 &3 R A% RARAR),
a limited liability company established in the PRC on
January 11, 2019 and our non wholly-owned subsidiary,
being owned (through New Life Agricultural Development)
as to 94% by us and 6% by Henan Minhe Agricultural
Science Technology Co., Ltd.* (84K ERHEA R
A]) (an Independent Third Party)

Henan Central China Investment Holdings Limited* (¥ 7§
HEREERAMRAT), a limited liability company
established in the PRC on August 8, 2013, of which Mr.
Wau is the single largest beneficial owner

Henan Central China Jingyuecheng Commercial
Management Co., Ltd.* (7[5 &3 B S8 B PR A
A]), a limited liability company established in the PRC on
January 24, 2019 and our non wholly-owned subsidiary,
being owned as to 51% by us (through Central China New
Life) and 49% by Shanghai Yiyuejia Business Management
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Group Co., Ltd.* (bigtatizmEEmEmARAR) (an
Independent Third Party)

“Central China New Life” Henan Central China New Life Service Co., Ltd.* (i &
WA TGRS ARATR), a limited liability company
established in the PRC on April 21, 2016 and our wholly-
owned subsidiary

“Central China OP” Henan Central China OP New Life Services Co., Ltd.* (]
M EERI SRS AR AR), a  limited  liability
company established in the PRC on May 18, 2016 and,
previously our non wholly-owned subsidiary and now an

Independent Third Party
“Central China Property Henan Central China Property Management Co., Ltd.* (77
Management” MEEWEEIAMRAF), a limited liability company

established in the PRC on January 12, 1999 and our
wholly-owned subsidiary

“central China region” a geographical region that covers the central area of China,
including the provinces of Henan, Hubei, Hunan, Jiangxi,

Shanxi and Anhui
“Central China Rural Garden Henan Central China Rural Garden Planning Co., Ltd.* ({1]
Planning” A R 2EA L E A FR/A A]), a limited liability company

established in the PRC on January 18, 2019 and our non
wholly-owned subsidiary, being owned (through New Life
Agricultural Development) as to 94% by us and 6% by
Henan Minhe Agricultural Science Technology Co., Ltd.*
(117 86K 2 2R A BR7ZA ) (an Independent Third Party)

“Central China Smart Gardening Henan Central China Smart Gardening Technology Co.,
Technology” Ltd.* (R SR EREARAR), a limited liability

company established in the PRC on January 29, 2019 and
our non wholly-owned subsidiary, being owned (through
New Life Agricultural Development) as to 94% by us and
6% by Henan Minhe Agricultural Science Technology Co.,
Ltd.* (AR EERHLARATR) (an Independent Third
Party)

“Central China Wansheng” Henan Central China Wansheng Property Management
Co., Ltd.* (WmEESEMEEHARAR), a limited
liability company established in the PRC on September 26,
2018 and our non wholly-owned subsidiary, being owned
as to 51% by us (through Central China Property
Management) and 49% by Henan Jiankong Commercial
Operational Management Co., Ltd.* (I 4% i 2L i 45
LA BRZA7]) (an Independent Third Party)
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“Central China Commercial”

“China”, “mainland China”,
“PRC?” or “State”

“CIA”

“CIA Report”

“Circular 37”

“close associate(s)”

“Companies Ordinance”

“Companies (Winding Up and
Miscellaneous Provisions)
Ordinance”

“Company”, “our Company”, “the
Company”

“connected person(s)”
“connected transaction(s)”

“Controlling Shareholders”

“core connected person(s)”

Henan Central China Commercial Property Services Co.,
Ltd.* (7 @3 EW MBS A BRA 7)), (formerly known
as Henan Central China Zhishang Property Services Co.,
Ltd* (WHEXEEHYEEHARAF) and  Henan
Zhishang Property Management Co., Ltd.* (755 % i ¥ 245
AR A])), a limited liability company established in the
PRC on August 27, 2015 and our wholly-owned subsidiary

the People’s Republic of China, and for the purpose of this
document and for geographical reference only and except
where the context requires otherwise, excludes Hong Kong,
Macau and Taiwan

China Index Academy, one of our industry consultants

the independent industry report prepared by CIA
commissioned by us

Circular of the SAFE on Foreign Exchange Administration
of Overseas Investment, Financing and Round-trip
Investments Conducted by Domestic Residents through
Special Purpose Vehicles ( <BlFAS A J& R # ik H B2
A MR RE SORFEICE SN P BA P A @A) )

has the meaning ascribed thereto under the Listing Rules

the Companies Ordinance, (Chapter 622 of the Laws of
Hong Kong), as amended, supplemented or otherwise
modified from time to time

the Companies (Winding Up and Miscellaneous
Provisions) Ordinance, (Chapter 32 of the Laws of
Hong Kong), as amended, supplemented or otherwise
modified from time to time

Central China New Life Limited (BZEHAEARAF), a
company incorporated under the laws of the Cayman
Islands with limited liability on October 16, 2018 and the
holding company of our Group upon completion of the
Reorganization and the proposed vehicle of the
[REDACTED]

has the meaning ascribed to it under the Listing Rules
has the meaning ascribed to it under the Listing Rules

has the meaning ascribed to it under the Listing Rules and,
unless the context requires otherwise, refers to Mr. Wu and
Enjoy Start

has the meaning ascribed to it under the Listing Rules
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(13 C SRC 2

“Deed of Indemnity”

“diversified services”

“Director(s)”

“EIT Law”

“Enjoy Start”

“Group”, “our Group”, “we” or

“us”

“Haolin Investment”

China Securities Regulatory Commission (H 3 & %5 i & %
HEE)

the deed of indemnity dated [®] executed by Mr. Wu, Enjoy
Start and our Company, particulars of which are set out in
“Appendix [V—Statutory and General Information—
F. Other Information” in this document

services other than property management service, which, in
our case, include goods and services of new lifestyle (i.e.
Jianye + (#3£+) platform, travel services and Cuisine
Henan Foodcourts (2K & 4)), value-added services (i.e.
community value-added services, value-added services to
non-property owners, property agency service, intelligent
community solutions and personalized services to VIPs of
the Central China Consumers Club), asset management
services (i.e. hotel management, commercial asset
management and cultural tourism complex management)

director(s) of our Company

the PRC Enterprise Income Tax Law (H#E A R $A0 [ 42
JIT15Fii%), as enacted by the SCNPC on March 16, 2007
and effective on January 1, 2008, as amended,
supplemented or otherwise modified from time to time

Enjoy Start Limited (BIf6ARAR]), a company
incorporated under the laws of BVI on November 12, 2014,
which is wholly owned by Mr. Wu, and one of our
Controlling Shareholders

[REDACTED]

our Company and all of our subsidiaries or, where the
context so requires, in respect of the period before our
Company became the holding company of its present
subsidiaries, the businesses operated by such subsidiaries
or their predecessors (as the case may be)

Henan Haolin Investment Co., Ltd.* (JiFg 2R FHLEH RA
A]), a limited liability company established in the PRC on
October 20, 2009 and, to our Directors’ best knowledge
and belief, owned as to 60% by Mr. Hua Ziyi (# F#5t4)
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and 40% by Mr. Hua Zhichang (#§#& E5E4) (both being
Independent Third Parties), prior to its deregistration on
January 25, 2017

“HKFRS” Hong Kong Financial Reporting Standards

“HKS$” or “Hong Kong Dollars” Hong Kong dollars, the lawful currency of Hong Kong

“HKSCC” Hong Kong Securities Clearing Company Limited, a
wholly-owned subsidiary of Hong Kong Exchanges and
Clearing Limited

“HKSCC Nominees” HKSCC Nominees Limited, a wholly-owned subsidiary of
HKSCC

“Hong Kong” the Hong Kong Special Administrative Region of the PRC
[REDACTED]

“Hongdao Investment” Henan Hongdao Investment Co., Ltd* (7 # 5L E 1% & A BR

/2w]), a limited liability company established in the PRC
on November 26, 2014 and, to our Directors’ best
knowledge and belief, owned as to 60% by Mr. Hua Ziyi
(¥ FE) and 40% by Mr. Hua Zhichang (i3 B %64:)
(both being Independent Third Parties)

“Independent Third Party(ies)” an entity which, to the best of our Directors’ knowledge,
information and belief, having made all reasonable
enquiries, is not a connected person of our Company within
the meaning of the Listing Rules

22



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

DEFINITIONS

“jResearch”

“Jiandun Machinery”

“Jianye Holding Development”

“Jianye Holdings”

“Jiuyou Travel Agency”

[REDACTED]

Shanghai iResearch Co., Ltd., one of our industry
consultants

Henan Jiandun Machinery Equipment Co., Ltd.* (a5 &G
WM A BRZA 7), a limited liability company established
in the PRC on February 4, 2015 and our wholly-owned
subsidiary

Henan Jianye Holding Development Co., Ltd.* (i[5 &3
i 3% A R/ F]), a limited liability company established in
the PRC on April 11, 2016 and a wholly-owned subsidiary
of Jianye Holdings

Jianye Holdings Co., Ltd.* (EZEZERKAAF]), a limited
liability company established in the PRC on August 1,
2016 and, to our Directors’ best knowledge and belief,
owned as to 60% by Mr. Hua Ziyi (#T35c4:) and 40%
by Mr. Hua Zhichang (#&E%4) (both being
Independent Third Parties)

Henan Jiuyou Travel Agency Co., Ltd.* (/] F§ & AWEHRT T4

HPBRZAT]), a limited liability company established in the
PRC on July 12, 2013 and our wholly-owned subsidiary
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[REDACTED]
“Kaifeng Central China Business Kaifeng Central China Business Management Co., Ltd.*
Management” (BE R EMEE A/ H]), a limited liability company

established in the PRC on March 21, 2019 and our non
wholly-owned subsidiary, being owned (through Central
China Jingyuecheng) as to 51% by us and 49% by
Shanghai Yiyuejia Business Management Group Co., Ltd.*
(b tatis e A B AR A ) (an Independent Third
Party)

“Latest Practicable Date” October 25, 2019, being the latest practicable date for the
purpose of ascertaining certain information contained in
this document prior to its publication

“Leap United” Leap United Limited (H#EAMRAA), a company
incorporated under the laws of BVI on December 4, 2018,
which is wholly-owned (by Mr. Wang Jun (£f&) (our
executive Director, chief executive officer and chairman of
our Board), and our Shareholder

“Linzhou Liuhe” Linzhou Liuhe Property Management Co. Ltd.* (#kJH 75
BWEREABRAT), a limited liability company
established in the PRC on November 4, 2013 and our non
wholly-owned subsidiary, being owned (through Central
China Property Management) as to 51% by us, 29.4% by
Ms. Liu Yuzhen (B|E2%L 1) and 19.6% by Mr. Guo
Junjie (3812455 E) (both being Independent Third Parties)

[REDACTED]

“Listing Committee” the listing committee of the Stock Exchange
[REDACTED]

“Listing Rules” the Rules Governing the Listing of Securities on The Stock

Exchange of Hong Kong Limited, as amended or
supplemented from time to time

“Luohe Jiancheng” Luohe Jiancheng Property Service Co., Ltd* (iZ7 24 %
IR A FR/AF]), a limited liability company established in
the PRC on July 12, 2019 and our non wholly-owned
subsidiary, being owned as to 51% by us (through Central
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China Property Management) and 49% by Luohe City
Huida Property Management Co., Ltd.* (177 By £
HA PR/ F]) (an Independent Third Party)

“Luoyang Central China” Luoyang Central China Property Co., Ltd.* (&[5
FEEWA AT, a limited liability company established in
the PRC on December 28, 2018 and our non wholly-owned
subsidiary, being owned as to 51% by us (through Central
China Property Management) and 49% by Luoyang Shihua
Huikang Property Management Co., Ltd. (3%Fs 1L 2 EEY)
4 3/0 7)) (an Independent Third Party)

“Luoyang Central China Business Luoyang Central China Business Operation Management
Operation Management” Co., Ltd.* (BHEEMEEZSEHAMRAA), a limited
liability company established in the PRC on March 22,
2019 and our non wholly-owned subsidiary, being owned
(through Central China Jingyuecheng) as to 51% by us and
49% by Shanghai Yiyuejia Business Management Group
Co., Ltd* (LiElatizmEEHERMARAR)  (an
Independent Third Party)

“M&A Rules” Regulations on Mergers and Acquisitions of Domestic
Companies by Foreign Investors ( Bt oMNsI % & # i b
INZERBIED ), which were jointly promulgated by
MOFCOM, the State Assets Supervision and
Administration Commission, the SAT, the SAMR
(formerly known as the “State Administration for Industry
and Commerce of the PRC” (SAIC)), the CSRC, and the
SAFE on August 8, 2006, and came into effect on
September 8, 2006 and subsequently amended on June 22,
2009, as amended, supplemented or otherwise modified
from time to time

“Main Board” the stock exchange (excluding the option market) operated
by the Stock Exchange which is independent from and
operated in parallel with the GEM of the Stock Exchange.
For the avoidance of doubt, the Main Board excludes the
GEM of the Stock Exchange

“Memorandum of Association” or the amended and restated memorandum of association of
“Memorandum” the Company conditionally adopted on [®], 2019, which
will be effective upon the [REDACTED] and as amended

from time to time, a summary of which is set out in

“Appendix III-—Summary of the Constitution of the

Company and Cayman Islands Company Law” to this

document
“MIIT” or “Ministry of Industry the Ministry of Industry and Information Technology of the
and Information Technology” PRC (P \ R T EEAE B ALER)
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“MOCT” or “Ministry of Culture
and Tourism”

“MOF” or “Ministry of Finance”

“MOFCOM?” or “Ministry of
Commerce”

“MOHURD”
“MPS” or “Ministry of Public
Security”

“Mr. Wu”

“Mu”

“Nanyang Central China”

“Nanyang Central China Business
Management”

“NDRC 2

“New Life Agricultural
Development”

the Ministry of Culture and Tourism of the PRC (*#£ AR
FEF0 B S A b A iR 7 )

the Ministry of Finance of the PRC (3£ A R I A8 B 5
)

the Ministry of Commerce of the PRC (& A R A1 E
B )

the Ministry of Housing and Urban-Rural Development of
the PRC (9% A\ R FLAN B 3 55 A a0 e 5 1)

the Ministry of Public Security of the PRC (H#£ A & 3 [
D)

Mr. Wu Po Sum (##£#k554:), one of our Controlling
Shareholders

a unit of area. One Mu equals approximately 666.7 sq.m.

Nanyang Central China Lvyuan Property Management Co.,
Ltd.* (5 T 24 S 245 T FR/A 71), a limited liability
company established in the PRC on March 18, 2019 and
our non wholly-owned subsidiary, being owned as to 51%
by us (through Central China Property Management) and
49% by Henan Shuntai Property Management Co., Ltd.*
(TP N2 ) 3678 3G BR 22 7)) (an Independent Third Party)

Nanyang Central China Business Management Co., Ltd.*
(PR EEMEEHA/AH), a limited liability company
established in the PRC on March 26, 2019 and our non
wholly-owned subsidiary, being owned (through Central
China Jingyuecheng) as to 51% by us and 49% by
Shanghai Yiyuejia Business Management Group Co., Ltd.*
(bigtatiz e A B AR A7) (an Independent Third
Party),

the National Development and Reform Commission of the

PRC (P N RILANE B0 5 5 A 4 2 B )

Henan Central China New Life Agricultural Development
Co., Ltd.* (WmEEFENEERERRARAR) (formerly
known as Henan Songyan Agricultural Development Co.,
Ltd.* (WrasREFEERARAA)), a limited liability
company established in the PRC on November 6, 2018 and
our non wholly-owned subsidiary, being owned as to 94%
by us (through Central China New Life) and 6% by Henan
Minghe Agricultural Technology Co., Ltd.* (7[5 &% K 2 %
FHE A7 /A7) (an Independent Third Party)
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“New Life Hotel Management” Henan Central China New Life Hotel Management Co.,
Ltd.* (] R 2 2607 A2 15 T A LA BR 2 1)), a limited liability
company established in the PRC on May 18, 2016 and our
wholly-owned subsidiary

“New Life Travel Services” Henan Central China New Life Travel Services Co., Ltd.*
(a2 AR T IR RS A IR AF]), a  limited  liability
company established in the PRC on May 18, 2016 and our
wholly-owned subsidiary

[REDACTED]

“One Family Network” Henan One Family Network Technology Co., Ltd.* (i —
REKFHARAF) (formerly known as Henan Yijia
E-commerce Co Ltd.* (WS EETHBEARATR)), a
limited liability company established in the PRC on
February 5, 2015 and our wholly-owned subsidiary

“QP Financial” OP Financial Limited (R#EEMAMRAFR*), a company
incorporated in the Cayman Islands with limited liability,
the Shares of which are listed on the Main Board of the
Stock Exchange (stock code: 1140) and our Shareholder

[REDACTED]
“PBOC” the People’s Bank of China (4B AR4R1T), the central
bank of the PRC
“|IREDACTED] Share Option the [REDACTED] share option scheme conditionally
Scheme” adopted by our Company on [®], 2019, the principal terms
of which are summarized in “Appendix IV—Statutory and
General
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“IREDACTED] Share Options”

“PRC Legal Advisors”

“|IREDACTED] Investment”

“|REDACTED] Share Option
Scheme”

“IREDACTED] Share Options”

“R&D”

“Regulation S”

“Renminbi” or “RMB”

“Reorganization”

“SAFE”

13 SAMR”

“SAT”

Information—E. [REDACTED] Share Option Scheme” in
this document

the options granted under the [REDACTED] Share Option
Scheme

Commerce & Finance Law Offices, being the legal
advisors to the Company as to the PRC laws

certain rounds of financings carried out by the Group
before the [REDACTED] details of which are described in
the section headed “History, Reorganization and Corporate
Structure” in this document

the [REDACTED] share option scheme conditionally
adopted by our Company on January 3, 2019 and January
10, 2019, the principal terms of which are summarized in
“Appendix [V—Statutory and General Information—
D. [REDACTED] Share Option Scheme” in this document

the options granted under the [REDACTED] Share Option
Scheme

[REDACTED]

research and development

Regulation S under the U.S. Securities Act
the lawful currency of the PRC

the corporate reorganization of our Group in preparation for
the [REDACTED], particulars of which are set out in the
section headed “History, Reorganization and Corporate
Structure—Reorganization” in this document

the State Administration of Foreign Exchange of the PRC
(HhHE N R IL AN [ 5 1 HE A B SR )

the State Administration for Market Regulation of PRC (*
e N\ RN ) 5 117 B B B A PRARJR)), formerly known  as
the “State Administration for Industry and Commerce of
the PRC”

the State Administration of Taxation ([ ZFi 1544 J5)
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“SCNPC” the Standing Committee of the National People’s Congress
(ERARMRERGRHEZAET)

“SFC” the Securities and Futures Commission of Hong Kong

“SFO” the Securities and Futures Ordinance, (Chapter 571 of the
Laws of Hong Kong), as amended, supplemented or
otherwise modified from time to time

“Share(s)” ordinary shares in the share capital of our Company of
HK$0.01 each

“Shareholder(s)” holder(s) of our Share(s)

“Shenzhen Dayu” Shenzhen Dayu Haofang Technology Co., Ltd* (YK f
I ERHEABR/A ) , a limited liability company established
in the PRC on April 25, 2018 and, previously our non
wholly-owned subsidiary and now an Independent Third
Party

“Sky Joy” Sky Joy Limited (KA E]), a company incorporated
under the laws of BVI on October 26, 2018 and our wholly-
owned subsidiary

“Sole Sponsor” BNP Paribas Securities (Asia) Limited, the sole sponsor to
the [REDACTED]

“Songyang Real Estate” Henan Songyang Real Estate Agency Co., Ltd.* (i 55w
FEHEKLABRAR), a limited liability company
established in the PRC on September 28, 2018 and our
wholly-owned subsidiary

“Songyun Beijing Information” Songyun (Beijing) Information Services Co., Ltd.* (& ZE (b
s fE BIRGAERAT), a limited liability company
established in the PRC on August 24, 2015 and our non
wholly-owned subsidiary, being owned as to 80% by
Central China New Life, and 20% by Henan Central China
Football Club Company Limited* (i %3 & BR{E44HR AL
A PR D), an Independent Third Party

“Songyun Network” Henan Songyun Network Technology Co., Ltd.* (&=
B ATBR/A F), a limited liability company established
in the PRC on February 9, 2015 and, to our Directors’ best
knowledge and belief, owned indirectly as to 60% by
Mr. Hua Ziyi (i 73&5c4) and 40% by Mr. Hua Zhichang
(HHEESA) (both being Independent Third Parties)
through Hongdao Investment

[REDACTED]
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“Stock Exchange”

“subsidiary(ies)”

“substantial shareholder(s)”

“Takeovers Code”

“Track Record Period”

“U.S. dollars” or “US$”

“U.S. Securities Act”

“U.S.” or “United States”

“Xincai Central China”

[REDACTED]

The Stock Exchange of Hong Kong Limited

has the meaning ascribed to it under the Listing Rules
has the meaning ascribed to it under the Listing Rules

The Codes on Takeovers and Mergers and Share
Buy-backs issued by the SFC, as amended, supplemented
or otherwise modified from time to time

the three financial years ended December 31, 2016, 2017
and 2018 and the six months ended June 30, 2019

United States dollars, the lawful currency of the United
States

the U.S. Securities Act of 1933, as amended, and the rules
and regulations promulgated thereunder

the United States of America, its territories, its possessions
and all areas subject to its jurisdiction

[REDACTED]

Xincai Central China Catering Co., Ltd.* (HiZ<iaz L&k
XALFH AT, a limited liability company established in
the PRC on March 27, 2019 and our non wholly-owned
subsidiary, being owned as to 94% by us (through New
Life Agricultural Development) and 6% by Henan Minhe
Agricultural Science Technology Co., Ltd.* (Ji 7§ $4K k2 2
FHE A BR/A 7) (an Independent Third Party)
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“Xinglang Real Estate” Henan Xinglang Real Estate Sales Planning Co., Ltd.* (i
F AR E B R BARRAR]), a  limited liability
company established in the PRC on April 12, 2019 and our
non wholly-owned subsidiary, being owned (through
Songyang Real Estate) as to 51% by us and 49% by Henan
Tiancheng Real Estate Sales Co., Ltd.* (5 KIS A &5
$H A FR/AA]) (an Independent Third Party)

“Xinyang Nanhong” Xinyang Nanhong Property Services Co., Ltd.* (5 B B 4T
YI2ENRTS A BR/A /), a limited liability company established
in the PRC on July 17, 2015 and our wholly-owned
subsidiary

[REDACTED]

“Zhengzhou Jiaxiang” Zhengzhou Jiaxiang Property Management Co., Ltd.* (%1
YR AR AHR), a limited liability company
established in the PRC on March 16, 2009 and our non
wholly-owned subsidiary, which is owned as to 51% by us
(through Central China Property Management), and 29%
by Mr. Ma Zheng (}51E5E4) and 20% by Mr. Bai Jianhua
(& #E5E4E) (both being Independent Third Parties)

“Zhengzhou One Family Zhengzhou One Family Electronic Technology Co., Ltd.*
Electronic” (RN — R B FRHEABR/ATR), a limited liability company
established in the PRC on April 12, 2019 and our wholly-

owned subsidiary

“Zhengzhou Shangtaohang” Zhengzhou Shangtaohang Real Estate Consultation Co.,
Ltd.* (@I L#a 7 E R A RAR]), a limited liability
company established in the PRC on November 6, 2018 and
our non wholly-owned subsidiary, being owned as to 51%
by us (through Songyang Real Estate) and 49% by
Chonggqing Shangtao Real Estate Consultation Co., Ltd.* (%
B b8 ) b B R AT BR A 7)) (an Independent Third Party)

“Zhicheng Park” Henan Zhicheng Park Living Services Co., Ltd.* (J 5 £ 3k
i 17 A6 3 IR BR 22 7)) (formerly known as Henan Zhizun
Housing Services Co., Ltd.* (7 2 8 K EURES A IR 7)),
a limited liability company established in the PRC on
July 7, 2015 and our wholly-owned subsidiary

“Zhizun Housing Agency” Henan Zhizun Housing Agency Co., Ltd.* (\[F £ 85 &+
A BR2aH]), a limited liability company established in the
PRC on March 25, 2010 and our wholly-owned subsidiary
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“Zhumadian Central China” Zhumadian Central China Lantian Property Management

Co., Ltd.* (BEEIE@EEERYEEIHAWRAF), a limited
liability company established in the PRC on December 28,
2017 and our non-wholly-owned subsidiary, being owned as
to 60% by us (through Central China Property Management
and 40% by Henan Lantian Real Estate Co., Ltd.* (/7 Fg 8 K
EEHBR/AFA]) (an Independent Third Party)

*  For identification purposes only

In this document:

1.

[Unless otherwise stated, certain amounts denominated in US$ have been translated into
HKS at an exchange rate of US$1 = HKS$[7.8427], for illustration purpose only. Such
conversions shall not be construed as representations that amounts in HKS$ and/or US$
were or could have been or could be converted into HK$ at such rates or any other
exchange rates on such date or any other date.]

The English titles marked with “*” are unofficial English translations of the titles of
natural persons, legal persons or entities, governmental authorities, institutions, laws,
rules, regulations and other entities for which no official English translation exists. These
titles are for identification purpose only.

We use certain technical terms that are relevant to our business and the industry we
operate in. These terms and their meanings set out above may not always correspond to
standard industry meaning or usage of these terms.

Unless expressly stated or otherwise required by the context, all data are as of the Latest
Practicable Date.

Unless otherwise specified, all references to any shareholding in our Company assume no
exercise of the [REDACTED] and does not take into account any Shares to be issued
upon exercise of the [REDACTED] Share Options or the [REDACTED] Share Options.

Certain amounts and percentage figures included in this document have been subject to
rounding adjustments. Accordingly, figures shown as totals in certain tables may not be an
arithmetic aggregation of the figures preceding them.
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definitions.

This glossary contains definitions of certain terms used in this document in connection
with our Company and our business. Some of these may not correspond to standard industry

“ASP” or “average selling price”

“bid win rate(s)”

“CAGR”

“cloud”

“commercial apartment(s)”

“common area” or “communal

area”

“contract retention rate(s)”

“contracted GFA”

“contracted sales”

“contracted sales GFA”

“diversified services”

calculated as the sum of selling prices of all properties sold
divided by the total GFA sold

a percentage calculated as the number of wins over the
number of bids placed multiplied by 100%

compound annual growth rate

a network of remote servers hosted on the internet and used
to store, manage, and process data in place of local servers
or personal computers

apartments developed on commercial land in the PRC,
which can be used for both residential and business
purposes

common areas in residential properties, including parking
lots, swimming pools, advertisement bulletin boards, and
club houses

calculated as the number of renewed property management
service contracts in the year divided by the number of
property management service contracts which expire in the
same year

GFA managed or to be managed by our Group under
operating property management contracts, including both
GFA under management and GFA reserve

the total purchase price of formal purchase contracts a
developer enters into with purchasers of its properties
within a specified period

the total GFA sold under formal purchase contracts a
developer enters into with purchasers of its properties
within a specified period

services other than property management service, which, in
our case, include goods and services of new lifestyle
(i.e. Jianye + (#Z+) platform, travel services and Cuisine
Henan Foodcourts (3£ K & 4)), value-added services (i.e.
community value-added services, value-added services to
non-property owners, property agency service, intelligent
community solutions and personalized services to VIPs of
the Central China Consumers Club), asset management
services (i.e. hotel management, commercial asset
management and cultural tourism complex management)
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“GDP”

(13 GFA”

“GFA reserve”

“GFA under management”

“GFA under management per
staff”

(13 GMV”

“IOT”

“KPI”

“land bank”

“lump sum basis”

acronym for “gross domestic product,” a monetary measure
of the market value of all the final goods and services
produced in a period of time, often annually

acronym for “gross floor area”

contracted GFA of properties that has not been delivered in
relation to which the collection of property management
fees and provision of management services have not started
as of the relevant date

GFA of properties that have been delivered, or are ready to
be delivered by property developers, to property owners,
for which we have started collecting property management
fees in relation to contractual obligations to provide our
services

calculated as the aggregate GFA under management
divided by the total number of people providing property
management services

acronym for “gross merchandise volume,” the total volume
of sales over a given time period on our Jianye + (3 +)
platform

B

acronym for “Internet of Things,” a network of physical
objects or items embedded with electronics, software,
sensors and network connectivity, which enables these
objects to collect and exchange data

acronym for “key performance indicator,” a measurable
value that demonstrates how effectively a company is
achieving key business objectives

GFA held by a property developer for future development
or disposal, including (i) total saleable GFA unsold and
total leasable GFA for completed properties, (ii) total
planned GFA for properties under development and (iii)
total estimated GFA for properties held for future
development

a revenue generating model for our property management
services whereby we act as a principal and charge a pre-
determined property management price per sq.m. for all
units (whether sold or unsold) on a monthly basis which
represents the “all-inclusive” fees for all of the property
management services provided by our teams and sub-
contractors. Under a lump sum basis, the property owners
and property developers will be responsible for paying our
management fees for the sold and unsold units respectively
on a monthly basis
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“MAU”

“member(s) of the Jianye + (8% +)
mobile app”

“020”

“penetration rate”

“QPI facility”

“QPI maintenance dispatch
system”

“registered user(s)”

“repeat customer”

“repeat purchase”

“repeat purchase rate”

“residential properties”

acronym for “monthly active user,” calculated by counting
the number of active users, i.e. users who use the products
or services provided by our Jianye + (&3 +) platform at
lease once, during the calendar month in question. The
number of MAUs of our Jianye + (&2 +) platform is
tracked and calculated by our Jianye + (i3 +) platform
based on the visitor log or usage log

registered users of our Jianye + (&£ +) mobile app who
have paid membership fee or purchased our membership
packages which are still valid as of the relevant date

online to offline

the number of users who purchased consumer goods and
services online per 100 people within the total number of
internet users during a period of time

a facility to monitor the status of facilities in common
areas, including facilities and equipment file management,
equipment inspection and management and equipment
maintenance management

an online system which allows residents to request property
repair services via mobile phone and allocate residents’
requests for services to staff available automatically to
provide timely repair service

user who has registered an account on our Jianye + (3£ +)
mobile app by providing either a mobile phone number or
WeChat account information

a paying customer of our Jianye + (#3£ +) platform that
has made at least one purchase with us earlier during the
same calendar year

a purchase order placed by a repeat customer

calculated as the number of orders of repeat purchase
divided by the total number of orders

properties which are purely residential or mixed-use
properties containing residential units and ancillary
facilities that are non-residential in nature such as
commercial or office units but excluding pure commercial
properties

35



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

GLOSSARY OF TECHNICAL TERMS

“Top 100 Property Management
Companies in China”

“Urbanization rate”

an annual ranking of China-based property management
companies published by China Index Academy based on a
number of key indicators, including business size,
operational efficiency, service quality, growth potential and
social responsibility, which comprised 100, 100, 100, 210,
200, 200, 200 and 220 such companies, respectively, for
2012, 2013, 2014, 2015, 2016, 2017, 2018 and 2019. The
number of companies for each of 2015, 2016, 2017 and
2018 exceeded 100 as multiple companies with very close
scores were assigned the same ranking

the percentage of the population living in urban areas in a
region or a country
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This document contains certain forward-looking statements and information relating to our
Company and our subsidiaries that are based on the beliefs of our management as well as assumptions
made by and information currently available to our management. All statements other than statements
of historical fact contained in this document, including, without limitation, those regarding our future
financial position, strategies, plans, objectives, goals and targets, future developments in the markets
where we participate or are seeking to participate and any statements preceded by, followed by or that
include the words “aim,” “anticipate,” “believe,” “could,” “estimate,” “expect,” “going forward,”
“intend,” “may,” “ought to,” “plan,” “project,” “seek,” “should,” “will,” “would” and similar
expressions or the negative thereof, are forward-looking statements. These forward-looking statements
are based on numerous assumptions regarding our present and future business strategies and the
environment in which we will operate in the future. These forward-looking statements reflecting our
current views with respect to future events are not a guarantee of future performance and involve
known and unknown risks, uncertainties, assumptions and other factors, some of which are beyond our
control, which may cause our actual results, performance or achievements, or industry results to be
materially different from any future results, performance or achievements expressed or implied by the
forward-looking statements.

¢ LN LR N3

EE 19 2 e EE 19

Important factors that could cause our actual results, performance or achievements to differ
materially from those in the forward-looking statements include, without limitation, the risk factors set
forth under the section headed “Risk Factors” in this document and the following:

®  our business prospects;

® future developments, trends and conditions in the industry and markets in which we
operate;

®  our business strategies and plans to achieve these strategies;
® general economic, political and business conditions in the markets in which we operate;

® changes to the regulatory environment and general outlook in the industry and markets in
which we operate;

® the effects of the global financial markets and economic crisis;

®  our ability to reduce costs;

®  our dividend policy;

® the amount and nature of, and potential for, future development of our business;

®  capital market developments;

® the actions and developments of our competitors; and

® change or volatility in interest rates, foreign exchange rates, equity prices, volumes,

operations, margins, risk management and overall market trends.

Subject to the requirements of applicable laws, rules and regulations, we do not have any and
undertake no obligation to update or otherwise revise the forward-looking statements in this document,
whether as a result of new information, future events or otherwise. As a result of these and other risks,
uncertainties and assumptions, the forward-looking events and circumstances discussed in this
document might not occur in the way we expect, or at all. We caution you not to place undue reliance
on any forward-looking statements or information. In this document, statements of or references to the
intentions of our Company or any of our Directors are made as at the date of this
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document. Any such intentions may potentially change in light of future developments. All forward-
looking statements contained in this document are qualified by reference to the cautionary statements
set out in this section.
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[REDACTED)] in the Shares involve various risks. Potential [REDACTED] should
carefully consider each of the risks described below and all of the other information contained
in this document, including our consolidated financial statements and related notes, before
deciding to [REDACTED] in the [REDACTED]. Our business, financial position, results of
operations or prospects may be materially and adversely affected if any of the circumstances or
events described below actually arises or occurs. In any such cases, the market price of our
Shares could decline, and you may lose all or part of your [REDACTED). You should also pay
particular attention to the fact that our subsidiaries in China are located in a legal and
regulatory environment that in some respects differ significantly from that of other countries.
For more information concerning the PRC legal and regulatory system and certain related
matters discussed below, see the section entitled “Regulatory Overview” in this document.

We believe that there are certain risks and uncertainties involved in our operations,
some of which are beyond our control. We have categorized these risks and uncertainties into:
(i) risks relating to our businesses and industries; (ii) risks relating to conducting business in
the PRC; and (iii) risks relating to the [REDACTED)]. Additional risks and uncertainties that
are not presently known to us or that we currently deem immaterial may develop and become
material and could also harm our businesses, financial position and results of operations.

RISKS RELATING TO OUR BUSINESSES AND INDUSTRIES

Our future growth may not materialize as planned, and any failure to manage our future growth
effectively may have a material adverse effect on our business, financial condition and results of
operations.

We experienced rapid revenue growth in revenue and profitability historically. Our revenue
increased from RMB349.2 million for the year ended December 31, 2016 to RMB694.0 million for the
year ended December 31, 2018, representing a CAGR of 41.0%. Our revenue increased by 143.0%
from RMB279.8 million for the six months ended June 30, 2018 to RMB680.0 million for the same
period of 2019. Our net profit increased from RMB12.9 million for the year ended December 31, 2016
to RMB52.0 million for the year ended December 31, 2018, representing a CAGR of 101.1%. As of
September 30, 2019, we were contracted to manage properties with an aggregate contracted GFA of
approximately 105.8 million sq.m. We have been expanding our business since our inception through
organic growth as well as acquisitions. However, we cannot assure you that we will be able to maintain
a similar rate of growth. In particular, there is no guarantee that we will continue to be able to increase
the number of our property management service contracts or total GFA under management, nor that we
will be able to succeed in our business development efforts going forward. Moreover, we will continue
to face challenges related to rising labor and sub-contracting costs and intensive competition for
business opportunities as well as competent employees. The effects of changing regulatory, economic
or other factors beyond our control may also have material adverse effects on our business.
Furthermore, we have limited experience in operating certain new businesses, including property
agency, Jianye + (&3 +) platform, travel services, Cuisine Henan Foodcourts (#3 K &%), hotel
management, commercial asset management, cultural tourism complex management and intelligent
community solutions. It is hard to predict the future growth of these business based on the historical
financial or operating data of such business and we cannot assure you that the growth of these new
business can be achieved in the future as we expected. See “—We have a limited operating history in
certain new businesses” in this section. Thus, [REDACTED] should not only rely on our historical
results of operations to predict our future financial performance.
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We seek to continue expanding through (i) expanding the total GFA we are contracted to
manage in existing and new markets, including properties developed by the CCRE Group and its
associates or joint ventures and third-party property developers, (ii) contracting to operate and manage
more hotels, commercial assets and cultural tourism complexes owned by the CCRE Group and its
associates or joint ventures and third parties, and (iii) investing in or acquiring suitable targets that
meet our criteria. For more information, see “Business—Business Strategies—Expand our business
scale through organic growth, strategic investments, cooperation and acquisitions” in this document. In
addition, we also plan to further integrate our businesses and achieve better synergies across our
business segments. However, we base our expansion plans on our assessment of market prospects. We
cannot assure you that our assessment will prove to be correct or that we can grow our business as
planned. Our expansion plans may be affected by a number of factors, most of which are beyond our
control. Such factors include:

® changes in China’s economic conditions in general and the real estate and consumer
services markets in Henan province in particular;

® changes in disposable personal income in China and Henan province;
® changes in PRC and Henan government regulations;

® changes in the supply of and demand for property management and value-added services
as well as other businesses we operate or expect to operate;

®  our ability to generate sufficient liquidity internally and obtain external financing;
®  our ability to recruit and train competent employees;
®  our ability to select and work with suitable sub-contractors and suppliers;

® our ability to understand the needs of residents in the properties where we provide
property management services;

®  our ability to adapt to new markets and industries where we have no prior experience and
in particular, whether we can adapt to the administrative, regulatory and tax environments
in such markets and industries;

®  our ability to leverage our brand names and to compete successfully in new markets and
industries, particularly against the incumbent players in such markets who might have
more resources and experience than we do; and

® our ability to improve our administrative, technical, operational and financial
infrastructure.

We cannot assure you that our future growth will materialize or that we will be able to manage
our future growth effectively, and failure to do so may have a material adverse effect on our business,
financial position and results of operations.

A substantial portion of our revenue is generated from services we provide to the CCRE Group
and its associates or joint ventures or in relation to the CCRE Group’s projects.

During the Track Record Period, a substantial portion of our revenue is generated from services
we provide to the CCRE Group and its associates or joint ventures or in relation to projects of the
CCRE Group, which amounted to 14.4%, 14.5%, 16.6% and 31.9% of our total revenue for the year
ended December 31, 2016, 2017, 2018 and the six months ended 2019 respectively. In particular, we
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managed substantially all of the properties developed by the CCRE Group and its associates or joint
ventures which accounted for the vast majority of our total GFA under management by our property
management segment. As of December 31, 2016, 2017 and 2018 and June 30, 2019, our total GFA
under contracts was approximately 27.9 million sq. m., 34.1 million sq. m., 70.3 million sq. m. and
92.0 million sq. m., respectively, and our total GFA under management for the same period was
approximately 16.8 million sq.m., 20.4 million sq.m., 25.7 million sq.m. and 41.8 million sq.m.,
respectively, of which, approximately 93.6%, 90.9%, 83.7% and 65.4% were developed by the CCRE
Group and its associates or joint ventures, respectively. As of September 30, 2019, our total GFA under
contracts was approximately 105.8 million sq.m. and our total GFA under management was 47.0

40.1



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

RISK FACTORS

million sq.m. for the years ended December 31, 2016, 2017 and 2018 and the six months ended June
30, 2019. On January 31, 2019, we entered into a master property management service contract with
the CCRE Group, under which the CCRE Group agreed to continue engaging us as the property
management services provider for its subsidiaries, from January 1, 2019 till December 31, 2021. See
the section entitled “Connected Transactions—(B) Continuing Connected Transactions Subject to the
Reporting, Annual Review, Announcement and Independent Shareholders’ Approval Requirements—
1. Property Consultation and Management Services” in this document. Notwithstanding the
abovementioned, we only entered into preliminary property management contracts with CCRE Group
prior to the pre-sale or sale of property development projects. In relation to residential properties that
have already been delivered, if a property owners’ association has been set up, we typically enter into
property management contracts with such property owners’ association. For fixed term contracts, once
our preliminary management contracts have expired, we typically negotiate with the property owners’
associations for the terms of renewals of our party management service contracts. There is no
assurance that such preliminary property management contracts or property management contracts will
not be terminated prior to expiration for cause or renewed upon expiration. In the event of such
termination or non-renewal, our business, results of operations and financial condition could be
materially and adversely affected. There is no guarantee that we would be able to find other business
opportunities and enter into alternative property management service contracts on favorable terms, or
at all. In addition, both termination and non-renewal of property management service contracts could
potentially be detrimental to our reputation and diminish our competitiveness within the industry.

In addition, a significant portion of our revenue from our asset management business (including
hotel management, commercial asset management and cultural tourism complex management) and
value added services (including community value-added services, value-added services to non-property
owners, intelligent community solutions, property agency service and customized services provided to
VIPs of the Central China Consumers Club) and a small portion of our revenue from goods and
services of new lifestyle (including Jianye + (#3£ +) platform, travel services and Cuisine Henan
Foodcourts (ZE K 4)) are also derived from services we provide to the CCRE Group and its
associates or joint ventures or in relation to projects of the CCRE Group.

However, we do not have control over the CCRE Group’s management strategy, nor the macro-
economic or other factors that affect their business operations. We would lose business opportunities to
the extent that the CCRE Group suffers adverse developments that materially affect their property
development efforts. There is no assurance that we will be able to procure service contracts from
alternative sources to make up for the shortfall in a timely manner or on favorable terms. We also
cannot guarantee that we will be successful in any efforts to diversify our customer base. In addition,
there is no assurance that all of our service contracts with the CCRE Group and its associates or joint
ventures will be renewed successfully upon their expiration. Should any of these events occur, we may
experience a material adverse effect on our results of operations, financial position and growth
prospects.

We have a limited operating history in certain new businesses.

We began our business operations in travel services in 2016, hotel management in 2017,
suburban leisure complex management in 2018 and the following businesses in 2019, namely our
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Cuisine Henan Foodcourts (#3KE %), commercial asset management, cultural tourism complex
management and intelligent community solutions business. We have a short operating history in such
businesses and you should consider our prospects in light of the risks, expenses and challenges that we
may face as an early-stage company with limited experience operating such businesses in a
competitive market. We have encountered and expect to continue to encounter risks and difficulties
frequently experienced by early-stage businesses, and those risks and difficulties may be heightened in
a rapidly evolving market. Some of the risks affect our ability to:

® retain customers and qualified employees;
® maintain effective control of our development as well as operating costs and expenses;

® develop and maintain internal personnel, systems, controls and procedures to comply with
the extensive regulatory requirements applicable to the relevant industries;

® respond to competitive market conditions in the relevant industries; and

® respond to changes in our regulatory environment.

Our failure to achieve any of the above may jeopardize our ability to implement our strategies
and operate our businesses in the manner we contemplate, which in turn would cause an adverse effect
on our business and prospects, financial position, results of operations and cash flows.

Our Jianye + (#3 +) platform may not grow as planned.

The Jianye + (3£ +) platform, which we acquired in 2019, was first launched in 2015. For
more information, see the section entitled “Business—Lifestyle Services—The Jianye + (23 +)
Platform” in this document. We plan to focus on developing our Jianye + (&3 +) platform by
expanding the coverage of our services on the platform and integrating our Jianye + (##2 +) platform
with the provision of our steward services. We aim to expand the functionality of our Jianye + (3£ +)
platform and mobile app to increase accessibility and improve user experience and plan to attract
further use by residents of the properties we manage as well as local suppliers. However, our Jianye +
(#3 +) platform is relatively new and still evolving and we cannot assure you that we will be able to
grow our Jianye + (Z£3£ +) platform as planned. The future growth depends on our ability to tap the
market and to continue to attract new users as well as to increase the spending and repeat purchase rate
of existing users.

Changing consumer preferences have historically affected, and will continue to affect, the
e-commerce industry. As a result, we must stay abreast of emerging life-style and consumer
preferences and anticipate product trends that will appeal to existing and potential users. New products
and services, or entrance into new markets, may require substantial time, resources and capital, and
profitability targets may not be achieved. We cannot assure you that the residents will use or continue
to use the services and products on our Jianye + (&3 +) platform. We may also fail to attract suitable
suppliers to provide products and services on our platform. For certain large suppliers with strong
bargaining power, we may not be able to reach commercially favorable terms or at all. If our customers
cannot find desired products or services within our portfolio at attractive prices, our customers may
lose interest in our Jianye + (3£ +) platform, which in turn, may adversely affect our business, our
results of operations and our financial position.

Moreover, we may also encounter technical problems, security issues and logistical issues that
may prevent our platform from functioning properly and our users from receiving the desired products
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and services. See “—We may experience failures in or disruptions to our information technology
systems and the protection of our data security.” We may also be subject to product liability arising
from reselling the products or services on our platform under the Law of the People’s Republic of
China on the Protection and Rights and Interests of Consumers ("% A R 30 Bl 7 2 5 HE 45 (R 1), the
Tort Law of the PRC ("% A\ R ALF B {Z i F F7%5) and other relevant PRC laws and regulations. If we
are unable to resolve such problems in a timely manner, or at all, we may lose our existing users or
face lower user engagement.

In addition, we need to continuously upgrade our Jianye + (3£ +) platform to attract and
retain users through our R&D efforts. However, we may not be able to recruit sufficient qualified
engineers to support our R&D activities or the growth of our Jianye + (2 +) platform. Even if we
have sufficient qualified engineers, our R&D efforts may not be successful or generate the results we
desire, in which case our users may lose interest in our Jianye + (3 +) platform. Moreover, we
cannot assure you that our investment in our Jianye + (£ +) platform can be recovered in a timely
manner, or at all, or our return would be comparable to those of other companies. In addition, our
development of and investment in our Jianye + (3£ +) platform may be subject to PRC laws and
regulations governing license approval, record and renewal. See the section entitled “Regulatory
Overview—Legal Supervision over the Internet Information Services” in this document.

Termination or non-renewal of our property management services asset management services
for a significant number of properties could have a material adverse effect on our business,
financial position and results of operations.

We generate a substantial part of our revenue from property management services performed
under our property management service contracts. For the years ended December 31, 2016, 2017 and
2018 and the six months ended June 30, 2019, revenue generated from our property management
services accounted for 77.8%, 71.7%, 61.0% and 38.7% of our total revenue, respectively. The
majority of our preliminary property management service contracts do not have fixed terms. Such
contracts can be terminated when the property owners select another property management service
provider through the property owners’ general meeting and a replacement property management
service contract entered into by the property owners’ association takes effect. The property
management service contracts we entered into with property owners’ associations generally have fixed
terms which will need to be renewed upon expiry. See the section entitled “Business—Property
Management and Value-added Services—Property Management—Property Management Contracts” in
this document. There is no assurance that our services can be provided at a satisfactory level for us to
be selected by the relevant property owners to enter into subsequent property management service
contracts or the relevant subsequent property management service contracts can be renewed when their
terms expire. Termination or non-renewal of a significant number of management service contracts
could have a material and negative impact on our revenue from property management services.

Furthermore, the performance and development of our other businesses, such as our value-
added services and goods and services of new lifestyle to a large extent, rely upon the residents in the
properties we manage for our property management services business. Therefore, any failure to renew
our property management service contracts or termination of such contracts could also adversely affect
the performance of other businesses.

In addition, we may fail to renew our asset management contracts with the operators or owners
of hotels and owners of shopping malls and cultural tourism complexes. We commenced our hotel
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management services, suburban tourism complex management services and commercial asset
management services in 2016, 2018 and 2019, respectively. During the Track Record Period, our
revenue generated from asset management business was nil, RMB15.3 million, RMB11.1 million and
RMB36.5 million for the years ended December 31, 2016, 2017, 2018 and for the six months ended
June 30, 2019, respectively. All of our asset management contracts we entered into with property
owners or hotel operators have fixed terms. There can be no assurance that any such contract will not
be terminated prior to expiration or will be renewed when their terms expire. The operators or owners
of hotels or owners of shopping malls and cultural tourism complexes may resort to other operators or
service providers either because they are not satisfied with our services or our competitors can provide
similar services at a lower price. Termination or non-renewal of a significant number of asset
management contracts could have a material and negative impact on our revenue from asset
management services.

We may fail to effectively anticipate or control our costs in providing our property management
services, for which we generally charge our customers on a lump sum basis.

During the Track Record Period, we generated revenue from our property management services
under the lump sum basis revenue model. On a lump sum basis, we charge property management fees
at a pre-determined fixed lump sum price per sq.m. per month, representing “all-inclusive” fees for the
property management services provided. These management fees do not change with the actual amount
of property management costs we incur. We recognize as revenue the full amount of property
management fees we charge to the property owners or property developers, and recognize as our cost
of sales the actual costs we incur in connection with rendering our services. For more information, see
the sections entitled “Business—Property Management and Value-added Services—Property
Management—Property Management Fees” and “Financial Information—Critical Accounting Policies
and Accounting Estimates and Judgments—Revenue Recognition” in this document.

In the event that we fail to accurately anticipate our actual costs prior to negotiating and
entering into our property management service contracts, and our fees are insufficient to sustain our
profit margins, we would not be entitled to collect additional amounts from our customers. We also
cannot guarantee that we will be able to adequately control our costs in the course of providing our
property management services. Any losses we sustain may materially and adversely affect our results
of operations. During the Track Record Period, we incurred losses for certain properties managed on a
lump sum basis, which was primarily because the property management fee rate for such properties
was lower than our average property management fee rate and we did not increase the fee rate for such
properties, although the labor costs of managing such properties increased. The total losses generated
from such properties accounted for respectively, RMB0.5 million, RMBO0.7 million, RMB0.9 million
and RMBO0.5 million, for the years ended December 31, 2016, 2017, 2018 and the six months ended
June 30, 2019.

If we are unable to raise property management fee rates and there is a shortfall of working
capital after deducting the property management costs, we would cut costs endeavoring to reduce the
shortfall. However, our ability to mitigate against such losses through cost-saving initiatives, such as
operation automation measures to reduce labor costs and energy-saving measures to reduce energy
costs, may not be successful and our cost-saving efforts may negatively affect the quality of our
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property management services, which in turn would further reduce the owners’ willingness to pay us
higher property management fees.

We may experience fluctuations in our labor and sub-contracting costs.

For the years ended December 31, 2016, 2017, 2018 and the six months ended June 30, 2019,
our labor costs represented 25.0%, 27.6%, 30.1% and 32.2% of our cost of sales, respectively. We
delegate property management services such as cleaning, gardening, elevator maintenance and fire
control to sub-contractors. For the years ended December 31, 2016, 2017, 2018 and the six months
ended June 30, 2019, our sub-contracting costs represented 0.1%, 4.7%, 11.1% and 19.3% of our cost
of sales, respectively. We therefore believe that controlling and reducing our labor costs and
sub-contracting costs is essential to maintaining and improving our profit margins.

We face pressure from rising labor and sub-contracting costs due to various contributing
factors, including but not limited to:

® [ncreases in minimum wage. The minimum wage in regions we operate, in particular
Henan province, has increased substantially in recent years, directly affecting our labor
costs as well as the fees we pay to our sub-contractors.

® [ncreases in headcount. As we expand our operations, the headcount of our property
management staff, sales and marketing staff and administrative staff will continue to grow.
We will also need to retain and continuously recruit qualified employees to meet our
growing demand for talent, which will further increase our total headcount. Moreover, as
we continue to expand our business scale, we will need a growing number of
sub-contractors. This increase in headcount will also increase costs such as those related to
salaries, training, social insurance and housing provident fund contributions and quality
control measures.

®  Delay in implementing measures to reduce labor costs and sub-contracting costs. Usually
there is a lapse in time between when we begin property management services for a
particular property and when we implement any of our measures to reduce our reliance on
manual labor and cost of sales, such as implementing technological solutions and
procedure standardization. Before we carry out such measures, our ability to mitigate the
impact of any increases in labor and sub-contracting costs is limited.

We cannot assure you that we will be able to control our costs or improve our efficiency. If we
fail to achieve this goal, we may experience a material adverse effect on our business, financial
position and results of operations.

We are exposed to credit risks as difficulties in collecting our property management fees may
lead to impairment of our trade receivables.

We may encounter difficulties when collecting property management fees in residential
communities with relatively high vacancy rates. Even though we seek to collect overdue property
management fees through a number of collection measures, we cannot assure you that such measures
will be effective or enable us to accurately predict our future collection rate. Although our
management’s estimates and the related assumptions were made in accordance with information
available to us, such estimates or assumptions may need to be adjusted if new information becomes
known.
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Our allowance for impairment of trade receivables amounted to RMB12.1 million, RMB12.6
million, RMB13.8 million and RMB14.5 million, respectively, as of December 31, 2016, 2017 and
2018 and June 30, 2019. Our collection rate of property management fees, calculated by dividing the
property management fees we actually received during a period by the total property management fees
payable to us accumulated during the same period, was approximately 79.3%, 85.9%, 89.6% and
80.1%, respectively, for the years ended December 31, 2016, 2017, 2018 and the six months ended
June 30, 2019. As of October 14, 2019, approximately RMB179.5 million, or 37.0%, of our trade
receivables as of June 30, 2019 were subsequently settled. For more information, see the section
entitled “Financial Information—Selected Items of the Consolidated Balance Sheets—Trade and Other
Receivables and Prepayments™ in this document.

In the event that actual recoverability of trade receivables is lower than expected, or that our
past allowance for impairment becomes insufficient in light of any new information, we may need to
provide for additional allowance for impairment of trade receivables, which may in turn materially and
adversely affect our business, financial position and results of operations. Such occurrences may also
lead to additional operating costs as we seek to recover outstanding property management fees. We
may experience adverse effects on our cash flow position and ability to meet our working capital
requirements to the extent that we are unable to, or experience prolonged delays in collecting, trade
receivables from our customers.

Moreover, we experienced seasonal fluctuations in the collection of our trade receivables
during the Track Record Period and expect to continue experiencing such seasonal fluctuations going
forward. Property owners and residents tend to settle outstanding property management fee balances
toward the second half of the year, especially near the end of the year. As a result, our collection rate
with respect to property management fees was 80.1% for the six months ended June 30, 2019, which
was lower in comparison to our collection rate of 89.6% for the year ended December 31, 2018. In
general, our trade receivable amounts increase throughout the year and decrease toward the end of the
year when property owners and residents settle their outstanding property management fee balances.
Additionally, for the six months ended June 30, 2019, our average turnover days of trade receivables
was 94.1 days as compared to 99.6 days for the year ended December 31, 2018. Consequently, a
comparison of our outstanding trade receivables and collection rates between different points in time
within a single financial year and any comparison of trade receivables turnover days for an interim
period with that of a full financial year may not be necessarily meaningful and should not be relied
upon as indicators of our financial performance. Seasonal fluctuations in our collection rates and trade
receivables require that we manage our liquidity carefully so as to provide our business with adequate
cash for operations. Any inability to ensure adequate liquidity could cause us to incur higher financing
costs and hamper our ability to expand and grow our operations, which could in turn materially and
adversely our business, financial position and results of operations.

We are susceptible to adverse regulatory and economic developments in the central China
region, particularly Henan province.

As of June 30, 2019, we had a geographic presence and provided services to all the 18
prefecture-level cities (including 79 of the 104 county-level cities) located in Henan. During the Track
Record Period, the aggregate GFA of our managed properties in those cities accounted for 100% of our
total GFA under management. Substantially all our revenue was generated from services provided in
Henan during the Track Record Period. For more information, see the section entitled “Business—
Property Management and Value-added Services—Property Management—Geographic Presence” in
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this document. Although we plan to expand to new markets outside of Henan, our expansion efforts
may not be successful. Thus, any adverse regulatory and economic developments in those markets that
may dampen demand or prices for our property management services may materially and adversely
affect our business. On September 14, 2016, Zhengzhou Municipal People’s Government Office issued
the Notice on Promoting the Steady and Healthy Development of the Real Estate Market ( <BE* {2
5 zE T35 AT RS M 3SR 938 A1) ) (Zheng Zheng Ban [2016] No.60), which raised the land
bidding deposit to 100%. On October 1, 2016, Zhengzhou Municipal People’s Government Office
issued the Notice on the Implementation of Housing Purchase Restriction in Some Areas of Zhengzhou
( PR TE SR H 77358 43 [ 5B it 43 5 RIS A9 48 %1) ) (Zheng Zheng Ban [2016] No.64) which provides
that local households which own two or more properties and non-local households which own one or
more properties are limited to property purchases of less than 180 square meters (excluding 180 square
meters). Any such local regulatory limitations on property development industry, property
management industry or other industries we have operations in may exert adverse influence on our
business in Henan.

We may be subject to fines for our failures to register for and/or contribute to social insurance
and housing provident funds for our employees.

In accordance with applicable PRC laws and regulations, we are obliged to contribute to social
insurance and housing provident funds for our employees. During the Track Record Period, we did not
fully contribute to certain social insurance and housing provident funds for some of our employees.
Our Directors confirmed that we have made provisions in the amounts of RMB3.3 million, RMB3.8
million, RMB4.1 million and RMB3.0 million on our financial statements in respect of such potential
liabilities for the years ended December 31, 2016, 2017 and 2018 and the six months ended June 30,
2019, respectively, for certain of our PRC subsidiaries. Under the Regulations on Administration of
Housing Provident Fund ({5 ARE4EHEEH), (i) if we fail to complete housing provident fund
registration before the prescribed deadlines, we may be subject to a fine ranging from RMB10,000 to
RMB50,000 for each non-compliant subsidiary or branch and (ii) if we fail to pay housing provident
fund contributions within the prescribed deadlines, we may be subject to an order by the relevant
people’s court to make such payments. According to the Social Insurance Law of the PRC (H#E A R4t
B AL € PR B %), for outstanding social insurance fund contributions that we did not fully pay within
the prescribed deadlines, the relevant PRC authorities may demand that we pay the outstanding social
insurance contributions within a stipulated deadline and we may be liable for a late payment fee equal
to 0.05% of the outstanding contribution amount for each day of delay; if we fail to make such
payments, we may be liable to a fine of one to three times the outstanding contribution amount. For
more information, see the section entitled “Business—Legal Proceedings and Non-compliance” in this
document.

Our Jianye + (23 +) platform is subject to third-party payment processing related risks.

We accept payments using a variety of methods, including payment through third-party online
payment platforms such as WeChat Pay and Alipay, online payments with credit cards and debit cards
issued by banks in China, and may accept payment on delivery in the future. Transactions conducted
through WeChat Pay and Alipay involve the transmission of confidential information such as credit
card numbers, personal information and billing addresses over public networks. In recent years, the use
of third-party platforms in China has grown in parallel with consumer confidence in their security and
efficiency. However, we do not have control over the security measures taken by providers of our
third-party platforms. In the event that the security and integrity of these third-party platforms are
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compromised, we may experience material adverse effects on our ability to process service fees. We
may also be perceived as partially responsible for failures to secure personal information and be
subjected to claims alleging possible liability brought by our customers. Such legal proceedings may
damage our reputation and harm our brand value. For certain payment methods, including credit and
debit cards, we will pay interchange and other fees, which may increase over time and raise our
operating costs and lower our profitability. We may also be subject to fraud and other illegal activities
in connection with the various payment methods we offer, including online payment and payment on
delivery options. We are also subject to various rules and requirements, regulatory or otherwise,
governing electronic funds transfers, which are subject to change or reinterpretation that could make it
difficult or impossible for us to comply with. Furthermore, the PRC Government may yet promulgate
new laws and policies to regulate the use of third-party online payment platforms; such measures may
increase our compliance and operational costs, for example by requiring that we pay higher transaction
fees. If we fail to comply with these rules or requirements, we may be subject to fines and higher
transaction fees and lose our ability to accept credit and debit card payments from consumers, process
electronic funds transfers or facilitate other types of online payments, and our business, financial
position and results of operations could be materially and adversely affected.

We are exposed to risks associated with relying on sub-contractors to perform certain property
management services.

We delegate property management services such as cleaning, gardening, elevator maintenance
and fire control to sub-contractors. For the years ended December 31, 2016, 2017, 2018 and the six
months ended June 30, 2019, our sub-contracting costs amounted to RMB109.5 million, RMB124.1
million, RMB120.9 million and RMB40.1 million, respectively, accounting for 37.9%, 34.9%, 22.7%
and 9.2%, respectively, of our total cost of sales. We select our sub-contractors based on factors such
as market reputation, qualifications, prices and track record. However, we cannot guarantee that they
will always perform in accordance with our expectations. They may act in ways that are contrary to our
customers’ instructions, their contractual obligations and our own quality standards, and we would be
unable to monitor them as directly and efficiently as with our own employees. This subjects us to risks
associated with being held responsible for their substandard performance, including but not limited to
litigation, disputes with our sub-contractors, reputational damage, disruptions to our business and
monetary claims from our customers. We may also incur additional costs while seeking to monitor or
replace sub- contractors who do not perform in accordance with our expectations.

Furthermore, when our existing sub-contracting agreements expire we may be unable to renew
them or hire suitable replacements in a timely manner, or at all. Whether we renew our sub-contracting
agreements or hire replacements, there is no guarantee that we will be able to do so on favorable terms.
We also do not have control over the ability of our sub-contractors to maintain qualified, experienced
and sizeable teams. In the event that our sub-contractors are disrupted in their performance of property
management services due to lack of personnel, we may be held liable for breach of contract to our
customers. We may suffer material adverse effects to our brand value, business, financial position and
results of operations to the extent that we are unable to recover any additional costs incurred in relation
to the aforementioned possibilities from our sub-contractors.

Our future acquisitions and investments may not be successful.

We plan to continue evaluating opportunities to acquire or invest in other property management
companies and other businesses that are supplementary to our existing business and to integrate their
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operations into our business. However, we cannot assure you that we will be able to identify suitable
opportunities.

Even if we do manage to identify suitable opportunities, we may not be able to complete the
acquisitions or investments on terms favorable or acceptable to us or in a timely manner, or at all. The
inability to identify suitable acquisition and investment targets or to complete acquisitions and
investments may materially and adversely affect our competitiveness and growth prospects.

Acquisitions that we complete also involve uncertainties and risks, including, without
limitation:

® potentially dilutive issuance of equity securities and/or significant cash outflow in our
efforts to finance the acquisition;

® potential ongoing financial obligations and unforeseen or hidden liabilities;

® potential increase in depreciation charges/amortization in the event that the acquired target
is rich in fixed assets;

® inability to apply our business model or standardized internal policies and procedures on
our acquired targets;

® failure to effectively integrate the business operations of our acquired or invested targets
with our own,;

® failure to achieve the intended objectives, benefits or revenue-enhancing opportunities;
and

®  diversion of resources and management attention.

We are in a highly competitive business with numerous competitors and if we do not compete
successfully against existing and new competitors, our business, financial position, results of
operations and prospects may be materially and adversely affected.

The PRC property management industry is highly competitive and fragmented. See the section
entitled “Industry Overview—Property Management Industry in the PRC and Henan” in this
document. Our major competitors include large national and regional companies that have operations
in Henan province and local property management companies. Competition may intensify as our
competitors expand their product or service offerings or as new competitors enter our existing or new
markets. We believe that we compete with our competitors on a number of factors, primarily including
business scale, brand recognition, financial resources, price and service quality. Our competitors may
have better track records, longer operating histories, greater financial, technical, sales, marketing,
distribution and other resources, greater name recognition and larger customer bases. As a result, these
competitors may be able to devote more resources to the development, promotion, sale, and support of
their services. In addition to competition from established companies, emerging companies may enter
our existing or new markets. We cannot assure you that we will be able to continue to compete
effectively or maintain or improve our market position, and such failure could have a material adverse
effect on our business, financial position and results of operations.

We believe our current success can be partially attributed to our standardization of operations in
providing our property management services. We plan to refine our service standardization practice to
enhance the quality and consistency of our services, improve our on-site service teams’ efficiency and
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reduce our costs. Our competitors may emulate our business model, and we may lose a competitive
advantage that has distinguished ourselves from our competitors. If we do not compete successfully
against existing and new competitors, our business, financial position, results of operations and
prospects may be materially and adversely affected.

Furthermore, we may lose property developer clients who decide to enter into the property
management business themselves, which will also intensify competition in the market. We seek to
have large and reputable property developers as our clients, and such clients may develop their own
property management businesses and provide property management services in-house. In such event,
we may lose future business from such property developers, and our business, results of operations and
financial position could be materially and adversely affected.

For our Jianye + (#3£ +) platform, we face intense competition in the market for customers and
suppliers, and we expect the competition to continue to intensify in the future. In particular, we may
encounter more intense competition from property developers with full-fledged property management
services capacity when we seek to extend our Jianye + (&2 +) platform into properties managed by
them or explore opportunities in markets where they have strong influence since they may already have
their own O20 platforms. Increased competition in the property management industry and the 020
industry may result in reduced pricing for our services and a decrease in our market share, either of
which could negatively affect our results of operations and our ability to grow our business.

Furthermore, our Cuisine Henan Foodcourts (£ K &%) face competition from participants in
the food and beverage industry, which is a highly fragmented market. Our hotel management and
commercial asset management businesses face competition from international and domestic hotel
management companies and chain and local shopping malls. As we are relatively inexperienced in
such industries, we cannot assure you that we will manage to grow our businesses despite competitions
from such parties.

We may fail to secure new or renew our existing property management service contracts on
favorable terms, or at all.

We believe that our ability to expand our portfolio of property management service contracts is
key to the sustainable growth of our business. During the Track Record Period, we generally obtained
new property management service contracts through reaching agreements with the CCRE Group and
its associates or joint ventures and participating in tenders. The selection of a property management
company depends on a number of factors, including but not limited to the quality of services, the level
of pricing and the operating history of the property management company. We cannot assure you that
we will be able to procure new property management service contracts on favorable terms, or at all.
Our efforts may be hindered by factors beyond our control, which may include, among others, changes
in general economic conditions, evolving government regulations as well as supply and demand
dynamics within the property management industry.

During the Track Record Period, we entered into preliminary management contracts with real
estate developers during the later stages of property development. Such contracts are transitional in
nature and facilitate the transfer of legal and actual control of the properties from property developers
to property owners. Preliminary management contracts typically do not have a fixed term and expire
when property owners’ associations are established. For more information, see the section entitled
“Business—Property Management and Value-added Services—Property Management—Property
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Management Contracts” in this document. To continue managing the property, we would have to enter
into property management service contracts with the property owners’ associations, which typically
range from two to five years and may be terminated for cause. There is no guarantee that property
owners’ associations will enter into property management service contracts with us instead of our
competitors. Our customers select us based on parameters such as quality and cost, and we cannot
assure you that we will always be able to balance them on favorable terms for both sides.

Even where we succeed in entering into property management service contracts with property
owners’ associations, we cannot guarantee that they will be renewed upon expiration. It is also possible
that they may be terminated for cause. In such cases, we would no longer be able to provide
community value-added services to residential communities who have terminated our engagements, in
addition to our property management services. There is no guarantee that we would be able to find
other business opportunities and enter into alternative property management service contracts on
favorable terms, or at all. Moreover, as both termination and non-renewal may be detrimental to our
reputation, we may experience material adverse effects to our brand value. We believe that our brand
value is essential to our ability to procure new property management service contracts. Failure to
cultivate our brand value may diminish our competitiveness within the industry.

Our Jianye + (#3 +) platform, travel services, hotel management, commercial asset
management and cultural tourism complex management businesses is subject to seasonality
factors.

The Jianye + (#3 +) platform, travel services, hotel management, commercial asset
management and cultural tourism complex management businesses are inherently seasonal, whereby
sales of travel services will increase in respect of holiday periods and decrease in respect of off-peak
times and travel services are subject to fluctuation between peak seasons and low seasons.
Accordingly, during the Track Record Period, our sales demonstrated a seasonal pattern. We normally
achieved higher revenue in the festive holidays including New Year, Chinese Lunar New Year and
Christmas. Our Directors consider that the higher revenue during these festive holidays was primarily
because more customers tend to make consumptions and higher sales were generated from customers
as a result. Our operating results may be subject to fluctuations due to seasonality factors from time to
time.

Our package tours may be subject to cancellation due to various reasons which may result in
complaints from customers.

Our package tours may be subject to cancellation before the departure date due to various
reasons, including but not limited to safety issues relating to the tour destinations, outbreak of any
severe epidemic or contagious diseases, traffic issues such as air traffic control, emergencies relating to
customers and the number of customers which has enrolled a tour being less than the minimum
required. Under such circumstances, we are entitled to cancel the tour at our discretion provided that
the full amount of the deposit or the package price is refunded to the customers with compensation
made in accordance with the relevant laws and regulations. Despite our refund and payment of the
compensation are in compliance with the relevant laws and regulations, customers may be dissatisfied
with the arrangement and may file complaints to us or the media. If we fail to deal with those
complaints properly, whether meritorious or not, this may lead to negative publicity and may
materially damage our reputation and goodwill, which may in turn materially and adversely affect our
business and operating results.
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Our catering business and operation are susceptible to product liability or food safety claims

As we are not involved in the manufacturing of the raw materials we use in our restaurants,
Cuisine Henan Foodcourts (3K &%), we do not have control over their quality. The sale of food
and beverage products for human consumption involves inherent risks of personal injuries which
includes risks posed by (i) food and beverage contamination or degeneration during storage or
transportation processes; (ii) contamination of raw materials; and (iii) spoilage of raw materials.
Incidents of food poisoning caused by food ingredients from the suppliers or reasons beyond our
control may occur. If the raw materials supplied to us are found to be spoiled, contaminated, tampered
with or reported to be associated with any such incidents, our reputation, business, financial condition,
results of operations could be materially and adversely affected.

In addition to the risks caused by our food processing operations and the subsequent storage
and serving process, any food and beverage contamination could also subject us to product liability
claims, adverse publicity, government scrutiny, investigation or intervention, or product returns,
resulting in increased costs, and any of these events could adversely affect our business, results of
operations and financial condition. Also, we cannot guarantee that our suppliers are in full compliance
with all the relevant health and safety standards, licensing or permits requirements, customs clearance
and quality control measures in such processes before the supply of raw materials to us. Upon
receiving the raw materials from our suppliers, we cannot guarantee that our quality safeguards will be
completely effective in ensuring that the quality of the raw materials will not deteriorate as a result of
improper storage conditions or other unforeseeable reasons. Such product or raw material quality
issues may cause illness to the consumers of our food and beverage products. Any dispute over the
attribution of product liability that may arise would divert our resources and efforts from our business
operations to defending legal proceedings which could adversely affect our business, results of
operations and financial condition.

In addition, nuts, eggs and dairy products are common ingredients used in our restaurant dishes.
If we are not made aware of such food allergies when the dishes are prepared at the restaurant, the
consumption of such food items by our customers may cause severe allergic reactions, food poisoning
and health hazards. These potential incidents could lead to liability claims and compensation ordered
by court, as well as the imposition of penalties by relevant authorities, which may have a material
adverse effect on our business operations. In addition, reports by the media of such incidents or any
other negative publicity resulting from the publication of industry findings or research reports in
relation to our food quality or customer service or any complaints from our customers may, regardless
of their validity, adversely affect our business, results of operations and financial condition, which may
result in the closure or suspension of the relevant restaurants.

Significant increases in the volume of sales made through third-party internet travel
intermediaries could have an adverse impact on consumer loyalty to our hotel brands and could
negatively affect the revenues and profits of our hotel management service.

Consumers routinely use internet travel intermediaries to book travel. Some of these
intermediaries are attempting to increase the importance of generic quality indicators (such as “four-
star downtown hotel”) at the expense of brand identification. These intermediaries hope that consumers
will eventually develop brand loyalties to their reservation system rather than to our hotel brands.
Some of these intermediaries have launched their own loyalty programs to further develop loyalties to
their reservation system. In addition, these intermediaries typically obtain higher commissions or other
potentially significant contract concessions, increasing the overall cost of these third-party distribution
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channels. If the volume of sales made through internet travel intermediaries continues to increase,
consumers may develop stronger loyalties to these intermediaries rather than to our brands, our
distribution costs could increase significantly, and our business revenues and profits could be harmed.

We may fail to properly maintain fire extinguishing systems and other fire safety facilities in the
buildings under our management.

Concerns about fire safety in residential and commercial buildings have been raised frequently
in recent years in China due to certain fire accidents which brought widespread publicity and heat
discussions, including the effectiveness of the alarm systems and sprinklers. Under relevant PRC laws
and regulations, property management service providers are obligated to maintain certain fire safety
facilities of the properties under management. We are generally responsible for ensuring fire
extinguishing systems and other fire safety facilities are in good working order. During the Track
Record Period, the properties under our management did not experience any fire incident and there was
no incidents reported in connection with the effectiveness of the fire safety facilities we maintained.
However, we may be subject to administrative fines if we fail to properly maintain the fire
extinguishing systems installed in the buildings under our management. Furthermore, were such
incidents to occur in the future, in addition to administrative fines to be imposed by relevant
authorities, we might suffer reputational harm regardless of our fault or liabilities in such incidents,
which may in turn adversely affect our business and result of operations.

If we are unable to maintain high occupancy rate for the hotels and serviced apartments we
manage, our revenues could fall.

Increasingly, the rooms at hotels and resorts that we manage are booked through third-party
internet travel intermediaries and online travel services providers. A failure by our distributors to
attract or retain their customer bases could lower demand for hotel rooms and, in turn, reduce our
revenues from hotel management. In addition, some of our distribution agreements are not exclusive,
are short term, are terminable at will, or are subject to early termination provisions. The loss of
distributors, increased distribution costs, or the renewal of distribution agreements on less favorable
terms could adversely impact the occupancy rate of the hotels and serviced apartments we manage and
further affect our revenues.

Our current tax benefits and government grants may be discontinued.

Aiou Electronic, our 93.33% owned subsidiary acquired in May 2019, enjoyed a preferential
corporate income tax rate of 15% treatment for the six months ended June 30, 2019 as being a
certificated high-technology company which would otherwise be 75% had the ordinary tax rate
applied. We cannot assure you that the local tax authorities will not, in the future, change their position
and discontinue any of our current tax treatments, potentially with retroactive effect. The
discontinuation of any of our current tax treatments could materially increase our tax obligations and
adversely impact our net income.

For the years ended December 31, 2016, 2017 and 2018 and for the six months ended June 30,
2019, Central China Property Management, one of our wholly-owned subsidiaries, received government
grants in the amount of RMB0.9 million, RMBO0.5 million, RMB0.5 million and RMB0.7 million,
respectively. As government grants are typically awarded at the discretion of the relevant governmental
authorities, we cannot assure you that we will continue to receive them in the future. We face
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uncertainty relating to the availability of government grants due to unexpected changes in PRC laws,
regulations and governmental policies. Any loss of or reduction in government grants could have an
adverse effect on our financial condition, results of operations and prospects.

We are exposed to risks associated with failing to detect and prevent fraud, negligence or other
misconduct (accidental or otherwise) committed by our employees, sub-contractors or third
parties.

We cannot guarantee that our risk management and internal control systems will always enable
us to detect, prevent and take remedial measures in relation to fraud, negligence or other misconduct
(accidental or otherwise) committed by our employees, sub- contractors or third parties in a timely and
effective manner. Examples of such behavior include crimes such as theft, vandalism and bribery
during tenders.

Although we have limited control over the behavior of any of these parties, we may be viewed
as at least partially responsible for their conduct on contractual or tortious grounds. We may become,
or be joined as, a defendant in litigation or other administrative or investigative proceedings and be
held accountable for injuries or damages sustained by our customers or third parties. To the extent that
we cannot recover related costs from the employees, sub-contractors or third parties involved, we may
experience material adverse effects on our business, financial position and results of operations. We
may also attract negative publicity, damaging our reputation and brand value.

Our employees and sub-contractors may sustain work injuries during the ordinary course of
providing property management services and other value-added services.

Work injuries may occur during the ordinary course of our business. For example, repair and
maintenance services performed by our employees may involve the handling of tools and machinery
that carry the inherent occupational risk of accidents. Our ability to balance such risks is limited as the
repair and maintenance of facilities such as elevators is part of the property management business.
Hence, we are exposed to risks in relation to work safety, including but not limited to claims for
injuries, fatal or otherwise, sustained by our employees or sub-contractors. Such occurrences may also
damage our reputation within the property management industry. We may also experience business
disruptions and be required to implement additional safety measures or modify our business model as a
result of any governmental or other investigations. To the extent that we will incur additional costs, we
may suffer material adverse effects to our business, financial position, results of operations and brand
value.

We may receive complaints filed by our employees, residents or subcontractors.

During our ordinary course of business, from time to time, we receive complaints from our
employees, residents and subcontractors. For example, although we are not aware of any complaints or
demands for payment of social insurance and housing provident funds, we may receive such
complaints if we fail to rectify such insufficient contribution in the future. See “—We may be subject
to fines for our failures to register for and/or contribute to social insurance and housing provident funds
for our employees” in this section. Our employees and sub-contractors may also file work safety
related complaints. In addition, certain residents who live in high-end residential properties may
strongly request to form their own property owners’ association to isolate residents who live in
affordable properties in the same community. Although no such request was raised by residents who
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lived in properties under our management during the Track Record Period, we cannot assure you that it
will not take place in the future. During the Track Record Period and up to the Latest Practicable Date,
our Directors confirmed that we had not received any complaints that may have a material adverse
impact on our operations from our employees, residents or subcontractors.

Approximately [REDACTED], or HKS|REDACTED)], of the net proceeds raised from the
[REDACTED] will be used to pursue strategic investment and acquisition opportunities. For more
information, see the section entitled “Future Plans and Use of Proceeds” in this document. In the event
that we fail to identify suitable acquisition or investment opportunities or our future acquisition or
investment transactions fail to consummate for other reasons beyond our control, we would not have
effectively applied our proceeds from the [REDACTED].

Damage to the communal areas of our managed properties may adversely affect our business,
financial position and results of operations.

The communal areas of the properties we manage may suffer damage as a result of occurrences
beyond our control, including but not limited to natural disasters, accidents or intentional damage.
Although PRC law mandates that each residential community establish a special fund to pay the repair
and maintenance costs of communal areas, there is no guarantee that there will be sufficient sums in
those special funds. Where the damage is caused by natural disasters such as earthquakes, floods or
typhoons, or accidents or intentional harm such as fires, the damage caused may be extensive. At times
additional resources may have to be allocated to assist police and other governmental authorities in
investigating criminal actions that may have been involved.

As the property management service provider, we may be viewed as responsible for restoring
the communal areas and assisting any investigative efforts. In the event that there is any shortfall in the
special funds necessary to cover all the costs involved, we may have to compensate for the difference
with our own resources first. We would need to collect the amount of the shortfall from the property
owners later. To the extent that our attempts are unsuccessful, we may experience material adverse
effects on our business, financial position and results of operations. As we intend to continue growing
our business, the likelihood of such occurrences may rise in proportion to any increases in the number
of our managed properties. Moreover, we may expand into markets that are geographically located in
areas susceptible to earthquakes or typhoons.

We are susceptible to changes in the regulatory landscape of the PRC, particularly Henan
province.

We generated most of our revenue from our property management services during the Track
Record Period. The performance of our property management services business is primarily dependent
on the total GFA and number of residential communities we manage. As such, our growth in the
property management services business is, and will likely continue to be, affected by the PRC
government regulations of the real estate industry.

The PRC government has implemented a series of measures with a view to controlling the
growth of the economy in recent years. In particular, the PRC government has continued to introduce
various restrictive measures to discourage speculation in the real estate market. The PRC government
exerts considerable direct and indirect influence on the development of the PRC real estate industry by
imposing industry policies and other economic measures, such as control over the supply of land for
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property development, control of foreign exchange, property financing, taxation and foreign
investment. Through these policies and measures, the PRC government may restrict or reduce property
development activities, place limitations on the ability of commercial banks to make loans to property
purchasers, impose additional taxes and levies on property sales and affect the delivery schedule and
occupancy rates of the properties we service. On February 26, 2013, the General Office of the State
Council announced the Notice on Continuing to Improve the Regulation and Control of the Real Estate
Market (BB B2 BE B A 42 AR 5 e 7 35 28 TAERYEAN) ) (Guo Ban Fa [2013] No.17),
which among others, provided that all municipalities directly under the central government,
municipalities with independent planning status and provincial capital cities (excluding Lhasa) must
promulgate their own plans and targets for price control on newly constructed commodity properties
(excluding low-cost housing projects) in 2013 based on the principle of stabilizing market price.
Limitations on the purchase of commodity properties must be strictly implemented and the scope of
such limitations must cover all newly constructed commodity properties and second-hand properties
located within the entire administrative area of the city in question. Furthermore, local government
authorities of Zhengzhou have successively promulgated more detailed regulations to restrict the real
estate market. Please see “—We are susceptible to adverse regulatory and economic developments in
the central China region, particularly Henan province.” Any such governmental regulations and
measures may affect the PRC real estate industry, thus limiting our business growth and resulting in a
material adverse effect on our business, financial position and results of operations.

We are susceptible to changes in the regulatory landscape of the PRC property management
industry. We comply with the regulatory regime of the property management industry in conducting
our business operations. The PRC Government promulgates new laws and regulations relating to the
property management industry from time to time. For example, in December 2014, the NDRC issued
the Circular of NDRC on the Opinions on Relaxing Price Controls in Certain Services (2 %<8 & fl ek
522 B B B AR o MBS S A LR A (B [2014] 2755%F), which requires the relevant
provincial authorities to abolish pricing control policies in relation to, among others, property agency
services, property management services for certain types of residential properties and parking services
for residential communities. For more information, please see the section entitled “Regulatory
Overview—Legal Supervision over Property Management Services” in this document. We expect that
pricing controls on residential properties will be relaxed over time; for now, our property management
fees will continue to be subject to pricing controls until the relevant authorities pass local regulations to
implement the Circular. However, we cannot guarantee that the PRC Government may not reverse its
policy and re-impose limits on property management fees. Generally, pricing control policies may
negatively impact our profitability as they restrict the amount of property management fees we may
charge. We may experience diminished profit margins should our labor, sub-contracting and other
costs increase but we are unable to raise property management fees accordingly. There can also be no
assurance that we would be able to implement cost-saving measures timely and effectively.

In order to regulate consumer goods and service industry, the PRC Government promulgated a
series of laws and regulations to protect consumers’ rights and interests, for example, the Law of the
People’s Republic of China on the Protection of Consumer Rights and Interests (the “No.7 Order”) ( {132
N BN ER T 2 M 25 3875 ) ) promulgated in 1993 and amended in 2009 and 2013 and Measures for
Punishments against Infringements on Consumer Rights and Interests ( <f&2 742 & HELR 1T 5 iR ST HEE) )
which was issued and came into effective in March 2015. Furthermore, with the development and growth of
online consumer goods and service industry in recent years, the Opinions of the State Administration for
Industry and Commerce on Enhancing the Protection of Consumers’ Rights and Interests in the Internet
Sector (7% A8UR) BRI i 56 FL e A ST 2 HE 4 AR TRV ) ) was promulgated and came into
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effect in October 2016 to promote the protection of online consumers’ rights and interests. In addition, in
order to ensure fair competition and further strengthen the regulation of the trade market, the Ministry of
Commerce issued the Guiding Opinions of Twelve Authorities including the Ministry of Commerce on
Promoting the Development of the Platform Economy via Commodity Trade Markets ( P55 12
P B HEAE P 28 2 T U 3 SR P22 81046 8 ) ). Please see the section entitled “Regulatory
Overview—Supervision on Consumer Goods and Service” and “—Supervision on Trade Market” in this
document.

The PRC Government may also unexpectedly promulgate new laws and regulations related to
other aspects of our industries. To the extent that they increase our compliance and operational costs,
we may experience material adverse effects on our business, financial position and results of
operations.

Our business is significantly influenced by various factors affecting our industry and general
economic conditions.

Our business, financial position and results of operations are and will continue to be dependent
on various factors affecting the property management industries and general economic conditions,
most of which are beyond our control. For example, limited flexibility in charging property
management fees can adversely affect profit margins in the event of rising labor cost. Furthermore, any
economic slowdown, recession or other developments in the PRC social, political, economic or legal
environment could result in fewer new property development projects, or a decline in the purchasing
power of residents living in the communities we manage or provide consultancy services to, resulting
in a lower demand for our services and lower revenue and income contribution for us. As such, our
business, financial position and results of operations would be materially and adversely affected.

Negative publicity, including adverse information on the internet, about us, our Shareholders
and affiliates, our brand and management may have a material adverse effect on our business,
reputation and the trading price of our Shares.

Negative publicity about us, our Shareholders and affiliates, the properties we manage, our
brand, management and other aspects of our business operations may arise from time to time. They
may appear in the form of comments on internet postings and other media sources, and we cannot
assure you that other types of negative publicity will not arise in the future. For example, in the event
that we fail to meet our customers’ expectations as to the quality of our services, our customers may
disseminate negative comments on social media platforms. Our sub-contractors may also become the
subject of negative publicity for various reasons, such as customer complaints about the quality of their
services. Such occurrences may damage our reputation and we may lose customer confidence. In the
long term, this would affect our future ability to attract and retain new customers and employees. We
may suffer material adverse effects to our business and brand that in turn reduce the trading price of
our Shares and diminish our competitive position.

Our success depends on the retention of our senior management team and our ability to attract
and retain qualified and experienced employees.

Our continued success depends on the efforts of our senior management team and other key
employees. As they possess key connections and industry expertise, losing their services may have a
material adverse effect on our business. For example, Mr. Wang Jun, our chief executive officer and
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chairman and Executive Director, is responsible for formulating and exerting our business strategies,
annual operational and financial plans. Mr. Cai Bin, our executive Director and chief operating officer,
is an expert of e-commerce and has extensive experience in property agency, asset management and
overall project management. Mr. Wang Weiqing, our Vice President, is an expert in the property
management industry who previously worked in several major PRC property development companies
before joining our group. We believe that our senior management’s insight into and knowledge of our
industry, business operations and history has guided and will continue to guide us toward success. For
more information, please see the section entitled “Directors and Senior Management” in this document.
Should any or all members of our senior management team join or form a competing business with
their expertise, connections and full knowledge of our business operations, we may not be able to
estimate the extent of and compensate for such damage. Unexpected resignations may also leave key
operations without supervisors and materially and adversely affect the implementation of our business
strategies. In addition, the future growth of our business will depend, in part, on our ability to attract
and retain qualified personnel in all aspects of our business, including corporate management and
property management personnel. If we are unable to attract and retain these qualified personnel, our
growth may be limited and we may experience material adverse effects on our business, financial
position and results of operations.

We may fail to obtain or renew required permits, licenses, certificates or other relevant PRC
governmental approvals or fail to submit governmental filings necessary for our business
operations.

We are required to obtain governmental approvals in the form of permits, licenses and
certificates to provide our services, which are only issued or renewed after certain conditions have
been satisfied. We cannot assure you that we will not encounter obstacles toward fulfilling such
conditions that delay us in obtaining or renewing, or result in our failure to obtain or renew, the
required governmental approvals. Moreover, we anticipate that the PRC Government and relevant
authorities will promulgate new policies in relation to the conditions for issuance or renewal from time
to time. We cannot guarantee that such new policies will not present unexpected obstacles toward our
ability to obtain or renew the required permits, licenses and certificates or that we will be able to
overcome these obstacles in a timely manner, or at all. In addition, we are required to make necessary
governmental filings to relevant authorities for our business operations, such as real estate brokerage
institution filing and property management service agreement filing. If we fail to make filings required
by the law or regulations or relevant authorities or fail to make such flings timely, we may be subject to
administrative fines or penalties. Loss of or failure to obtain or renew our permits, licenses and
certificates and omission to make necessary governmental filings or failure to make timely filings may
stall our business operations, possibly leading to material adverse effects on our business and results of
operations.

We may be subject to administrative penalties as we have not registered all of our lease
agreements with housing administration authorities.

Pursuant to applicable PRC laws and regulations, lease agreements must be registered with
housing administration authorities. As of the Latest Practicable Date, we failed to register our lease
agreements for all of our 11 leased properties, primarily due to (i) lack of cooperation from our
landlords in registering the relevant lease agreements and/or (ii) the fact that title certificates and
proofs of ownership were not obtained by our landlords for certain of our leased properties. As advised
by our PRC Legal Advisors, under PRC laws and regulations, while the failure to register a lease
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agreement would not affect its validity between the tenant and the landlord, we and our landlords may
be subject to administrative fines for failing to register the lease agreements and competent authorities
may require that we register such lease agreements within a prescribed period. Our PRC Legal
Advisors have advised us that we may be ordered to rectify our failure to register and if we fail to do so
within a prescribed period, a penalty of between RMB1,000 and RMB10,000 per agreement may be
imposed on us as a result. The estimated total amount of penalty for our failure to file our lease
agreements is approximately RMB11,000 to RMB110,000. In the event that we are required by
competent authorities to rectify the non-compliance with lease registration requirement and we are not
able to rectify due to lack of cooperation from the landlords, we intend to terminate the non-compliant
leases, find alternative locations nearby and relocate. We may incur additional relocation costs and
cannot assure you that we will be able to find alternative locations in a timely or effective manner.

We may fail to effectively protect our intellectual property rights and licensed rights.

We rely on our trade name and trademarks to build brand value and recognition, which we
believe are key to our future growth and for fostering customer loyalty. In addition, we are granted
licensed rights to use certain intellectual properties owned by other companies, such as intellectual
properties owned by the CCRE Group. Unauthorized use or infringement of our trade names or
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trademarks may impair our brand value and recognition. Third parties may use our intellectual property
in ways that damage our reputation within our industry. Although we are not aware that any such
instances occurred during the Track Record Period, we cannot guarantee that our measures to protect
our intellectual property and licensed rights will be sufficient. Despite the precautions taken, there can
be no assurance that we will be able to detect all misappropriation or unauthorized use of our trade
name and trademarks and licensed rights in a timely manner, or at all. There is also no guarantee that
we will be successful in any enforcement proceedings that we undertake. Litigation to protect our
intellectual property and licensed rights may be time-consuming, costly and divert management
attention from our operations. While experiencing material adverse effects on our business and
financial position, failures to protect our intellectual property rights and licensed rights may also
diminish our competitiveness and market share. For more information, please see the section entitled
“Business—Intellectual Property” in this document.

We may be exposed to liabilities from disputes involving products and services marketed on our
Jianye + (&3 +) platform.

We collaborate with local suppliers surrounding the properties we manage to offer their
products and services on our Jianye + (3£ +) platform. As a result, we may become, or may be joined
as, a defendant in litigation or administrative proceedings brought against such local suppliers by
purchases or their products and services, governmental authorities or other third parties. These actions
could involve claims alleging, among other things, that:

® the quality of the products sold by local suppliers fails to meet the relevant requirements;

® information provided on our Jianye + (3 +) platform with respect to such local
suppliers products or services are false, deceptive, misleading, libelous, injurious to the
public welfare or otherwise offensive;

® such local suppliers products or services marketed on our platform are defective or
injurious and may be harmful to others; and

® such local suppliers marketing, communications or advertising infringe the proprietary
rights of third parties.

In addition, if the products sold on our Jianye + (3£ +) platform are deemed by the PRC
government authorities to fail to conform to product quality and personal safety requirements, we
could be subject to regulatory action. Violation of product quality and safety requirements by third-
party suppliers may subject us to confiscation of related earnings, penalties or an order to cease sales of
the defective products or to cease operations pending rectification. If the offense is determined to be
serious, our business license to sell these products could be suspended and we could be subject to
investigation and prosecution under criminal law.

Furthermore, we may be subject to product liabilities. Any product liability claim or
governmental regulatory action could be costly and time-consuming. We could be required to pay
substantial damages as a result of such claim or action. A material design, manufacturing or quality
failure in other parties’ products offered on our Jianye + (&3 +) platform, safety issues or heightened
regulatory scrutiny could each result in a product recall and increased product liability claims.
Furthermore, customers may not use the products offered on our Jianye + (3 +) platform in
accordance with product usage instructions, possibly resulting in customer injury. All of these events
could materially harm our brands and reputation and marketability of such products, divert our
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management’s attention and have a material adverse effect on our business, financial position and
results of operations.

We may receive complaints arising from our advertising services from residents of the properties
we manage.

We sometimes post advertisements on the exterior walls or doors of properties we manage.
These advertisements typically are related to information of services and products closely tied to
residents’ daily life and basic needs such as consumer goods, household supplies and financial
products. We closely manage the content and frequency of advertisements to ensure that the
advertisements do not intrude upon the residents’ quiet enjoyment of their properties and there was no
complaints about the advertisements we posted during the Track Record Period. However, we cannot
assure you that resistance to or complaints about the advertisements we post will not arise in the future,
which may have adverse effect on our business and reputation.

Any claims by third parties alleging possible infringement of their intellectual property rights
would have a material adverse effect on our business, brand value and reputation.

We may become subject to claims from competitors or third parties alleging intellectual
property infringement in our ordinary course of business from time to time. Any claims or legal
proceedings brought against us in relation to such issues, with or without merit, could result in
substantial costs and divert capital resources and management attention. In the event of an adverse
determination, we may be compelled to pay substantial damages or to seek licenses from third parties
and pay ongoing royalties on unfavorable terms. Moreover, regardless of whether we prevail,
intellectual property disputes may damage our brand value and reputation in the eyes of current and
potential customers and within our industry.

We may be subject to penalties from the PBOC or adverse judicial rulings as a result of
extending loans to related companies during the Track Record Period.

During the Track Record Period, we made loans to certain related parties (the “Loans”), which
was not compliant with the PRC laws and regulations. These Loans were unsecured and carry an
interest rate of 9.0%. As of December 31, 2016, 2017, 2018, the outstanding balance of the loans to
entities controlled by Mr. Hua Ziyi and Hua Zhichang were approximately RMB871.5 million,
RMB646.5 million and RMB546.0 million, respectively. The interest income derived in relation to the
Loans amounted to RMB41.0 million, RMB56.3 million and RMB48.9 million and RMB13.2 million
for the years ended December 31, 2016, 2017, 2018 and the six months ended June 30, 2019. The loans
were settled as of June 30, 2019.

According to the General Lending Provisions (£## Hl) promulgated by PBOC in 1996, only
financial institutions may legally engage in the business of extending loans, and loans between
companies that are not financial institutions are prohibited. The PBOC may impose a fine equivalent to
one to five times of the income generated (being interests charged) from the loan advancing activities
between enterprises. However, according to the Provisions of the Supreme People’s Court on Several
Issues concerning the Application of Law in the Trial of Private Lending Cases (5= A Rk B B 7 45 21
[ M A B 2 208 R VA A T ML R B3 E), which became effective on September 1, 2015, the validity of
inter-company loan agreements which are for the needs of production and operation should be
generally supported by the people’s courts except they fall into the invalid contract
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circumstances regulated under the Provisions and under the PRC Contract Law ('3 A [R3LA1E] 5 (7]
i%).

As of the Latest Practicable Date, our Directors confirm that we had not received any penalties,
investigation or notice from relevant authorities regarding such loans to related parties. Our PRC Legal
Advisors are of the view that the risk of us being penalized based on the General Lending Provisions is
remote on the basis that the above loan arrangements have been terminated and all such loans have
been settled. If we are subject to penalties from the PBOC or to an adverse judicial ruling in respect of
the Loans, our cash flows, financial position and results of operations may be adversely affected.

We may be involved in legal disputes and subject to administrative fines or penalties from time
to time, which may adversely affect our financial position, divert management attention and
harm our reputation.

From time to time, we may be directly or indirectly involved in legal disputes with employees,
sub-contractors, regulatory bodies, customers or other third parties. These legal disputes may relate to,
contractual warranties, employment, negligence and intellectual property. For example, our customers
may bring claims against us for perceived failures (actual or otherwise) to perform in accordance with
their expectations as to quality. Our employees and sub-contractors may also sue us for occupational
injuries, and we are subject to risks associated with having limited control over the behavior of
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employees, sub-contractors and other third parties who may accidentally or intentionally harm the
interests of our customers. Any claims, disputes and legal proceedings brought against us, with or
without merit, could result in substantial costs and divert capital resources and management attention.
We may suffer damage to our reputation regardless of whether we prevail, leading to material adverse
effects on our business, financial position and brand value.

Administrative fines or penalties may be imposed on us by relevant authorities for failure to
comply certain regulatory requirements or laws. Such administrative fines or penalties may relate to
environmental responsibilities, insufficient contributions to social insurance and housing provident
funds for our employees, failure to register lease agreements with housing administration authorities
and the lack of a tender and bidding process or the approval of the competent government authorities
for the selection of property management service providers. Any administrative fines or penalties
imposed on us could result in costs and damage to our reputation and divert management attention.

We may experience failures in or disruptions to our information technology systems and the
protection of our data security.

We rely on our information technology systems to manage key operational functions such as
processing financial data and facilitating communications. For example, we rely heavily on our
Jianye + (3£ +) platform for our goods and services of new lifestyle business. However, we cannot
assure you that damages or interruptions caused by power outages, computer viruses, hardware and
software failures, telecommunication failures, fires, natural disasters, security breaches and other
similar occurrences relating to our information systems will not occur going forward. We may incur
significant costs in restoring any damaged information technology systems. Furthermore, data security
incidents are not uncommon in recent years. For example, each of Marriott International and Facebook
experienced a major data leakage incident in 2018. Consumers and customers’ awareness of the
importance of data security and information privacy has increased in recent years and they may lose
trust in a service provider if such incidents occur. As of December 31, 2016, 2017 and 2018 and
June 30, 2019, there were over 243,700, 407,300, 1,045,200 and 1,547,700 registered users on our
Jianye + (2 +) mobile app. As of June 30, 2019, there were over 110,000 members on our Jianye +
(22 +) mobile app. If we fail to protect the confidential information of the registered users and
members of our Jianye + (2 +) mobile app, they may lose trust in our products and services and
resort to other alternatives. Failures in or disruptions to our information technology systems and loss or
leakage of confidential information could cause transaction errors, processing inefficiencies and the
loss of customers and sales. We may thus experience material adverse effects on our business and
results of operations.

Interruptions to automized, platformized, standardized and digitalized operations, which rely on
our digitalized intelligent command center, may materially and adversely affect our business,
financial position and results of operations.

Our operational efficiency primarily relies on the implementation of our “tool automation,
resource platformization, service standardization and operation digitalization” initiative. With the aid
of automation devices and our digitalized intelligent command center, we have centralized certain
standardized services to our headquarters by instructing and supervising on-site service teams through
remote security cameras and receiving requests and feedback from residents through our customer
service hotline. For more information, please see the section entitled “Business—Technology” in this
document.
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Many factors such as power outage and damage to our equipment may cause interruptions to
our centralized remote system and customer service hotline. If we experience any power outage, our
computer system which is key to our remote surveillance system may not function properly. Our
equipment may also be subject to damages caused by unforeseeable events and unexpected natural
disasters, such as earth quakes, fire or flood, or other similar events. If there is any interruption to our
centralized business operations, our business, financial position and results of operations may be
materially and adversely affected.

The share-based compensation expenses associated with the [REDACTED] Share Option
Scheme will adversely affect our results of operations and any exercise of the options granted
may result in a dilution of our Shareholders’ shareholdings.

For the purpose of motivating the grantees of the [REDACTED] Share Options (the
“Grantees”) to optimize their future contributions to our Group and/or rewarding them for their past
contributions, attracting and retaining or otherwise maintaining on-going relationships with the
Grantees who are significant to and/or whose contributions are or will be beneficial to the performance,
growth or success of our Group, we adopted the [REDACTED] Share Option Scheme, details of
which are set out in “Statutory and General Information—D. [REDACTED] Share Option Scheme” in
Appendix 1V to this document. Based on the valuation carried out by our valuer, the fair value of the
[REDACTED] Share Options is estimated to be RMB20.8 million, and such amount will be
substantially recognized as share-based compensation expenses in our consolidated statement of profit
or loss and other comprehensive income in 2 years upon [REDACTED].

The issue of Shares on any exercise of the [REDACTED] Share Options in the future will
result in a reduction in the percentage ownership of the Shareholders in our Company and may result in
a dilution in the earnings per Share and net asset value per Share, as a result of the increase in the
number of Shares outstanding after such issuance.

Our insurance coverage may not sufficiently cover the risks related to our business.

We purchase and maintain insurance policies that we believe are customary with the standard
commercial practice in our industry and as required under the relevant laws and regulations. For more
information, please see the section entitled “Business—Insurance” in this document. However, we
cannot guarantee that our insurance policies will provide adequate coverage for all the risks in
connection with our business operations. Consistent with customary practice in the PRC, we do not
carry any business interruption insurance or litigation insurance. Moreover, insurance policies against
disruption or damage caused by instances such as natural disasters, wars, civil unrest and acts of
terrorism are not available in China on commercially practicable terms. We may be required to bear
our losses to the extent that our insurance coverage is insufficient. If we were to incur substantial
losses and liabilities that are not covered by our insurance policies, we could suffer significant costs
and diversion of our resources, and thereby materially and adversely affect our business, financial
position and results of operations.

We are subject to risks beyond our control relating to epidemics, acts of terrorism, wars or other
natural or man-made calamities in China and globally.

Natural disasters, epidemics, acts of war or terrorism or other factors beyond our control may
adversely affect the economy, infrastructure and livelihood of the people in markets where we have, or
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plan to have, business operations. Some of these markets are situated in geographic regions of China
that are susceptible to the threat of floods, earthquakes, sandstorms, snowstorms, fires or droughts,
power shortages or failures, as well as potential wars, terrorist attacks or epidemics such as Ebola,
severe acute respiratory syndrome (SARS), strains of avian influenza, the human swine influenza A
(HIN1), the human swine influenza A (H5N1) and the human swine influenza A (H7N9). Serious
natural disasters may result in a tremendous loss of lives, injuries and the destruction of assets, as well
as disrupt our business operations. Severe communicable disease outbreaks could result in widespread
health crises that materially and adversely affect economic systems and financial markets. Acts of war
or terrorism may also injure our employees, cause loss of life, disrupt our business operations and
adversely affect the financial well-being of our customers. Any of these and other factors beyond our
control may create uncertainties within the overall business environment, thereby causing our business
to suffer in ways that we cannot predict and materially and adversely impact our business, financial
position and results of operations.

Any inability to comply with our environmental responsibilities may subject us to liability

We are subject to extensive and increasingly stringent environmental protection laws,
regulations and decrees that impose fines for violation of such laws regulations or decrees. In addition,
there is a growing awareness of environmental issues and we may sometimes be expected to meet a
standard which is higher than the requirement under the prevailing environmental laws and regulations.
In addition, there is no assurance that more stringent environmental protection requirements will not be
imposed in the future. If we are unable to comply with existing or future environmental laws and
regulations or are unable to meet public expectations in relation to environmental matters, our
reputation may be damaged or we may be required to pay penalties or fines or take remedial actions
and our operations may be suspended, any of which may materially and adversely impact our business,
financial position, results of operations and growth prospects.

RISKS RELATING TO CONDUCTING BUSINESS IN THE PRC

We are vulnerable to adverse changes in economic, political and social conditions and
government policies in the PRC.

We manage all of our business operations from our headquarters in Zhengzhou, Henan.
Accordingly, our financial position, results of operations and prospects are, to a significant degree,
subject to the economic, political, social and legal conditions in China. The PRC economy differs from
that of most developed countries in many respects, including the extent of government involvement,
level of economic development, investment control, resource allocation, growth rate and control over
foreign exchange. Before its adoption of reform and open-door policies beginning in 1978, China was
primarily a planned economy. Since then, the PRC economy has been transitioning to become a market
economy with socialist characteristics.

For approximately four decades, the PRC Government has implemented economic reform
measures to utilize market forces in the PRC economy. Many of the reform measures are
unprecedented or experimental and are expected to be modified from time to time. Other political,
economic and social factors may lead to further readjustment or introduction of other reform measures.
This reform process and any changes in laws and regulations or the interpretation or implementation
thereof in China may have a material impact on our operations or may adversely affect our financial
position and results of operations.
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While the PRC economy has grown significantly in recent years, this growth has been
geographically uneven among various sectors of the economy and during different periods. We cannot
assure you that the PRC economy will continue to grow, or that if there is growth, such growth will be
steady and uniform. Any economic slowdown may materially and adversely affect our business. In the
past, the PRC Government has periodically implemented a number of measures intended to slow down
certain segments of the economy which the PRC Government believed was overheating. We cannot
assure you that the various macroeconomic measures and monetary policies adopted by the PRC
Government to guide economic growth and allocate resources will be effective in improving the
growth rate of the PRC economy. In addition, such measures, even if they benefit the overall PRC
economy in the long term, may reduce demand for our properties and therefore materially and
adversely affect our business, financial position and results of operations.

Restrictions on currency exchange under PRC laws and regulations may limit our ability to
satisfy obligations denominated in foreign currencies.

Currently, the Renminbi cannot be freely converted into foreign currencies, and the conversion
and remittance of foreign currencies are subject to PRC foreign exchange regulations. Substantially all
of our revenue is denominated in Renminbi. Under our current corporate structure, we derive our
income primarily from dividend payments made by our PRC subsidiaries. Shortages in the availability
of foreign currency may restrict the ability of our PRC subsidiaries to pay dividends or other payments
to us or satisfy other foreign currency-denominated obligations, if any.

Under existing PRC foreign exchange regulations, the Renminbi is convertible without prior
approval from SAFE for current account transactions so long as certain procedures are complied with.
Examples of such current account transactions include profit distributions and interest payments.
However, prior approval and registration with SAFE is required for capital account transactions.

Examples of capital account transactions include foreign direct investment and the repayment
of loan principal. There can be no assurance that the PRC Government, in seeking to regulate the
economy, will not restrict access to foreign currencies for current account transactions in the future.
Such restrictions may limit our ability to convert cash from our operating activities into foreign
currencies to make dividend payments or satisfy any foreign currency-denominated obligations we
may have. Moreover, limitations on the flow of funds between us and our PRC subsidiaries may
restrict our ability to provide financing to our PRC subsidiaries and take advantage of business
opportunities in response to market conditions.

Fluctuations in exchange rates may have a material adverse impact on your investment.

The exchange rate of the Renminbi fluctuates against the Hong Kong dollar, U.S. dollar and
other foreign currencies and is affected by, among other factors, the policies of the PRC Government
and changes in international and domestic political and economic conditions. From 1995 to July 20,
2005, the conversion of the Renminbi into foreign currencies was based on fixed rates set by the
PBOC. However, effective from July 21, 2005, the PRC Government decided to permit the Renminbi
to fluctuate within a regulated band based on market supply and demand and by reference to a basket
of currencies. On November 30, 2015, the Executive Board of the International Monetary Fund
completed a regular five-year review of the basket of currencies that make up the Special Drawing
Right and determined that, effective from October 1, 2016, the Renminbi will be included in the
Special Drawing Right basket as a fifth currency along with the U.S. dollar, the Euro, the Japanese yen
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and the British pound. It is difficult to predict how market forces and the PRC Government’s policies
will continue to impact Renminbi exchange rates going forward. In light of the trend towards Renminbi
internationalization, the PRC Government may announce further changes to the exchange rate system,
and we cannot assure you that the Renminbi will not appreciate or depreciate significantly in value
against the Hong Kong dollar, U.S. dollar or other foreign currencies.

All of our revenue, liabilities and assets are denominated in Renminbi, while our proceeds from
the [REDACTED)] will be denominated in Hong Kong dollars. Material fluctuations in the exchange
rate of the Renminbi against the Hong Kong dollar may negatively impact the value and amount of any
dividends payable on our Shares. For example, significant appreciation of the Renminbi against the
Hong Kong dollar could reduce the amount of Renminbi received from converting [REDACTED]
proceeds or proceeds from future financing efforts to fund our operations. Conversely, significant
depreciation of the Renminbi may increase the cost of converting our Renminbi-denominated cash
flow into Hong Kong dollars, thereby reducing the amount of cash available for paying dividends on
our Shares or carrying out other business operations.

Inflation in China could negatively affect our profitability and growth.

Economic growth in China has, in the past, been accompanied by periods of high inflation. In
response, the PRC Government has implemented policies from time to time to control inflation, such
as restricting the availability of credit by imposing tighter bank lending policies or higher interest rates.
The PRC Government may take similar measures in response to future inflationary pressures. Rampant
inflation without the PRC Government’s mitigation policies would likely increase our costs, thereby
materially reducing our profitability. There is no assurance that we will be able to pass any additional
costs to our customers. On the other hand, such control measures may also lead to slower economic
activity and we may see reduced demand for our properties.

Uncertainties with respect to the PRC legal system could limit the legal protection available to
you.

The legal system in China has inherent uncertainties that could limit the legal protection
available to our Sharecholders. As we conduct all of our business operations in China, we are
principally governed by PRC laws, rules and regulations. The PRC legal system is based on the civil
law system. Unlike the common law system, the civil law system is established on the written statutes
and their interpretation by the Supreme People’s Court (e A B Br), while prior legal decisions and
judgments have limited significance as precedent. The PRC Government has been developing a
commercial law system, and has made significant progress in promulgating laws and regulations
related to economic affairs and matters, such as corporate organization and governance, foreign
investments, commerce, taxation and trade.

However, many of these laws and regulations are relatively new. There may be a limited
volume of published decisions regarding their interpretation and implementation, or the relevant local
administrative rules and guidance on implementation and interpretation have not been put into place.
Thus, there are uncertainties involved in their enactment timetable, which may not be as consistent and
predictable as in other jurisdictions. For example, on July 20, 2018, the General Office of the Central
Committee of the Communist Party of China and the General Office of the State Council released the
Reform Plan on the National and Local Taxation Collection and Management System (|2 b i 20 8
Hl M # /7 %) (the “Reform Plan”), which stipulated that tax authorities will collect social insurance
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contributions from January 1, 2019 onwards. While this may result in a stricter regime for the
collection of social insurance funds, at the executive meeting held on September 6, 2018, the State
Council proclaimed that it would make efforts to lower the payable amounts of social insurance funds
so as to alleviate, as a general matter, the resulting financial burdens on corporations. In addition, the
PRC legal system is based in part on government policies and administrative rules that may have
retroactive effect. Consequently, we may not be aware of any violation of these policies and rules until
some time after such violation has occurred. Furthermore, the legal protection available to you under
these laws, rules and regulations may be limited. Any litigation or regulatory enforcement action in
China may be protracted and result in substantial costs and diversion of resources and management
attention.

You may experience difficulties in effecting service of process or enforcing foreign judgments
against us, our Directors or senior management residing in China.

Our Company is incorporated in the Cayman Islands. All of our assets are located in China and
all of our executive and non-executive Directors and senior management ordinarily reside in China or
HK. Therefore, it may not be possible to effect service of process within Hong Kong or elsewhere
outside of China upon us or our Directors or senior management. Moreover, China has not entered into
treaties for the reciprocal recognition and enforcement of court judgments with Japan, the United
Kingdom, the United States and many other countries. As a result, recognition and enforcement in
China of a court judgment obtained in other jurisdictions may be difficult or impossible.

In addition, on July 14, 2006, China and Hong Kong signed the Arrangement on Reciprocal
Recognition and Enforcement of Judgments in Civil and Commercial Matters by the Courts of the
Mainland and of the Hong Kong Special Administrative Region Pursuant to Choice of Court
Agreements between Parties Concerned ([ A1t B V545 1l 47 B [0 05 e AR EL R8T FNBAT 8 A ek e
E Y I R AR PE) (the “Arrangement™). Pursuant to the Arrangement, a party with a final
court judgment rendered by a Hong Kong court requiring payment of money in a civil and commercial
case pursuant to a choice of court agreement in writing may apply for recognition and enforcement of
the judgment in China. Similarly, a party with a final judgment rendered by a PRC court requiring
payment of money in a civil and commercial case pursuant to a choice of court agreement in writing
may apply for recognition and enforcement of such judgment in Hong Kong. A choice of court
agreement in writing is defined as any agreement in writing entered into between the parties after the
effective date of the arrangement in which a Hong Kong or PRC court is expressly designated as the
court having sole jurisdiction for the dispute. Therefore, it may not be possible to enforce a judgment
rendered by a Hong Kong court in China if the parties in dispute do not agree to enter into a choice of
court agreement in writing. It may be difficult or impossible for investors to enforce a Hong Kong
court judgment against our assets or our Directors or senior management in China.

If we are classified as a “PRC resident enterprise” for PRC enterprise income tax purposes, such
classification could result in unfavorable tax consequences to us and our Shareholders and have
a material adverse effect on our results of operations and the value of your [REDACTED].

Under the EIT Law and its implementation rules, an enterprise established outside of the PRC
with a “de facto management body” within the PRC is considered a resident enterprise and will be
subject to the enterprise income tax on its global income at the rate of 25%. The implementation rules
define the term “de facto management body” as the body that exercises full and substantial control
over and overall management of the business, productions, personnel, accounts and properties of an
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enterprise. In April 2009, the SAT issued a circular, known as Circular 82, which provides certain
specific criteria for determining whether the “de facto management body” of a PRC-controlled
enterprise that is incorporated offshore is located in China. Although this circular only applies to
offshore enterprises controlled by PRC enterprises or PRC enterprise groups, not those controlled by
PRC individuals or foreigners like us, the criteria set forth in the circular may reflect the SAT’s general
position on how the “de facto management body” test should be applied in determining the tax resident
status of all offshore enterprises. According to Circular 82, an offshore incorporated enterprise
controlled by a PRC enterprise or a PRC enterprise group will be regarded as a PRC tax resident by
virtue of having its “de facto management body” in China and will be subject to PRC enterprise
income tax on its global income only if all of the following conditions are met: (i) the primary location
of the day-to-day operational management is in the PRC; (ii) decisions relating to the enterprise’s
financial and human resource matters are made or are subject to approval by organizations or personnel
in the PRC; (iii) the enterprise’s primary assets, accounting books and records, company seals, and
board and shareholder resolutions, are located or maintained in the PRC; and (iv) at least 50% of
voting board members or senior executives habitually reside in the PRC.

We believe none of our entities outside of China is a PRC resident enterprise for PRC tax
purposes. However, the tax resident status of an enterprise is subject to determination by the PRC tax
authorities and uncertainties remain with respect to the interpretation of the term “de facto management
body.” As substantially all of our management members are based in China, it remains unclear how the
tax residency rule will apply to our case. If the PRC tax authorities determine that the Company or any
of our subsidiaries outside of China is a PRC resident enterprise for PRC enterprise income tax
purposes, then the Company or such subsidiary could be subject to PRC tax at a rate of 25% on its
world-wide income, which could materially reduce our net income. In addition, we will also be subject
to PRC enterprise income tax reporting obligations. Furthermore, if the PRC tax authorities determine
that we are a non-PRC resident enterprise for enterprise income tax purposes, gains realized on the sale
or other disposition of and dividends received from us on our ordinary shares may be subject to PRC
tax, at a rate of 10% in the case of non-PRC enterprises or 20% in the case of non-PRC individuals (in
each case, subject to the provisions of any applicable tax treaty), if such gains or dividends are deemed
to be from PRC sources. It is unclear whether non-PRC Shareholders of our company would be able to
claim the benefits of any tax treaties between their country of tax residence and the PRC in the event
that we are treated as a PRC resident enterprise. Any such tax may reduce the returns on your
[REDACTED] in our Shares.

You may be subject to PRC income tax on dividends from us or on any gain realized on the
transfer of our Shares under PRC law.

Under the EIT Law and its implementation rules, subject to any applicable tax treaty or similar
arrangement between China and your jurisdiction of residence that provides for a different income tax
arrangement, PRC withholding tax at the rate of 10% is normally applicable to dividends from PRC
sources payable to investors that are non-PRC resident enterprises, which do not have an establishment
or place of business in China, or which have such establishment or place of business if the relevant
income is not effectively connected with the establishment or place of business. Any gains realized on
the transfer of shares by such investors are subject to a 10% PRC income tax rate if such gains are
regarded as income from sources within China unless a treaty or similar arrangement provides
otherwise. Under the PRC Individual Income Tax Law ("2 ARILAIEEEAFERE) and its
implementation rules, dividends from sources within China paid to foreign individual investors who
are not PRC residents are generally subject to a PRC withholding tax at a rate of 20% and gains from
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PRC sources realized by such investors on the transfer of shares are generally subject to a 20% PRC
income tax rate, in each case, subject to any reduction or exemption set forth in applicable tax treaties
and PRC laws.

Although we conduct all of our business operations in China, it is unclear whether dividends
we pay with respect to our Shares, or the gain realized from the transfer of our Shares, would be treated
as income from sources within China and as a result be subject to PRC income tax if we are considered
a PRC resident enterprise. If PRC income tax is imposed on gains realized from the transfer of our
Shares or on dividends paid to our non-PRC resident investors, the value of your [REDACTED] in our
Shares may be materially and adversely affected. Furthermore, our Shareholders whose jurisdictions of
residence have tax treaties or arrangements with China may not qualify for benefits under such tax
treaties or arrangements.

Regulations relating to offshore investment activities by PRC residents may subject us to fines
or sanctions imposed by the PRC Government, including restrictions on the ability of our PRC
subsidiaries to pay dividends or make distributions to us and our ability to increase our investment in
our PRC subsidiaries.

SAFE promulgated Circular 37 in July 2014, which abolished and superseded the Circular on
Relevant Issues Concerning Foreign Exchange Administration for PRC Residents to Engage in
Financing and Round Trip Investment via Overseas Special Purpose Vehicles (B 5 A & B i 55 1
FETR H A ) Rl SR TR S A BH R RE Y 28 A1), Pursuant to Circular 37 and its implementation
rules, PRC residents, including PRC institutions and individuals, must register with local branches of
SAFE in connection with their direct or indirect offshore investments in an overseas special purpose
vehicle, or SPV, directly established or indirectly controlled by PRC residents for the purposes of
offshore investment and financing with their legally owned assets or interests in domestic enterprises,
or their legally owned offshore assets or interests or any inbound investment through SPVs. Such PRC
residents are also required to amend their registrations with SAFE when there is change to the required
information of the registered SPV, such as changes to its PRC resident individual shareholder, name,
operation period or other basic information, or the PRC individual resident’s increase or decrease in its
capital contribution in the SPV, or any share transfer or exchange, merger or division of the SPV. In
accordance with the Notice of the SAFE on Further Simplifying and Improving Policies for the
Foreign Exchange Administration of Direct Investment (%<4 4 3R B A E— 25 filj AL A0 o B 4%
EHMNE FLBCR A AN, the foreign exchange registration aforesaid has been directly reviewed and
handled by banks since June 1, 2015, and SAFE and its branches perform indirect regulation over such
foreign exchange registration through local banks. Under this regulation, failure to comply with the
registration procedures set forth in Circular 37 may result in restrictions being imposed on the foreign
exchange activities of our PRC subsidiaries, including the payment of dividends and other distributions
to its offshore parent or affiliate, the capital inflow from the offshore entities and its settlement of
foreign exchange capital, and may also subject the relevant onshore company or PRC residents to
penalties under PRC foreign exchange administration regulations.

We are committed to complying with and ensuring that our Shareholders who are subject to the
regulations will comply with the relevant rules. Any future failure by any of our Shareholders who is a
PRC resident, or controlled by a PRC resident, to comply with relevant requirements under this
regulation could subject us to penalties or sanctions imposed by the PRC Government. However, we
may not at all times be fully aware or informed of the identities of all of our Shareholders who are PRC
residents, and we may not always be able to timely compel our Shareholders to comply with the
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requirements of Circular 37. Moreover, there is no assurance that the PRC Government will not have a
different interpretation of the requirements of Circular 37 in the future.

PRC laws and regulations establish more complex procedures for some acquisitions of PRC
companies by foreign investors, which could make it difficult for us to pursue growth through
acquisitions in China.

A number of PRC laws and regulations, including the M&A Rules and the Anti-Monopoly Law
( < HEEEE) ), have established procedures and requirements that are expected to make the review of
certain merger and acquisition activities by foreign investors in China more time-consuming and
complex. These include requirements in some instances to notify MOFCOM in advance of any
transaction in which foreign investors take control of a PRC domestic enterprise, or to obtain approval
from MOFCOM before overseas companies established or controlled by PRC enterprises or residents
acquire affiliated domestic companies. PRC laws and regulations also require certain merger and
acquisition transactions to be subject to merger control or security review.

Complying with the requirements of the relevant regulations to complete such transactions
could be time-consuming, and any required approval processes, including approval from MOFCOM,
may delay or inhibit our ability to complete such transactions, thus affecting our ability to expand our
business or maintain our market share.

RISKS RELATING TO THE [REDACTED]

There has been no prior market for our Shares, and their liquidity and market price following
the [REDACTED] may be volatile.

Prior to the [REDACTED], there was no public market for our Shares. The indicative
[REDACTED] and the [REDACTED] will be determined by negotiations between us and the
[REDACTED] (on behalf of the [REDACTED)), and they may differ significantly from the market
price of our Shares following the [REDACTED].

We have applied to [REDACTED] and [REDACTED] our Shares on the Stock Exchange.
However, even if approved, there can be no guarantee that: (i) an active or liquid trading market for our
Shares will develop; or (ii) if such a trading market does develop, it will be sustained following
completion of the [REDACTED]; or (iii) the market price of our Shares will not decline below the
[REDACTED)]. The trading volume and price of our Shares may be subject to significant volatility in
response to, among others, the following factors:

®  variations in our financial position and/or results of operations;

® changes in securities analysts’ estimates of our financial position and/or results of
operations, regardless of the accuracy of information on which their estimates are based;

® changes in investors’ perception of us and the investment environment generally;
®  |oss of visibility in the markets due to lack of regular coverage of our business;

®  strategic alliances or acquisitions;

® industrial or environmental accidents, litigation or loss of key personnel;

® changes in laws and regulations that impose limitations on our industry;

® fluctuations in the market prices of our properties;
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announcements made by us or our competitors;
changes in pricing adopted by us or our competitors;
release or expiry of lock-up or other transfer restrictions on our Shares;

the liquidity of the market for our Shares; and

general economic and other factors.

Potential investors will experience immediate and substantial dilution as a result of the
[REDACTED] and could face dilution as a result of future equity financings.

The [REDACTED] substantially exceeds the per Share value of our net tangible assets after
subtracting our total liabilities, and therefore potential investors will experience immediate dilution
when they purchase our Shares in the [REDACTED]. If we were to distribute our net tangible assets
to our Shareholders immediately following the [REDACTED], potential investors would receive less
than the amount they paid for their Shares.

We will comply with Rule 10.08 of the Listing Rules, which specifies that no further Shares or
other securities of our Company (subject to certain exceptions) may be issued or form the subject of
any agreement to such an issue within six months from the [REDACTED]. However, after six months
from the [REDACTED] we may raise additional funds to finance future acquisitions or expansions of
our business operations by issuing new Shares or other securities of our Company. As a result, the
percentage shareholding of the then Shareholders may be diluted and such newly issued Shares or
other securities may confer rights and privileges that have priority over those of the then Shareholders.

Future or perceived sales of substantial amounts of our Shares could affect their market price.

The market price of our Shares could decline as a result of future sales of substantial amounts
of our Shares or other related securities, or the perception that such sales may occur. Our ability to
raise future capital at favorable times and prices may also be materially and adversely affected. Our
Shares held by our Controlling Shareholders are currently subject to certain lock-up undertakings, the
details of which are set out in “|[REDACTED]—|[REDACTED] Arrangements and Expenses” in this
document. However, there is no assurance that following the expiration of the lock-up periods, these
Shareholders will not dispose of any Shares. We cannot predict the effect of any future sales of the
Shares by any of our Shareholders on the market price of our Shares.

We may not declare dividends on our Shares in the future.

Any declaration of dividends will be proposed by our Board of Directors, and the amount of
any dividends will depend on various factors, including, without limitation, our results of operations,
financial position, capital requirements and surplus, contractual restrictions, future prospects and other
factors which our Board of Directors may determine are important. For more information, please see
“Financial Information—Dividend Policy and Distributable Reserves” in this document. We cannot
guarantee when, if and in what form dividends will be paid. Our historical dividend policy should not
be taken as indicative of our dividend policy in the future.

Our management has significant discretion as to how to use the net proceeds of the
[REDACTED], and you may not necessarily agree with how we use them.

Our management may use the net proceeds from the [REDACTED] in ways that you may not
agree with or that do not yield a favorable return to our Sharcholders. By [REDACTED] in our
Shares, you
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are entrusting your funds to our management, upon whose judgment you must depend, for the specific
uses we will make of the net proceeds from this [REDACTED)]. Please see the section entitled “Future
Plans and Use of Proceeds” in this document.

Investors may experience difficulties in enforcing their Shareholder rights because we are
incorporated in the Cayman Islands, and the protection afforded to minority Shareholders under
Cayman Islands law may be different from that under the laws of Hong Kong or other
jurisdictions.

Our Company is incorporated in the Cayman Islands and its affairs are governed by our
Memorandum, Articles of Association, the Cayman Companies Law and the common law of the
Cayman Islands. The laws of the Cayman Islands may differ from those of Hong Kong or those of
other jurisdictions where investors may be located. As a result, minority Shareholders may not enjoy
the same rights as those afforded under the laws of Hong Kong or in other jurisdictions. A summary of
the Cayman Islands Company Law on protection of minority shareholders is set out in “Appendix I1I—
Summary of the Constitution of the Company and Cayman Islands Company Law—3. Cayman Islands
Company Law—(f) Protection of Minorities and Shareholders’ Suits” to this document.

The Controlling Shareholders have substantial influence over our Company and their interests
may not be aligned with the interests of Shareholders who subscribe for Shares in the
[REDACTED].

Immediately after the [REDACTED], our Controlling Shareholders will directly or indirectly
control the exercise of [REDACTED]% of voting rights in the general meeting of our Company. For
more information, see “Relationship with Controlling Shareholders” in this document. The interests of
our Controlling Shareholders may differ from the interests of our other Shareholders. The Controlling
Shareholders will have significant influence on the outcome of any corporate transaction or other
matters submitted to our Shareholders for approval, including mergers, consolidations, sales of all or
substantially all of our assets, election of Directors and other significant corporate actions. This
concentration of ownership may discourage, delay or prevent changes in control of our Company that
would otherwise benefit our other Shareholders. To the extent that the interests of our Controlling
Shareholders conflict with those of our other Shareholders, our other Shareholders may be deprived of
opportunities to advance or protect their interests.

Since there will be a gap of several days between the pricing and trading of our [REDACTED],
the price of our [REDACTED] could fall below the [ REDACTED] when trading commences.

The [REDACTED)] of our Shares will be determined on the [REDACTED], which is expected
to be on or around [REDACTED]. However, our Shares will not commence trading on the Stock
Exchange until the [REDACTED], which is expected to be [REDACTED]. Accordingly, investors
may not be able to sell or deal in our Shares during the period between the [REDACTED] and the
[REDACTED]. Our Shareholders are subject to the risk that the price of our Shares could fall before
trading begins, as a result of adverse market conditions or other adverse developments that could occur
between the [REDACTED] and the [REDACTED].

We cannot guarantee the accuracy of facts, forecasts and statistics with respect to China, the
PRC economy and our relevant industries contained in this document.

Certain facts, forecasts and statistics in this document relating to China, the PRC economy and
industries relevant to us were obtained from information provided or published by PRC Government
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agencies, CIA, iResearch, independent research institutions or other third-party sources, and we can
guarantee neither the quality nor reliability of such source materials. They have not been prepared or
independently verified by us, the Sole Sponsor, the [REDACTED], the [REDACTED], the
[REDACTED] and the [REDACTED)] or any of its or their respective affiliates or advisors.

Therefore, we make no representation as to the accuracy of such facts, forecasts and statistics,
which may not be consistent with other information compiled within or outside of China. Due to
possibly flawed or ineffective collection methods or discrepancies between published information and
market practice, the statistics herein may be inaccurate or incomparable to statistics produced for other
economies and should not be relied upon. Furthermore, there can be no assurance that they are stated
or compiled on the same basis, or with the same degree of accuracy, as similar statistics presented
elsewhere. In all cases, investors should consider how much weight or importance they should attach to
or place on such facts, forecasts or statistics.

Forward-looking statements contained in this document are subject to risks and uncertainties.

This document contains certain forward-looking statements and information relating to us that
are based on the beliefs of our management as well as assumptions made by and information currently
available to our management. When used in this document, the words “aim,” “anticipate,” “believe,”
“can,” “continue,” “could,” “estimate,” “expect,” “going forward,” “intend,” “ought to,” “may,”
“might,” “plan,” “potential,” “predict,” “project,” “seek,” “should,” “will,” “would” and similar
expressions, as they relate to our Company or our management, are intended to identify forward-
looking statements. Such statements reflect the current views of our management with respect to future
events, business operations, liquidity and capital resources, some of which may not materialize or may
change. These statements are subject to certain risks, uncertainties and assumptions, including the
other risk factors as described in this document. Subject to the ongoing disclosure obligations of the
Listing Rules or other requirements of the Stock Exchange, we do not intend publicly to update or
otherwise revise the forward-looking statements in this document, whether as a result of new
information, future events or otherwise. Investors should not place undue reliance on such forward-
looking statements and information.

b1 b 13

EE A3 LIS

You should read this entire document carefully and not consider or rely on any particular
statements in this document or in published media reports without carefully considering the
risks and other information in this document.

Prior or subsequent to the publication of this document, there has been or may be press and
media coverage regarding us and the [REDACTED)], in addition to marketing materials we published
in compliance with the Listing Rules. Such press and media coverage may include references to
information that do not appear in this document or is inaccurate. We have not authorized the
publication of any such information contained in unauthorized press and media coverage. Therefore,
we make no representation as to the appropriateness, accuracy, completeness or reliability of any
information disseminated in the media and do not accept any responsibility for the accuracy or
completeness of any financial information or forward-looking statements contained therein. To the
extent that any of the information in the media is inconsistent or conflicts with the contents of this
document, we expressly disclaim it. Accordingly, prospective investors should only rely on
information included in this document and not on any of the information in press articles or other
media coverage in deciding whether or not to purchase the [REDACTED].
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In preparation for the [REDACTED], our Group has sought the following waivers from strict
compliance with the relevant provisions of the Listing Rules.

MANAGEMENT PRESENCE

Pursuant to Rule 8.12 of the Listing Rules, an issuer must have a sufficient management
presence in Hong Kong, which normally means that at least two of its executive directors must be
ordinarily resident in Hong Kong. Our business operations are located, managed and conducted in the
PRC. Our Company currently does not and in the foreseeable future will not, have sufficient
management presence in Hong Kong for the purpose of satisfying the requirements under Rule 8.12 of
the Listing Rules, as only one of our executive Directors (being Mr. Wang Jun) is ordinarily resident in
Hong Kong. Appointment of an additional executive Director who is ordinarily resident in Hong Kong
or relocation of our existing PRC-based executive Director to Hong Kong would not be beneficial to or
appropriate for the Company. Therefore, we [have applied for], and the Stock Exchange [has granted]
us a waiver from strict compliance with Rule 8.12 of the Listing Rules subject to the following
conditions:

(a) pursuant to Rule 3.05 of the Listing Rules, we have appointed two authorized
representatives, Mr. Wang Jun (our executive Director, chief executive officer and
chairman of our Board) and Ms. To Yee Man (our company secretary), who will act as our
principal channel of communication with the Stock Exchange and ensure that we will
comply with the Listing Rules at all times. Both Mr. Wang Jun and Ms. To Yee Man are
ordinarily resident in Hong Kong. Each of our authorized representatives will be available
to meet with the Stock Exchange in Hong Kong within a reasonable time frame upon the
request of the Stock Exchange and will be readily contactable by telephone, facsimile and
email. Each of our authorized representatives is authorized to communicate on our behalf
with the Stock Exchange. Our Company has been registered as a non-Hong Kong
company under part 16 of the Companies Ordinance and our authorized representatives
have also been authorized to accept service of process and notices in Hong Kong on our
behalf;

(b) both our authorized representatives have means to contact our Directors (including our
independent non-executive Directors) promptly at all times as and when the Stock
Exchange wishes to contact our Directors on any matters;

(c) our Directors who are not ordinarily resident in Hong Kong possess or can apply for valid
travel documents to visit Hong Kong and will be able to meet with the Stock Exchange
within a reasonable period of time, when required,

(d) each of our Directors and authorized representatives has provided or will provide his or
her mobile phone numbers, office phone numbers, fax numbers and email addresses to the
Stock Exchange; and

(e) pursuant to Rule 3A.19 of the Listing Rules, we have appointed Ballas Capital Limited as
our compliance advisor, which will act as an additional channel of communication with
the Stock Exchange.

CONNECTED TRANSACTIONS

We have entered into certain transactions which will constitute continuing connected
transactions for our Company under the Listing Rules after [REDACTED]. We have applied for, and
the Stock

74



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

WAIVERS FROM STRICT COMPLIANCE WITH THE LISTING RULES

Exchange [has granted] us, waivers from strict compliance with the announcement and independent
Shareholders’ approval requirements under Chapter 14A of the Listing Rules in respect of the
continuing connected transactions as disclosed in “Connected Transactions—(B) Continuing
Connected Transactions subject to the reporting, annual review, announcement and independent
Shareholders’ approval requirements”. Please see the section headed “Connected Transactions” of this
document for further information.
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INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]

77



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

DIRECTORS
Name Address Nationality
Executive Directors
Mr. Wang Jun (E48) ................. Flat C, 23/F, Block 8 Chinese
The Hermitage
1 Hoi Wang Road
Kowloon
Hong Kong
Mr. Cai Bin (%) . .................. Room 402, Unit 1 Chinese

Building 20, Phase 1

Greenland Old Street, Tianfu Road
Jinshui District

Zhengzhou

Henan

China

Non-executive Directors

Ms. Min Huidong (BEEH) ............ Apartment 12, Block 42 Chinese
88 Jianye Road
Jinshui district
Zhengzhou
Henan

Ms. WuLam Li (Z=#6) ............... Flat C, 36F Chinese
The Cullinan I Luna Sky
1 Austin Road West
Tsim Sha Tsui
Hong Kong

Independent non-executive Directors

Ms. Luo Laura Ying (B28) ............ Flat A, 14/F Canadian
Paris Court (Realty Gardens)
41 Conduit Road
Hong Kong

Mr. Leong Chong (M) .............. Flat 1, 43/F Chinese
Imperial Court
62G, Conduit Road
Hong Kong

Ms. Xin Zhu (GE¥E) .................. 15A, Tower 2 Chinese
The Harbourside
1 Austin Road West
Tsim Sha Tsui
Hong Kong

For more information on our Directors and members of senior management, please see
“Directors and Senior Management” in this document.
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DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

PARTIES INVOLVED IN THE [REDACTED]

Sole Sponsor BNP Paribas Securities (Asia) Limited
59/F-63/F Two International Finance Centre
8 Finance Street
Central
Hong Kong

[REDACTED]

Legal advisors to our Company  As fo Hong Kong law:
Hogan Lovells
11th Floor, One Pacific Place
88 Queensway
Hong Kong

As to PRC law:

Commerce & Finance Law Offices
6th Floor, NCI Tower

A12 Jianguomenwai Avenue
Chaoyang District

Beijing

China

As to Cayman Islands law:
Conyers Dill & Pearman
Cricket Square

Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111
Cayman Islands

Legal advisors to the Sole As to Hong Kong law:

Sponsor and the [REDACTED)] Allen & Overy
9th Floor, Three Exchange Square
Central
Hong Kong

As to PRC law:

Tian Yuan Law Firm

10th Floor, China Pacific Insurance Plaza
28 Fengsheng Lane

Xicheng District

Beijing 100032

China
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DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

Auditor and Reporting
Accountant

Industry consultants

Compliance advisor

PricewaterhouseCoopers
Certified Public Accountants
22nd Floor, Prince’s Building
Central

Hong Kong

China Index Academy

Tower A

No. 20 Guogongzhuang Middle Street
Fengtai District

Beijing

China

Shanghai iResearch Co., Ltd.
3/F, Tower B

SOHO 11

No. 9 Guanghua Road
Chaoyang District

Beijing

China

[REDACTED]

Ballas Capital Limited
Unit 1802, 18/F

1 Duddell Street
Central

Hong Kong
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CORPORATE INFORMATION

Registered office Cricket Square
Hutchins Drive
P.O. Box 2681
Grand Cayman
KY1-1111
Cayman Islands

Principal place of business and Unit 1905, PICC Plaza

headquarters in China No. 24 Shangwu Waihuan Road, Zhengdong New District
Zhengzhou, Henan Province
PRC

Principal place of business in Room 7702A, 77/F

Hong Kong registered under International Commerce Center

Part 16 of the Companies No. 1 Austin Road West

Ordinance Kowloon
Hong Kong

Company’s website www.ccnewlife.com.cn

(The contents on this website do not form part of this
document)

Company secretary Ms. To Yee Man (HKICPA)
Room 7702A, 77/F
International Commerce Center
No. 1 Austin Road West
Kowloon
Hong Kong

Audit committee Ms. Xin Zhu (Chairman)
Mr. Leong Chong
Ms. Luo Laura Ying

Remuneration committee Ms. Luo Laura Ying (Chairman)
Mr. Leong Chong
Mr. Wang Jun

Nomination committee Mr. Wang Jun (Chairman)
Mr. Leong Chong
Ms. Xin Zhu

Authorized representatives Mr. Wang Jun
(under the Listing Rules) Flat C, 23/F, Block 8
The Hermitage
1 Hoi Wang Road
Olympic
Hong Kong
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CORPORATE INFORMATION

Principal Banks

Ms. To Yee Man

Room 7702A, 77/F
International Commerce Center
No. 1 Austin Road West
Kowloon

Hong Kong

[REDACTED]

Shanghai Pudong Development Bank Co., Ltd.
Zhengzhou Branch Operating Department
299 Jinshui Road

Jinshui District

Zhengzhou, Henan

PRC

China CITIC Bank Zhengzhou Economic Development
District Sub-branch

Crossroad of Hanghai East Road and Chaofeng Road
Economic Development District

Zhengzhou, Henan

PRC

Bank of China Zhengzhou Nanyang Road Sub-branch
Crossroad of Xingnan Street and Nanyang Road

Huiji District

Zhengzhou, Henan

PRC
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INDUSTRY OVERVIEW

The information contained in this section is derived from various governmental and
official publications, other publications and the market research reports prepared by CIA and
iResearch, which were commission by us.

We believe that the sources of information are appropriate and we have taken reasonable
and cautious care in extracting and reproducing such information. We have no reason to believe
that such information is false or misleading in any material respect or that any fact has been
omitted that would render such information false or misleading in any material respect. We, the
Sole Sponsor, [REDACTED], [REDACTED] or any of our or their respective directors, senior
management, representatives and any other persons (other than CIA and iResearch) involved in
the |REDACTED] have not independently verified such information and have made no
representation as to accuracy and completeness thereof. The relevant information and statistics
may not be consistent with such other information and statistics compiled within or outside the
PRC. As a result, you are advised not to place undue reliance on such information.

RESEARCH BACKGROUND, METHOD AND ASSUMPTION
China Index Academy

We purchased the right to use and quote various data from publications by CIA at a total cost of
RMB&800,000. Established in 1994, CIA is a property industry research organization in the PRC with
over 500 analysts. It covers more than 600 cities across the five regions of Northern China, Eastern
China, Southern China, Central China and Southwestern China with 15 branches. CIA has extensive
experience in researching and tracking the property management industry in the PRC, and has
conducted research on the Top 100 Property Management Companies since 2008. CIA uses research
parameters and assumptions and gathers data from a multitude of primary and secondary sources,
including data from property management companies (including data from reported statistics, websites
and marketing materials), surveys it has conducted, data gathered from the China Real Estate Index
System, the China Real Estate Statistics Yearbooks, public data from governmental authorities and
data gathered for prior reports it has published. CIA derives its rankings of overall strength of property
management companies primarily by evaluating each property management company’s management
scale, operational performance, service quality, growth potential and social responsibility. CIA
assesses the growth potential of a property management company primarily in terms of revenue growth
rate, growth rate of total GFA under management, growth rate of total contracted GFA, total number of
employees and composition of employees. In this section, the data analysis is primarily based on the
top 100 property management companies.

iResearch Consulting Group

We also purchased the right to use and quote various data from publications by iResearch at a
total cost of approximately RMB450,000, and supplemented such information with other data from
publicly available sources. Established in 2002 and with more than 400 experts, iResearch is an
organization focusing on in-depth research on China’s internet industry, including e-commerce. Since
its establishment, iResearch has accumulated extensive experience in researching and monitoring the
development of the internet industry in the PRC. Data related to the market size and forecast of the
consumer goods and services industry is mainly obtained through interviews related to the industry,
marketing surveys, secondary sources and other research methods, some of which have not been
directly confirmed by the related operators.
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MACROECONOMY IN THE PRC AND HENAN
Overview

The PRC has experienced significant economic growth since the adoption of the reform and
opening-up policy by the PRC government in 1978. The PRC’s nominal GDP grew at a CAGR of
8.7% from 2013 to 2018 according to iResearch, reaching approximately RMB90,000 billion in 2018,
making the PRC one of the fastest-growing economies in the world. The table below sets forth
macroeconomic indicators in the PRC for the years indicated.

General Macroeconomy Indicators in the PRC, 2013-2018

2013 2014 2015 2016 2017 2018 CAGR

Nominal GDP (RMB in hundred
million) . ............ ... . .... 592,963 641,281 685,993 740,061 820,754 900,309 8.7%
Real GDP growthrate ............. 7.8% 7.3% 6.9% 6.7% 6.8% 6.6% NA
Per capita GDP(RMB) ............ 43,684 47,005 50,028 53,680 59,201 64,644 8.2%

Source: State Statistics Bureau; CREIS

Henan is located in the central China region, spanning across 18 prefectural-level cities and 104
county-level cities. According to iResearch, Henan had the largest number of registered population in
the PRC as of December 31, 2018. Henan ranked fifth in the PRC in terms of nominal GDP for six
consecutive years from 2013 to 2018 according to iResearch and its nominal GDP increased from
approximately RMB3,200 billion in 2013 to approximately RMB4,800 billion in 2018, representing a
CAGR of 8.3%. The graphs below compare the real GDP growth rate and urban population growth rate
between the PRC and Henan for the years indicated.

GDP growth rate, 2013-2018 Urban population growth rate,
2013-2018
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Source: State Statistics Bureau; CREIS

Henan is a hub for ground transportation in China. According to CIA, Henan had a total railway
mileage of approximately 5,460 km, of which 1,307.8 km was high-speed railway, which was
comparable to the UK which had a high-speed railway of 1,377 km as of December 31, 2018. In 2017,
the National Development and Reform Commission officially issued the “Central China Region Urban
Agglomeration Development Plan” to Henan, Hebei, Shanxi, Anhui and Shandong Provinces, which
proposed to build a transportation network to position Zhengzhou, the only eight-direction railway
transition center, in becoming the major transportation hub in the central China region, which is
expected to promote comprehensive economic development in Zhengzhou. In 2023, the urbanization
rate in Henan would exceed 57% and the growth rate of service industry in Henan would account for
12.9% of the total nominal GDP among six provinces (Henan, Shanxi, Hubei, Hunan, Jiangxi and
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Anhui) in the central China region. The table below compares urbanization rate between the PRC and
Henan for the years indicated.

Increase in  Increase in
% points % points
2013 2014 2015 2016 2017 2018 2019E 2020E 2021E 2022E 2023E  2013-18 2019-23E

Urbanization rate in PRC .. .. .. .. 53.7% 54.8% 56.1% 57.3% 58.5% 59.6% 60.7% 61.7% 62.7% 63.7% 64.7% 59 4.0
Urbanization rate in Henan ...... 43.8%45.2%46.8%48.5%50.2% 51.7% 53.1% 54.6% 55.9% 56.9% 57.8% 7.9 4.7

Source: iResearch

Online Consumer Goods and Services

The graphs below compare the per capita disposable income growth rate and online consumer
goods and services industry growth rate between the PRC and Henan for the years indicated.

Online Consumer goods and services industry Per Capita disposable income growth rate of
growth rate of the PRC and Henan, 2014-2018 residents in the PRC and Henan, 2014-2018
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Source: iResearch

Following the rapid urbanization and rapid economic growth, service industry and consumer
spending power in Henan has grown significantly. According to iResearch, the urbanization rate in
Henan has increased from 43.8% in 2013 to 51.7% in 2018, and is projected to increase to 57.8% in
2023. During the same period, the urbanization rate of the PRC increased from 53.7% in 2013 to
59.6% in 2018, and is estimated to increase to 64.7% in 2023. According to iResearch, the per capita
disposable income in Henan has increased by 54.6% from RMB14,204 in 2013 to RMB21,964 in
2018, representing a CAGR of 9.1%, and is expected to increase to RMB31,233 in 2023. Furthermore,
the consumption scale of online consumer goods and services industry in Henan has increased from
RMB67,030 million in 2013 to RMB420,660 million in 2018, representing a CAGR of 44.4%, which
is higher than the CAGR for the PRC of 37.2% in the same period according to iResearch. Henan
demonstrates high growth potential for consumer goods and services industry with steady growth in
urban population and per capita disposable income. Consumer goods and services industry has become
the single largest driver for economic growth in Henan, contributing to approximately 50% of its GDP
growth in 2018 according to iResearch. It is projected that consumer goods and services industry in
Henan is expected to reach RMB3,633.3 billion in 2023 from RMB1,306.9 billion in 2013,
representing a CAGR of 10.77%.

Real Estate

According to CIA, the real estate market in Henan has been growing steadily. Henan ranks
second in the PRC, among the 32 provinces, in terms of GFA of commodity properties sold in 2018,
according to CIA. In 2018, a total GFA of 66.6 million sq.m. commodity properties was completed in
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Henan, representing a CAGR of 2.2% since 2013, higher than that of China’s overall CAGR of -1.6%
during the same period. Approximately 146.8 million sq.m. of commodity properties commenced work
in Henan in 2018, representing a CAGR of 8.7% since 2013, higher than that of China’s overall CAGR
of 4.3% during the same period. In 2018, a total of 140.0 million sq.m. of commodity properties was
sold in Henan, contributing to the total sales revenue of RMB805.5 billion. The average sale price of
commodity properties increased from RMB4,205 per sq.m. in 2013 to RMB5,757 per sq.m. in 2018,
representing a CAGR of 6.5%. The table below describes the commodity properties market in Henan
for the years indicated.

Commodity Properties and Commercial Residential Housing Market in Henan, 2013-2018

2013 2014 2015 2016 2017 2018 CAGR
(in million sq.m., except %)

GFA of commodity properties completed ......... 59.7 732 539 630 620 666 22%
GFA of commodity properties newly commenced

WOTK .o 1247 1059 109.7 146.7 1363 146.8  3.3%
GFA of commodity properties forsale ............ 272 370 36.1 340 285 28.0 0.6%
GFA of commodity properties sold .............. 73.1 788 85.6 113.1 133.1 1399 13.9%

Source: State Statistics Bureau; CREIS

PROPERTY MANAGEMENT INDUSTRY IN THE PRC AND HENAN
Overview

The history of the property management industry in the PRC can be traced back to the early
1980s. Since then, the PRC property management industry has experienced rapid growth. In June 2003,
the Provisions on Property Management (2018 revision) (¥ HMGB] (20184F1E1E)) were
promulgated, providing a regulatory framework for the property management industry. As more
regulations were promulgated, an open and fair market system for the industry was established, which
further spurred significant growth of the PRC property management industry. The PRC property
management industry now services a wide range of properties, including residential communities,
office buildings, shopping centers, industrial facilities, schools and hospitals. Furthermore, the property
management industry in the PRC is leveraging advance technology, such as big data, cloud computing
and artificial intelligence, to improve and diversify service offerings.

In the PRC, property management fees may be charged either on a lump sum basis or
commission basis. The “lump sum” model for property management fees is the dominant model in the
PRC property management industry, especially for residential properties. The lump sum model can
bring efficiency by dispensing with certain collective decision making procedures for large
expenditures by property owners and residents and incentivize property management service providers
to optimize their operations to enhance profitability. In contrast, the commission model is increasingly
adopted in non-residential properties to make property owners more deeply involved in the
management of their properties and property management service providers more closely supervised.

In recent years, the potential of the property management industry has increased with the rapid
development of China’s real estate market. According to CIA, the total GFA under management by
property management companies in the PRC is expected to increase from 21.1 billion sq.m. in 2018 to
24.2 billion sq.m. in 2021. According to CIA, the revenue generated from property management
companies in the PRC has increased from approximately RMB398.3 billion in 2015 to approximately
RMB491.3 billion in 2018, representing a CAGR of 7.2%, and is projected to increase to over
RMB564.8 billion in 2021. The graphs below set forth the growth of property management industry
market in terms of GFA under management in the PRC and Henan for the years indicated.
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GFA of properties under Management in the GFA of properties under Management in
PRC and Forecast, 2015-2021 Henan Province and Forecast, 2014-2021
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The property management industry in Henan is regulated by the Henan Province Property
Management Regulations ( &Y 3EE HHAG]) ) which has been effective since January 2018.
According to CIA, Henan ranks first in the central China region and ranks fifth in the PRC in terms of
GFA under management in 2018. As of December 31, 2018, the GFA under management in Henan
amounts to 1.6 billion sq.m., accounting for 7.6% of the PRC property management area. There were
more than 7,000 property management companies in Henan, employing over 360,000 property
management professionals, and managing over 13,000 projects with a total GFA of 1,600 million sq.m.
as of December 31, 2018. Among the Top 100 Property Management Companies in 2019, six
companies are from Henan and Central China Property Management is ranked within Top 13.

Industry Growth Drivers
Support from the PRC government

Since the promulgation of the Provisions on Property Management by the PRC Government in
June 2003, a number of laws and rules have come into effect regulating property management industry
and promoting its development, including the Service Industry Development Outline (% 2E81Hr 4 &
KAH) which promotes diverse service offerings in property management companies and the
Recommendations on Strengthening and Improving the Governance of Urban and Rural Communities
(B i A 52 25 kAR AL 87 #E A 2 L) which encourages property management companies to expand
their business operations and bring their expertise into rural areas. On an administrative level, the
Notice on the Release of Opinions on the Price of Service (B i BH &7 IR B & 45 2 WA A1) and the
Notice on Adjusting the Structure of Electricity Price ([ ##% & 5 75 18 /S5 4% WA B I8 A 4 0 ),
liberalize the scope and application of fees for various types of property management services,
including the fees for non-guaranteed housing service and parking services. In addition, in order to
ensure the standardization of bidding activities in the early stage of property management, in June
2003, the Ministry of Construction of the PRC promulgated the Interim Measures for the
Administration of Bidding Management for Pre-Property Management (i34 4 B4R AT SAT A 1
1T##Z) to promote fair competition in the property management market. Furthermore, each provincial
and municipal governments has issued its own laws and rules to regulate local property management
industry. In December 2018, Henan Province promulgated the Property Management Regulations of
Henan Province (/&% EsHI#) advocating for the increase use of standardized property
management services and encourage diverse service offerings. The Guide on Construction of
Intelligent Communities (3 24t R &8 ({17)) was promulgated in May 2014 by the Ministry of
Housing and Urban Development to encourage the development of intelligent communities to
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modernize property management services. We expect the PRC property management industry market
to flourish on a national scale as encouraged by the government and supported by a stable regulatory
framework.

Growth in Demand

According to CIA, the increase in the number of home buyers and the growth in urbanization
rate and per capita disposable income have been the key drivers for the development of property
management industry. The population of first time home buyers (aged 31 to 39) has increased, creating
a demand for new homes which stimulates the demand for property management services. The chart
below sets forth the population of home buyers in different age groups.

Birth rate, mortality rate and population growth rate, 1950-2018

59, Pensionhome  Second time First time
buyer home buyer home buyer
(aged 61-69) (aged 49-57) (aged 31-39)

4% t

3%

2%

1%

0%

1% L

Source: State Statistics Bureaus;, CREIS

The urbanization rate in the PRC increased from 31.9% as of December 31, 1997 to 59.6% as
of December 31, 2018. The urbanization rate in Henan was 51.7% in the year ended December 31,
2018 and is expected to grow to 57.8% by 2023, demonstrating high growth potential for the property
management industry. The increase in the urbanization rate will promote home purchase in urban
areas, which supports the growth of the PRC property management industry.

Benefiting from the rapid economic development in the PRC, the consumer base of middle- to
high-income class of consumers and the per capita disposable income for the urban population
continued to grow. According to CIA, the per capita disposable income for urban population in Henan
increased from approximately RMB22,000 in 2013 to approximately RMB32,000 in 2018,
representing a CAGR of 8.0%. We expect that the abovementioned consumers will be increasingly
willing to pay premiums for quality and increase their discretionary spending on goods and services
beyond basic necessities. We believe that the emerging middle- to high-income class of consumers and
their growing spending power will have substantial influence on the development of mid- to high-end
property management services in the PRC.

Growth in Supply

The real estate market in Henan has been growing steadily. In 2018, a total GFA of 66.6 million
sq.m. of commodity properties was completed in Henan, representing a CAGR of 2.2% since 2013,
higher than that of China’s overall CAGR of -1.6% in the same period. In 2018, a total GFA of
548.9 million sq.m. of commodity properties commenced work in Henan, representing a CAGR of
8.7% since 2013, higher than that of China’s overall CAGR of 4.3%. Despite the relatively slow
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growth in completed GFA in the past five years, the higher growth rate of commodity properties
commencing work indicates that future completion of commodity properties should edge up high,
becoming a driver for the growth of property management. The total investment in real estate in Henan
increased from RMB384.4 billion in 2013 to RMB701.5 billion in 2018, representing a CAGR of
12.8%, higher than that of China’s overall CAGR of 6.9% in the same period. The sales of commodity
properties in Henan increased from RMB307.4 billion in 2013 to RMB&805.5 billion in 2018,
representing a CAGR of 21.2%, higher than that of China’s overall CAGR of 13.0% in the same
period. The growth in supply of commodity properties is going to support the growing demand for
property management services.

Trends in the PRC Property Management Industry
Increasing Market Concentration

After decades of development of the PRC property management industry, some of the Top 100
Property Management Companies have sped up innovating their services and expanding their business
scale while the market continues to become more concentrated. Large-scale property management
companies actively improve their strategic layout and accelerate their expansion in order to increase
their market share and achieve better economies of scale. The chart below sets forth the total GFA
managed by the Top 100 Property Management Companies and the aggregate market share of the Top
100 Property Management Companies in terms of the total GFA under management for the years
indicated.

The Market Share of Top 100 Enterprises, 2014-2018
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Source: State Statistics Bureaus; CREIS

Note:
(1) Total GFA under management in the PRC in 2018 was estimated based on the aggregate of the total GFA under management in the PRC
in 2017 and the total GFA of commercial properties completed in the PRC in 2018.

Increasing Standardization and Adoption of Technology

Standardization is not only an important tool for property management companies to improve
their service quality but also the foundation for the scalability of their operations across regions, which
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the PRC government encourages. In December 2015, the General Office of the State Council issued
the National Standardization System Construction and Development Plan ( ([ AR HE(L 88 R @it @
Hi# (2016-20204F) ) ) to help promote standardization of the quality of property management
services and achieve better allocation and integration of resources. Many of the Top 100 Property
Management Companies in the PRC have set up their own internal standardized operating procedures
for their services.

Technology has played an increasingly important role in property management services. Many
property management companies believe that increasing adoption of technology could enhance service
quality while reducing labor costs. For example, property management companies have placed greater
emphasis on adopting technology to centralize and standardize service offering, which enables the
headquarters to monitor managed properties across their business networks to ensure the quality of
property management services. Increased automation can also reduce the reliance on human labor and
enhance residents’ satisfaction by elevating corporate management standards and reducing human
error.

New Opportunities in Diversified Services and Intelligent Communities Facilitated by the internet

In response to residents’ demands for better quality and diversified services as well as
increasing operational pressure driven by general cost increases for property management companies,
more property management companies are willing to adjust their business model. Service
diversification in the property management industry is often facilitated by the internet and mobile
applications, which gradually promotes the development of intelligent communities. Centered around
the needs of residents, an “intelligent community” (&=E#t[#) aims to achieve digitalization,
automation, modernization and synergy of resident services through the integration of online and
offline information and resources, the reflection of community characteristics and the use of internet,
intelligent terminal and other information technologies. Having established an edge in technological
advancements, some industry leaders are looking to expand their customer group to include
non-residents through the provision of services relating to everyday life, social activities and
entertainment.

Competition in the PRC Property Management Industry
Competitive Landscape

Our major competitors in property management services are large national and local property
management companies in the PRC. Our Company has the largest GFA under management and
generates the highest revenue among property management companies in the central China region for
2018 according to CIA. The table below shows our ranking in the central China region in terms of
revenue for 2018.

Revenue

Ranking Companies (RMB in million)
1 Central China New Life (PRC) ... ....... ... ... ... ... .. . .. ... ... ... ... ... 694.0
2 COMPANY A o ~650.0
3 Company B .. .. ~600.0

Source: CIA report

Major property management companies in the PRC experienced steady growth in GFA under
management. According to CIA, our Company is the largest property management company in the
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central China region in terms of GFA under management as of December 31, 2018. The table below
shows our ranking among Top 100 Property Management Companies in the central China region in
terms of GFA under management as of December 31, 2018.

GFA under management

Ranking Companies (million sq.m.)
1 Central China New Life (PRC) .......... .. ... .. ... .. ... ... ........ 25.7
2 COMPANY A ot ~25.0
3 Company B . ... ~20.0

Source: CIA report

Many property management companies in the PRC have begun diversifying their service
offering and expanding their sources of revenue. The competitors of our value-added services are
mainly property management companies, engineering companies and O20 companies, who provide
comparable services. The table below shows our market position among Top 100 Property
Management Companies in the PRC in terms of revenue derived from services other than traditional
property management for 2018.

% of revenue from

Rankings Companies other services
1 COMPANY A . et ~55.0%
2 Company B .. .. ~51.0%
3 Company C . ..o ~46.0%
4 Company D .. .. ~46.0%
5 Central China New Life (PRC) ...... ... ... ... .. ... . ... ... ... ... .. .... 44.2%

Source: CIA report

Entry Barriers

According to CIA, there are a number of barriers to enter into the PRC property management
industry, including:

® Brand: Chinese consumers increasingly demand better living conitions and high quality
property management services, hence, a brand with established reputation built through
decades of services and operations has advantage over new companies without a track
record.

® Technological capabilities: Property management companies with more resources to
invest in technological developments are more likely to automate their business operations
and lower labor costs. Centralization, standardization and automation of property
management services lay solid foundation for scalability for property management
services across regions.

® Management expertise: According to CIA, the expertise and experience of management
teams may significantly contribute to the competitiveness of property management
companies. Property management companies now have to seamlessly implement
technological solutions, management systems, service quality standards and internal
policies and procedures across networks of subsidiaries, branches and offices. New market
entrants with less management experience may find it difficult to compete against larger
property management companies especially for large scale projects.

® Talents and technical expertise: Property management depends on manual labor, not
only for the performance of property management services, but also for innovating and
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implementing technological solutions. It is increasingly difficult for property management
companies to recruit and retain talented individuals who are up to date with the
technological advances in the industry. New market entrants may find it difficult to
compete against larger property management companies with better brand value and
recognition for attracting talents.

CONSUMER GOODS AND SERVICES INDUSTRY IN HENAN
Overview

Consumer goods and services industry is a industry in which services or products are produced,
marketed or designed with a view to cater to consumers’ needs. Typical products produced in the
consumer goods and services industry include food and drinks, apparel and jewelry, electronic
products and groceries. Services offered by the consumer goods and services industry usually revolves
around the daily lives of residents, such as entertainment, hospitality, cultural education, catering,
health and fitness, and beauty and spa.

Major players in this landscape include mainly online consumer goods and services providers
and offline consumer goods and services providers. Some new form of online consumer goods and
services providers combine the benefits of online and offline resources when providing goods and
services. Such form of online consumer goods and services providers give consumers access to a wide
variety of products and services through numerous merchants as well as a convenient location for the
delivery and acceptance of goods and services.

Market Size

The growth of the consumer goods and services industry in the PRC is benefited from the rapid
urbanization and increase in per capita disposable income. Henan ranks first in consumer goods and
services industry in the central China region in 2018 according to iResearch. The consumer goods and
services industry in Henan has increased from RMB1,306.9 billion in 2013 to RMB2,481.1 billion in
2018 in terms of market size, representing a CAGR of 13.7%, and is expected to grow to RMB3,633.3
billion in 2023. The following chart compares the growth rate of consumer goods and services industry
in terms of market size, between the PRC and Henan for the years indicated.

Scale Growth of Consumer Ceonds and Services Indusiry in Henan and Lis Comparison with the PRC, 2013-2018
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Supported by continuing development in technology, the online consumer goods and services
industry in Henan demonstrates steady growth and is expected to reach RMB1,115.5 billion in 2023 in
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terms of market size, according to iResearch. Although the online consumer goods and services
industry in Henan has reached RMB420.66 billion in 2018 in terms of market size, researches show
that the penetration rate is merely 17.0% compared to the penetration rate of the PRC which is 22.6%,
indicating high potential for growth.

Market Outlook and Future Opportunities

There are several factors contributing to the positive outlook of consumer goods and services
industry, including:

Increasing wealth of PRC and Henan residents: The growth of per capita disposable
income of the PRC and Henan residents has stimulated the demand for online consumer
goods and services as the internet provides real-time information and access to a wide
variety of merchants.

Logistics and technology developments foster the demand for online consumer goods
and services: Online consumer goods and services have become more convenient, readily
available and easy to access. With the development of logistics and technology, consumers
are able to view, select, purchase and receive a wide variety of products without having to
leave the comfort of his or her home. Meanwhile, offline consumer goods and services
providers face intense competition due to the highly fragmented competitive landscape
and low entry barriers. Coupled with the increase use of internet and mobile payment, the
demand for online consumer goods and services increases considerably.

Support from the PRC government: In recent years, the PRC government has issued a
range of policies and guidelines to encourage the innovation and development of the
online consumer goods and services industry through promoting the use of internet,
integration of online and offline services, efc., which is expected to improve the overall
quality of the consumer goods and services industry and strengthen standardization.

High internet penetration and the availability of mobile payment infrastructure: The
increased demand for online consumer goods and services along with the availability of
mobile payment further supports the growth of the online consumer goods and services
industry. The proportion of mobile internet Users in the overall internet Users increased
from 80.6% in 2013 to 98.3% in 2018. As of December 31, 2018, the PRC has 800 million
mobile internet users. With continual improvement of mobile features and applications,
the penetration rate of the mobile internet in the PRC is expected to further increase to
99.6% in 2023. In addition, mobile payment transaction volume in the PRC is expected to
increase from RMB190.5 trillion in 2018 to RMB460 trillion in 2023, representing a
CAGR 0f 19.3% according to iResearch.

Entry Barriers

The barriers to enter into consumer goods and services industry mainly include:

Consumer Acquisition and Retention: The consumer goods and services industry is
consumer centric and the ability to acquire and retain consumers is especially important.
Property management companies have established deep links with consumers by
providing property management services, and the cost of consumer acquisition and
retention is relatively low. New entrants without established connections with consumers
will bear higher consumer acquisition and retention costs.
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® Resource Acquisition and Integration: Consumer needs are diverse and complex.
Enterprises that can acquire and integrate comprehensive and high-quality service
resources will be more favored by consumers. Platforms with rich and high-quality service
resources can attract more consumers. New entrants without service resources will face
higher cost and pressure in market expansion.

® Brand Recognition: As consumers’ income continues to increase, their demand for
quality goods and services also continues to increase. Consumers are more willing to
choose brands with a good reputation. New entrants without brand recognition will face
more challenges in terms of market penetration.
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HISTORY AND DEVELOPMENT
History

The history of our business can be traced back to 1994 when we were founded by the CCRE
Group and started providing property management services for properties developed by them (and their
associates or joint ventures) under the predecessor of Central China Property Management, our major
operating subsidiary. In 1999, Central China Property Management was established by the CCRE
Group and 23 individuals (all of whom were Independent Third Parties) and became the operating
company of our property management services. Throughout more than two decades of history, we have
significantly grown our business and operations. To date, our service offering includes property
management and value-added services, life style services and asset management services. We are the
largest property management service provider in central China by total GFA under management as of
December 31, 2018 and total revenue for the year ended December 31, 2018, according to CIA.

Key development milestones
Our key development milestones include:

Year Events

1994 We began providing property management services under the predecessor of Central China Property
Management for properties developed by the CCRE Group (and its associates or joint ventures) in
Zhengzhou, Henan province.

1999 Central China Property Management was established and became the operating company of our
property management services.

2000 We started to manage properties developed by other property developers.

2005 We were the first company in Henan province to be accredited by the Ministry of Construction of the
PRC as a property management company with Level One qualification certificate.

2006 We were accredited with ISO 9001:2000 quality management system certification.

2010 We were awarded “Top 100 Companies with Comprehensive Strength” by China Property
Management Institute.

2012 We started to provide property management services in Kaifeng, Henan province, and completed the
pilot distribution of property management services in 18 prefecture-level cities in Henan province.

2016 We started to provide lifestyle services.

2017 We started to provide asset management services.

2019 We acquired One Family Network, Songyun Beijing Information and Aiou Electronic and started to
provide value-added services in relation to property management, including the operation of our
Jianye + (##3+) platform.

We were ranked first and 13th among property management companies in central China and China,
respectively, in terms of business size, operational efficiency, service quality, growth potential and
social responsibility, according to CIA.

OP Financial became our [REDACTED] investor.
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CORPORATE DEVELOPMENT

Our Group comprises our Company, three intermediate holding companies and 36 other
subsidiaries. Our subsidiaries were incorporated or established in the BVI, Hong Kong or the PRC, and
each of them commenced business after their respective incorporation or establishment. Set out below
is information and the corporate development history of members of our Group which were material to
our financial performance during the Track Record Period:

Holding company and operating entities of our property management and value-added services

Registered Interest
Date and place of capital attributable to Principal business

Name establishment (RMB) our Group activities
Central China New Life ... ... April 21, 2016 200.0 million 100%  Investment holding

(PRC)
Central China Property January 12, 1999 5.0 million 100%  Property management and

Management ............ (PRC) value-added services

Zhizun Housing Agency .. ... March 25,2010  10.0 million 100%  Property agency services for

(PRC) secondary properties
Aiou Electronic ............ March 25,2014 8.0 million 93.3%  Consultation, engineering

(PRC) installation and software

development of intelligent
technology solutions

Central China New Life and Central China Property Management

Central China New Life is the holding company of our Group established in the PRC, which
holds all of our PRC subsidiaries and manages all of our businesses conducted within the PRC.

Central China Property Management is our major operating subsidiary, which has over two
decades’ track record of providing property management services and other related value-added
services in Henan province, the PRC.

The major corporate development history of Central China New Life and Central China
Property Management essentially has four key stages:

1. 1999 to 2006—Initial ownership under the CCRE Group—The CCRE Group
established Central China Property Management to operate its property management
business. After several years, the CCRE Group disposed of Central China Property
Management to an Independent Third Party in order to focus on its property development
business.

2. 2007 to 2012—Series of disposals among Independent Third Parties—There was a
series of transfers in Central China Property Management among Independent Third
Parties.

3. 2012 to 2017—Expansion of business under the ownership of the Independent Third
Parties—Independent Third Parties expanded our property management business and
carried out various restructuring (including the establishment of Central China New Life
and capital injection), and also prepared for a potential listing application on the National
Equities Exchange and Quotations of the PRC. Such listing application did not proceed in
the end.
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4. 2017 to Present—Acquisition by our Controlling Shareholders for further expansion
of our business—Our Controlling Shareholders acquired Central China New Life and
Central China Property Management from such Independent Third Parties. Our business
has since continued to grow. We are the largest property management service provider in
central China by total GFA under management as of December 31, 2018 and total revenue
in 2018, according to CIA.

Particulars of the above stages are set out in detail below:

1. 1999 to 2006—Initial ownership under the CCRE Group
(a) January 12, 1999—The CCRE Group established Central China Property Management

On January 12, 1999, Central China Property Management was established in the PRC with an
initial registered capital of RMB1.0 million (which has been fully paid up) and was owned as to 51%
by CCRE China (a wholly-owned subsidiary of the CCRE Group) and 49% by 23 individuals (all of
whom were Independent Third Parties). Upon its establishment, Central China Property Management
was a non-wholly-owned subsidiary of the CCRE Group.

The below chart shows the simplified ownership structure of Central China Property
Management upon its establishment:

CCRE China® _ Other
investors®
51% 49%

Central China Property
Management

(1) CCRE China was a wholly-owned subsidiary of the CCRE Group, which was controlled by Mr. Wu.
(2) These consists of 23 individuals, all of whom were Independent Third Parties.

(b) March 30, 2004—The CCRE Group acquired all minority interests in Central China Property
Management

On March 30, 2004, CCRE Henan (a wholly-owned subsidiary of the CCRE Group) acquired
the 49% equity interest held by the various 23 individual investors for a consideration of
RMBO0.49 million, which was based on the total capital contribution then paid by such individual
investors. As a result of such transfer, Central China Property Management became a wholly-owned
subsidiary of the CCRE Group.

On the same day, the registered capital of Central China Property Management was increased
from RMB1.0 million to RMB5.0 million, with all of such increase being fully paid up by CCRE
Henan.
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The below chart shows the simplified ownership structure of Central China Property
Management immediately after the above steps:

CCRE China® CCRE Henan

10.2% 89.8%

Central China Property
Management

(1) CCRE China and CCRE Henan were wholly-owned subsidiaries of the CCRE Group, which was controlled by Mr. Wu.

(c) August 17, 2006—The CCRE Group disposed of Central China Property Management to an
Independent Third Party in order to focus on its core business

Subsequently in 2006, the CCRE Group took into account the fact that Central China Property
Management’s principal business of property management services was labor intensive, and ultimately
decided to focus on CCRE Group’s property development business. Also, CCRE was at the time
contemplating a listing of its property development business on the Stock Exchange (which
subsequently took place in June 2008). In order to better delineate its core business of property
development from the property management business, on August 17, 2006, CCRE disposed of its
entire equity interest in Central China Property Management to Henan Guoguang Industrial Investment
Co., Ltd.* (EEDEE B EH R/ H) (an Independent Third Party from us and also CCRE) for a
consideration of RMB5.0 million, which was based on the total capital contribution then paid by
CCRE China and CCRE Henan.

The below chart shows the ownership structure of Central China Property Management
immediately after the above step:

Henan Guoguang Industrial Investment
Co., Ltd.*

(i g B B A A PR )
100%

Central China
Property Management

2. 2007 to 2012—Series of disposals among Independent Third Parties

(@) June 20, 2007—Disposal of Central China Property Management to another Independent
Third Party

On June 20, 2007, Henan Guoguang Industrial Investment Co., Ltd.* (J0 g Bl 6 E 5 & A IR
2vw]) disposed of its entire equity interest in Central China Property Management to Mr. Niu Shiming
(4-FifiBH) (an Independent Third Party from us and also CCRE) for a consideration of RMBS5.0 million,
which was also based on the total capital contribution then paid by Henan Guoguang Industrial

Investment Co., Ltd.* (75 BlEE B E A RA /).
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The below chart shows the ownership structure of Central China Property Management
immediately after the above step:

Mr. Niu Shiming

100%

Central China
Property Management

(b) January 5, 2012—Further disposal of Central China Property Management to Independent
Third Parties

On January 5, 2012, Mr. Niu Shiming disposed of his entire equity interest in Central China
Property Management to Haolin Investment (a company owned as to 60% by Mr. Hua Ziyi (1§ F#t
) and 40% by Mr. Hua Zhichang (## E%64:) (both being Independent Third Parties)), for a
consideration of RMBS5.0 million, which was also based on the total capital contribution then paid by
Mr. Niu Shiming. To our Directors’ best knowledge and belief, Mr. Hua Ziyi and Mr. Hua Zhichang
were acting in concert and decided to acquire Central China Property Management in light of Central
China Property Management’s strong track record of providing property management and other
services to properties developed by the CCRE Group (which was a leader in residential property
development in Henan).

The below chart shows the ownership structure of Central China Property Management
immediately after the above step:

Mr. Hua Ziyi®» Mr. Hua Zhichang®"

60% 40%

Haolin Investment

100%

Central China
Property Management

(1) To our Directors’ best knowledge and belief, Mr. Hua Ziyi and Mr. Hua Zhichang were acting in concert.

3. 2012 to 2017—Expansion of business under the ownership of Independent Third Parties

Between 2012 to 2017, the property management business of Central China Property
Management was expanded under the ownership of Independent Third Parties. These Independent
Third Parties also carried out various restructuring (including the establishment of Central China New
Life and capital injection).
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(@) December 2013—Establishment of equity entrustment arrangement in relation to Central
China Property Management

On December 5, 2013, Haolin Investment and Central China Investment Holdings (a company
of which Mr. Wu is the single largest beneficial owner) entered into an equity entrustment agreement,
whereby Central China Investment Holdings will hold the entire equity interest in Central China
Property Management on behalf of Haolin Investment (the “2013 Entrustment”). On December 12,
2013, in order to effect the 2013 Entrustment, Haolin Investment transferred such equity interest to
Central China Investment Holdings. The purpose of the 2013 Entrustment was to facilitate property
planning by Mr. Hua Zhichang, who by then had been business acquaintances with Mr. Wu for many
years.

The below chart shows the simplified ownership structure of Central China Property
Management immediately after the above steps:

Mr. Hua Ziyi®" Mr. Hua Zhichang

60% 40%

Haolin Investment®

——  Shareholding
Central China

Property Management - — - Control

(1) To our Directors’ best knowledge and belief, Mr. Hua Ziyi and Mr. Hua Zhichang were acting in concert.
(2) Central China Property Management was controlled and beneficially owned by Haolin Investment by virtue of the 2013
Entrustment.

(b)  April 21, 2016—Establishment of Central China New Life

On April 21, 2016, Central China New Life was established in the PRC with an initial
registered capital of RMB200.0 million, of which RMB90.0 million has been paid in full and the
remaining RMB110.0 million will be paid by December 31, 2026. Upon its establishment, Central
China New Life was wholly owned by Central China Investment Holdings (through its wholly-owned
subsidiary, Jianye Holding Development), which held such equity interest on behalf of Hongdao
Investment (a company at the time wholly owned by Mr. Hua Ziyi, who to our Directors’ best
knowledge and belief, was acting in concert with Mr. Hua Zhichang, both being Independent Third
Parties) by virtue of an equity entrustment agreement (the “2016 Entrustment”). Similar to the
2013 Entrustment, the purpose of the 2016 Entrustment was also to facilitate property planning by
Mr. Hua Zhichang.
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The below chart shows the simplified ownership structure of Central China New Life and
Central China Property Management immediately after the above step:

Mr. Hua Ziyi®” Mr. Hua Ziyi®V Mr. Hua Zhichang®
100% 60% 40%
Hongdao Investment® Haolin Investment®
T T
1 1
1 1
1 1 .
——  Shareholding
Central China Central China
New Life Property Management === Control

(1) To our Directors’ best knowledge and belief, Mr. Hua Ziyi and Mr. Hua Zhichang were acting in concert.

(2) Central China New Life was controlled and beneficially owned by Hongdao Investment by virtue of the 2016 Entrustment.

(3) Central China Property Management was controlled and beneficially owned by Haolin Investment by virtue of the 2013
Entrustment.

(c) July 15, 2016—Reorganization conducted by Independent Third Parties

Mr. Hua Ziyi and Mr. Hua Zhichang (who, to our Directors’ best knowledge and belief, were
acting in concert) decided to consolidate their ownership of Central China New Life and Central China
Property Management, which required the termination of the 2013 Entrustment. As such, on July 15,
2016 and as instructed by Haolin Investment, Central China Investment Holdings (as nominee under
the 2013 Entrustment) transferred the entire equity interest in Central China Property Management to
Central China New Life.

Upon completion of the above, Central China Property Management became a wholly-owned
subsidiary of Central China New Life.

The below chart shows the simplified ownership structure of Central China New Life and
Central China Property Management immediately after the above step:

Mr. Hua Ziyi®V

100%

Hongdao Investment®

Central China New Life
100%
Central China Property Shareholding
Management
----- Control

(1) To our Directors’ best knowledge and belief, Mr. Hua Ziyi and Mr. Hua Zhichang were acting in concert.
(2) Central China New Life and Central China Property Management were controlled and beneficially owned by Hongdao
Investment by virtue of the 2016 Entrustment.
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(d) August to September 2016—Further reorganization conducted by Independent Third Parties

Subsequently, Mr. Hua Ziyi and Mr. Hua Zhichang (who, to our Directors’ best knowledge and
belief, were acting in concert) decided to carry our further restructuring of their ownership of Central China
New Life and Central China Property Management. This involved the establishment of an investment
holding company and also the termination of the 2016 Entrustment. The purpose of this was to facilitate a
change of property planning by Mr. Hua Zhichang and to prepare for a potential listing application on the
National Equities Exchange and Quotations of the PRC (which ultimately did not proceed).

On August 1, 2016, Jianye Holdings was established in the PRC as a subsidiary of Hongdao
Investment (an Independent Third Party).

On September 26, 2016, as instructed by Hongdao Investment (which at the time was jointly
owned by Mr. Hua Ziyi and Mr. Hua Zhichang), Jianye Holding Development (as nominee under the
2016 Entrustment) disposed of its entire equity interest in Central China New Life (which held Central
China Property Management) to Jianye Holdings for a consideration of RMB90.0 million, which was
based on the total capital contribution then paid by Jianye Holding Development.

The below chart shows the simplified ownership structure of Central China New Life and
Central China Property Management immediately after the above steps:

Mr. Hua Ziyi®" Mr. Hua Zhichang'"

60% 40%

Hongdao Investment

100%

Jianye Holdings

100%

Central China
New Life

100%

Central China Property
Management

(1) To our Directors’ best knowledge and belief, Mr. Hua Ziyi and Mr. Hua Zhichang were acting in concert.

4. 2017 to Present—Acquisition by our Controlling Shareholders for further expansion of our
business

In 2017, Mr. Wu (our Controlling Shareholder) decided to purchase the entire equity interest in
Central China New Life, having taken into account the improving financial performance of Central
China Property Management and its long-term growth potentials leveraging on the synergy between its
property management services and the properties developed by the CCRE Group (of which Mr. Wu is
also the ultimate controlling shareholder).

As such, on December 19, 2017, Hongdao Investment and Mr. Wu entered into an equity
transfer agreement, whereby: (a) Mr. Wu agreed to purchase the entire beneficial interest in Central
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China New Life for a consideration of RMB100.0 million (which was determined based on arm’s
length negotiation and with reference to valuation of Central China New Life as at November 30, 2017
as assessed by an independent valuer); and (b) Mr. Wu will later transfer such equity interest to an
offshore vehicle designated by him, until which, Hongdao Investment will hold such equity interest on
behalf of Mr. Wu (as the sole beneficial owner). Our PRC Legal Advisors have advised that such
transfer of equity interest to Mr. Wu has been completed on December 19, 2017 and no regulatory
approval was required. Our Directors confirm that the consideration has been fully settled. As such,
since December 19, 2017, Central China New Life and Central China Property Management have been
our wholly-owned subsidiaries and under the ultimate control of Mr. Wu.

Subsequently, on November 2, 2018, CCNL (HK) was incorporated in Hong Kong as an
indirect wholly-owned subsidiary of our Company. CCNL (HK) then further entered into an equity
transfer agreement with Jianye Holdings to effect the arrangement as agreed under the aforesaid equity
transfer agreement dated December 19, 2017, whereby Jianye Holdings agreed to transfer the entire
equity interest in Central China New Life to CCNL (HK), being the offshore vehicle designated by
Mr. Wu. Our PRC Legal Advisors have advised that such transfer to CCNL (HK) has been properly
and legally completed on November 20, 2018 and no regulatory approval was required.

Zhizun Housing Agency

Zhizun Housing Agency is principally engaged in property agency services. It was established
on March 25, 2010 with an initial registered capital of RMB1.0 million (which has been fully paid up),
contributed solely by Central China Property Management. Central China Property Management
owned Zhizun Housing Agency via entrustment arrangements, with certain of the then senior managers
as its nominee. Shortly after Mr. Wu acquired Central China New Life and Central China Property
Management, all such arrangements were terminated on December 22, 2017, and Central China New
Life acquired the entire equity interest in Zhizun Housing Agency from the then nominee. Our PRC
Legal Advisors have advised that such transfer has been properly and legally completed and no
regulatory approval was required.

On January 25 2019, the registered capital of Zhizun Housing agency was increased from
RMB1.0 million to RMB10.0 million, of which RMB5.2 million has been paid.

Aiou Electronic

Aiou Electronic is principally engaged in consultation, engineering installation and software
development of intelligent technology solutions. It was established on March 25, 2014 with an initial
registered capital of RMB1.0 million (which has been fully paid up), and was owned as to 60% by Mr.
Lu Feng (JEW4:4) and 40% by Ms. Shan Dandan (¥¥# 4 1) (both being Independent Third
Parties). Between 2015 to 2018, there were several changes in ownership in Aiou Electronic among
various Independent Third Parties, eventually resulting in Aiou Electronic having a registered capital
of RMBS.0 million and being owned as to 93.3% by Songyun Network and 6.7% by Mr. Lu Feng
(both being Independent Third Parties).

Subsequently, we wanted to expand our value-added services by providing intelligent
community solutions and intelligent home devices. As such, on December 25, 2018, we (through
Central China New Life) entered into an equity transfer agreement with Songyun Network to acquire
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93.3% equity interest in Aiou Electronic for a consideration of RMB2.8 million, which was determined
after arm’s length negotiation with reference to the total capital contribution then paid by Songyun
Network. Since completion of such acquisition, Aiou Electronic has been our non wholly-owned
subsidiary, being owned as to 93.3% by us (through Central China New Life) and 6.7% by
Mr. Lu Feng (a director of Aiou Electronic, an insignificant subsidiary (as defined under the Listing
Rules), and therefore an Independent Third Party). Our PRC Legal Advisors have advised that such
acquisition has been properly and legally completed and no regulatory approval was required. Our
Directors confirm that the consideration has been fully settled.

Operating entities of our lifestyle services

Registered Interest
Date and place of capital attributable to Principal business
Name establishment (RMB) our Group activities
Central China Dashitang ........ January 24,2019 5.0 million 94% Catering services
(PRC)
New Life Travel Services ....... May 18, 2016 100.0 million 100% Customized travel
(PRC) services
One Family Network ........... February 5,2015 30.0 million 100% Network technology
(PRC) development and
consulting services
(including operation
of our Jianye + (&% +)
platform)
Songyun Beijing Information .... April 24,2015 10.0 million 80% Technology development
(PRC) and consulting services

Central China Dashitang

Central China Dashitang is principally engaged in catering services. It was established on
January 24, 2019 with an initial registered capital of RMBS5.0 million (of which RMB1.0 million has
been paid), and has since been our non wholly-owned subsidiary (by virtue of being wholly owned by
New Life Agricultural Development).

New Life Travel Services

New Life Travel Services is principally engaged in customized travel services. It was
established on May 18, 2016 with an initial registered capital of RMB100.0 million (of which
RMB16.5 million has been paid) and has since been wholly owned by us through Central China New
Life.

One Family Network

One Family Network is principally engaged in network technology development and consulting
services, including operation of our Jianye + (&£3£+) platform. It was established on February 5, 2015
under its former name of Henan Yijia E-commerce Co., Ltd.* (J7rg % % %E W H5 A BR/A ) with an
initial registered capital of RMBS5.0 million, and was wholly owned by Central China Property
Management (which at the time was controlled by Independent Third Parties). On August 10, 2015,
these Independent Third Parties decided to restructure their ownership of One Family Network,
whereby Songyun Network (which was wholly owned by these Independent Third Parties) acquired
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70% of the equity interest in One Family Network from Central China Property Management for a
consideration of RMB3.5 million, which was based on the total capital contribution then paid by
Central China Property Management. On December 31, 2015, One Family Network was renamed as its
current name, Henan One Family Network Technology Co., Ltd* (JilF—ZK 44 EHE AR H). On
September 8, 2016, the registered capital of One Family Network was increased from RMBS5.0 million
to RMB30.0 million, with RMB17.5 million of such increase being paid by Songyun Network and the
remaining RMB7.5 million being paid by Central China Property Management.

Subsequently, our Group had already acquired Central China New Life and Central China
Property Management, and we wished to further build our Jianye + (&3£+) platform and to provide
online services. As such, on December 25, 2018, we (through Central China New Life) entered into
equity transfer agreements to acquire the entire equity interest in One Family Network from Songyun
Network and Central China Property Management for a consideration of RMBI14.0 million and
RMB6.0 million, respectively, which was determined after arm’s length negotiation with reference to
the total capital contribution then paid by the then existing shareholders. Our PRC Legal Advisors have
advised that such acquisition has been properly and legally completed and no regulatory approval was
required. Our Directors confirm that the consideration has been fully settled.

Songyun Beijing Information

Songyun Beijing Information is principally engaged in technology development and consulting
services. It was established on August 24, 2015 with an initial registered capital of RMB10.0 million
and was owned as to 70% by Songyun Network, 20% by Henan Central China Football Club Company
Limited* (7155 &2 £ BREGETBRA A R /AF]) and 10% by Beijing Shenzhou Qingyun Information
Technology Co., Ltd.* (Atxi#iiF EE BHM AR ) (“Beijing Shenzhou Qingyun™), all being
Independent Third Parties. On July 20, 2016, Songyun Network acquired the 10% equity interest in
Songyun Beijing Information from Beijing Shenzhou Qingyun.

Subsequently, our Group had already acquired Central China New Life and Central China
Property Management, and we wished to provide technology development and consulting services. As
such, on December 25, 2018, we (through Central China New Life) entered into an equity transfer
agreement to acquire 80% equity interest in Songyun Beijing Information from Songyun Network for a
consideration of RMB8.0 million, which was determined after arm’s length negotiation with reference
to the total capital contribution then paid by Songyun Beijing Information. Our PRC Legal Advisors
have advised that such acquisition has been properly and legally completed and no regulatory approval
was required. Our Directors confirm that the consideration has been fully settled. Since completion of
such acquisition, One Family Network has been wholly owned by us through Central China New Life.
Since completion of such acquisition, Songyun Beijing Information has been our non wholly-owned
subsidiary, being owned as to 80% by Central China New Life and 20% by Henan Central China
Football Club Company Limited* (77 Fd 3% 2 BRI 44 5 /7 A7 2 7]) (an Independent Third Party).
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Operating entities of our asset management services

Registered Interest
Date and place of capital attributable to Principal business
Name establishment (RMB) our Group activities
New Life Agricultural November 6, 2018 50.0 million 94% Management of suburban
Development ............ (PRC) leisure complex
Central China Jingyuecheng .. January 24,2019 10.0 million 100% Asset management services
(PRC)
New Life Hotel March 18, 2016 100.0 million 100% Hotel management services
Management ............ (PRC)

New Life Agricultural Development

New Life Agricultural Development is principally engaged in modern agricultural projects. It
was established on November 6, 2018 with an initial registered capital of RMBS50.0 million (of which
RMB1.0 million has been paid), and has since been our non wholly-owned subsidiary, being owned as
to 94% by us (through Central China New Life) and 6% by Henan Minghe Agricultural Technology
Co., Ltd.* (784K EERHLABR/A ) (which is owned as to 70% by Mr. Zhang Hu (5RE/EE) (a
member of our senior management, a director of New Life Travel Services and New Life Hotel
Management and therefore a connected person), and 30% by Mr. Wang Kaixing (EFLE L) (a
director of Central China Rural Garden Planning, and insignificant subsidiary (as defined under the
Listing Rules) and therefore an Independent Third Party) .

Central China Jingyuecheng

Central China Jingyuecheng is principally engaged in asset management services including
management of shopping malls and office buildings. It was established on January 24, 2019 with an
initial registered capital of RMB10.0 million (of which RMB6.0 million has been paid), and has since
been our non wholly-owned subsidiary, being owned as to 51% by us (through Central China New
Life) and 49% by Shanghai Yiyuejia Business Management Group Co., Ltd.* (L4458 i e s 4
45 FR/A 7)) (an Independent Third Party).

New Life Hotel Management

New Life Hotel Management is principally engaged in hotel management services. It was
established on May 18, 2016 with an initial registered capital of RMB100.0 million (of which
RMB10.0 million has been paid), and has since been wholly owned by us through Central China New
Life.
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REORGANIZATION
Corporate structure before our Reorganization

The below chart shows our simplified ownership structure immediately before our
Reorganization:

Mr. Wu

100%

Central China New Life

(PRC)
100% 1oo%| 100% | 100% 70% 80%
Central China Zhizun Housing New Life New Life Central China Zheng_zl{ou ,'Cemr_e_ll China
Property Agency Travel Services| Hotel Manaegment op® II;/[ (:CJ}l;::g‘rdC%)uu]?(ils:‘
N (PRG, - . . Lid.
Management ) RO (PR (PRO (MR O 2 BT 1)
(PRC) 100% 100%
Songyang Real Jiuyou -
Central China | |, Central China Estate Travel Agency Central China
100%|  Corporate °1 Wansheng” (PRC) (PRC) N OP Investment
™| Governance (PRC) 95% Fund‘Managc;ncnt
(PRC) Co., Ltd.
(AT CE G R AT LA 7))
- PRC)
| Central China Zhumadian (PRO)
[L00%| ~ mercial Central China®
(PRC) (PRC) Zhengzhou Tianyu
50%; Apartment Management
— Co., Ltd.*
100%| | Jiandun (B AR A L )
F—— Machinery
(PRC)
Henan Yunwu
. Changxiang Network
100%| ~ Zhicheng | 55%|  Technology Co., Ltd.*
— ok (IR AR R AT )
(PRC) (PRC)
90%) Shenzhen Dayu®
(PRC)

Notes:

(1) Central China Wansheng was owned as to 49% by Henan Jiankong Commercial Operational Management Co., Ltd. * (¥ 54 2  7 2E %5
AP/ A) (an Independent Third Party).

(2) Zhumadian Central China was owned as to 40% was held by Henan Lantian Real Estate Co., Ltd* (% KEEHRAF) (an
Independent Third Party).

(3) Immediately prior to our Reorganization, Central China OP was owned as to 30% by OP New Life Co., Ltd.* CGRIZH LG A R A]) (an
Independent Third Party) and held four non wholly-owned subsidiaries.

Details of the other interests held in such subsidiaries are as follows:

(a) Central China OP Investment Fund Management Co., Ltd.* (i3RI & 445 HIAT B2 7)) was held as to 5% by I EE % &k
#i47 B2 H (an Independent Third Party);

(b) Zhengzhou Tianyu Apartment Management Co., Ltd.* (3 K 8 22 8 & B R 22 H]) was held as to 50% by Ms. Jiang Fang (£757 &
+) (an Independent Third Party);

(¢) Henan Yunwu Changxiang Network Technology Co., Ltd.* (/5 % = 5= 445 FHE A FRA A]) was held as to 24.75% by Mr. Qiao
Xiaoyong (/N5 %e4:) and 20.25% by Mr. Liu Da ($/725E4:) (both being Independent Third Parties); and

(d) Shenzhen Dayu was held as to 10% by Mr. Liu Da (%% 5:4:) (an Independent Third Party).

We subsequently disposed of Central China OP. See “—Post-Reorganization—Disposal of Central China OP”.

(4) Zhengzhou Central China Meihaojia Business Incubator Co., Ltd.* (M H1%E 2352 47 581 2L #5147 BR/A 7]) was established in the PRC as
a limited liability company on March 16, 2017. Prior to our Reorganization, it was our non wholly-owned subsidiary, being owned as to
80% by us (through Central China New Life) and 20% by Mr. Zheng Lihua (5% 7#5¢%:) (an Independent Third Party). This subsidiary
was subsequently deregistered in January 2019 as it had no operations.
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Reorganization steps

In preparation for the [REDACTED], our Group implemented our Reorganization, which
consisted of the following steps: (a) incorporation of our Company; (b) incorporation of our BVI
intermediate company and HK intermediate holding company; and (c) transfer of our PRC
intermediate holding company. Details are set out below:

1. Incorporation of our Company

Our Company was incorporated in the Cayman Islands on October 16, 2018 and the initial
authorised share capital of our Company was HK$380,000 divided into 38,000,000 Shares with a par
value of HK$0.01 each. Upon incorporation, one Share was issued to an Independent Third Party. On
the same day, such Share was transferred to Enjoy Start and the remaining 37,999,999 Shares were
allotted to Enjoy Start.

2. Incorporation of Sky Joy (our BVI intermediate holding company) and CCNL (HK) (our
Hong Kong intermediate holding company)

Sky Joy was incorporated in the BVI on October 26, 2018. Upon incorporation, one share,

representing the entire issued share capital of Sky Joy, was allotted to our Company.

CCNL (HK) was incorporated in Hong Kong on November 2, 2018. Upon incorporation,
10,000 shares, representing the entire issued shares of CCNL (HK), were allotted to Sky Joy.

3. Transfer of Central China New Life (our PRC intermediate holding company)

On November 20, 2018, as instructed by Mr. Wu (as the sole beneficial owner of Central China
New Life), the entire equity interest in Central China New Life was transferred to CCNL (HK) (our
wholly-owned subsidiary). Our PRC Legal Advisors have advised that such transfer has been properly
and legally completed on November 20, 2018 and no regulatory approval was required.

Our Reorganization has been legally and properly completed and settled and no regulatory
approval was required.
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Corporate Structure after our Reorganization

The below chart shows our shareholding structure immediately after completion of our
Reorganization:

Mr. Wang Jun

100% 100%
Enjoy Start Leap United OP Financial
(BVI) (BVI) (Cayman Islands)

94.16% 4.96%
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(Hong Kong)
Offshore

Onshore 100%

Central China
New Life (PRC)

100% 100%] 100%] 94% 100%] 70% | 80%
Central China Zhizun New Life New Life New Life tral Chi .
Property Housing Travel Agricultural Hotel Cen :)apg nina Zheng.zhou. .Cenlra.ll China
Management Agency Services Development) Management (PRC) Meihaojia Business
(PRC) (PRC) (PRC) (PRC) (PRC) i . {ncubayr Cu,/, Ltd.* X
(R E S 0 A S LR AT PR vy
Contal i Central China ]000‘" 100%‘
entral China Wansheng® - i
100% Corporate “;RZS‘E Songyang Jiuyou Central China
5 (PRO) Travel OP Investment.
Governance Real Estate 95% Fund M .
(PRC) 60% [£humadian Central (PRC) Agency | 27| ung anage*men
~ China® (PRC) Co., Lid.
. PRC) (A EIE R FEIAT U )
100%| Central Ch.ma S10, | Zhengzhou (PRC)
— Commercial S I
(PRC) (PRC)
Zhengzhou Tianyu
fand 50% Apartment Management
100% MJ e Co., Lid*
— achinery WIS T B N T A NENS
(PRC) (M R 0 A A PR ]
100% Zhicheng Henan Yunwu
— Park 55% Changxiang Network
(PRC) — Technology Co., Ltd.*
(TR Z R AR R A R 7))
(PRC)
Notes:

(1) Central China Wansheng was owned as to 49% by Henan Jiankong Commercial Operational Management Co., Ltd. * (¥ 54 2 7 2E %5
AP/ A) (an Independent Third Party).

(2) Zhumadian Central China was owned as to 40% by Henan Lantian Real Estate Co., Ltd* ({8 K & %4 R/ /) (an Independent Third
Party).

(3) Zhengzhou Shangtaohang was owned as to 49% by Chongging Shangtau Property Consultancy Co., Ltd.* (FEE I #8)55 Hh i i 4 A BR 2
A]), which was in turn held by six Independent Third Parties (including Mr. Shen Hailang (JLiR5EE), a director of Zhengzhou
Shangtaohang, an insignificant subsidiary (as defined under the Listing Rules), and therefore an Independent Third Party).

(4) New Life Agricultural Development was owned as to 94% by us (through Central China New Life) and 6% by Henan Minghe
Agricultural Technology Co., Ltd.* (W5 #4 K i ZERHE A R/ 7)) (which was held as to 70% by Mr. Zhang Hu (58 1E5E4:) (a member of
our senior management, a director of New Life Travel Services and New Life Hotel Management and therefore a connected person), and
30% by Mr. Wang Kaixing (L8 :4) (a director of Central China Rural Garden Planning, and insignificant subsidiary (as defined
under the Listing Rules) and therefore an Independent Third Party).

(5) Immediately after completion of our Reorganization, Central China OP was owned as to 30% by OP New Life Co., Ltd.* (FRJH £G4
2 7]) (an Independent Third Party) and held three non wholly-owned subsidiaries.

Details of the other interests held on such subsidiaries are as follows:

(a) Central China OP Investment Fund Management Co., Ltd.* (3 s 55 GG A A B 7)) was held as to 5% by GRUING L 3k
#i47 B2 (an Independent Third Party);

(b) Zhengzhou Tianyu Apartment Management Co., Ltd.* (¥ K8 A 8 & FA PR A A]) was held as to 50% by Ms. Jiang Fang (75 &
+:) (an Independent Third Party); and

(c¢) Henan Yunwu Changxiang Network Technology Co., Ltd.* (g Z EW =445 RHH6 A F) was held as to 24.75% by Mr. Qiao
Xiaoyong (&/NF 4&4) and 20.25% by Mr. Liu Da (#1#£5E4) (both being Independent Third Parties);

We subsequently disposed of Central China OP. See “—Post-Reorganization—Disposal of Central China OP”.

(6) Zhengzhou Central China Meihaojia Business Incubator Co., Ltd.* (B2 3 52 47 A ZEMAL #54 FR A A]) was established in the PRC as
a limited liability company on March 16, 2017. Immediately after completion of our reorganization, it was our non wholly-owned
subsidiary, being owned as to 80% by us (through Central China New Life) and 20% by Mr. Zheng Lihua (5k32%554:) (an Independent
Third Party). This subsidiary was subsequently deregistered in January 2019 as it had no operations.
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POST-REORGANIZATION
Disposal of Central China OP

Central China OP was principally engaged in the provision of property sub-leasing service.
Immediately prior to the Reorganization and the disposal of Central China OP, Central China OP was
our non wholly-owned subsidiary, being owned as to 70% by us (through Central China New Life) and
30% by OP New Life Co., Ltd.* (FHAE 16 A BRA D).

On March 15, 2019, we (through Central China New Life) disposed of our 70% equity interest
in Central China OP to Shenzhen Xinboda Industry Co., Ltd.* (GEJITEEMKEEARAF)
(“Shenzhen Xinboda”) (an Independent Third Party) for a nominal consideration of RMB1.0 on the
basis that Central China OP was loss-making throughout the Track Record Period and had an
outstanding debt of RMBS59.35 million to our Group as at the date of disposal, which was
shareholder’s loan provided by our Group for the purpose of financing the business operations of
Central China OP during the two years ended December 31, 2017 and 2018.

Our Directors consider that such disposal would be in the best interests of our Group as (i) the
business of Central China OP (as well as its subsidiaries) was unrelated to the core business of our
Group and does not add value to the synergies in line with the long term development of our Group;
and (ii) maintaining the operations of Central China OP (as well as its subsidiaries) required substantial
resources, which could instead be utilized to develop our core business lines with better prospects. Our
PRC Legal Advisors have advised that such disposal has been properly and legally completed and no
regulatory approval was required. Our Directors confirm that the consideration was fully settled on the
same day. Upon completion of the above disposal, we ceased to have any interest in Central China OP.

Pursuant to the disposal agreement dated March 15, 2019, Shenzhen Xinboda agrees to settle
the outstanding debts of RMB59.35 million owed by Central China OP to our Group in the following
manner: (i) a sum of RMB30.0 million shall be settled on or before April 30, 2019; and (ii) the
remaining sum of RMB29.35 million shall be settled on or before April 30, 2020. As of the Latest
Practicable Date, the sum of RMB30.0 million had been settled and the remaining sum of
RMB29.35 million remained outstanding. Further details are set out in the section headed “Financial
Information—Selected Items of the Consolidated Balance Sheet—Trade and Other Receivables and
Prepayments—Other Receivables” in this document.

Share award arrangement with our Director

On January 25, 2019, in order to incentivize and enhance loyalty, Enjoy Start (our Controlling
Shareholder) entered into a share transfer agreement to transfer 1,900,000 Shares to Leap United
(which is wholly owned by Mr. Wang Jun, our executive Director, chief executive officer and
chairman of our Board) for a consideration of HK$50.0 million. Such consideration was determined
after arm’s length negotiation, having taken into account the fair value of such Shares and the value
brought by Mr. Wang Jun, and has been fully settled (against a personal loan from Mr. Wu to Mr.
Wang Jun). Such share transfer completed on April 26, 2019. The Shares held by Leap United will
represent [REDACTED]% of the issue shares of our Company immediately upon completion of the
[REDACTED] and will not be considered part of our public float. Pursuant to a supplemental
agreement dated October 28, 2019 between the same parties, all special rights or obligations were
terminated with immediate effect.
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[REDACTED] investment by OP Financial

On March 15, 2019, our Company entered into a share subscription agreement with OP
Financial, pursuant to which 339,000 Shares were allotted and issued to OP Financial at a

consideration of HK$11.0 million.

Principal terms of the above share subscription are summarized below:

Parties

Background of the investor

Date of share subscription agreement
Date of share subscription

Number of Shares purchased

Shareholding of the investor in our Company
immediately upon completion of the
[REDACTED]

Consideration and payment date

Basis of determination of the consideration

Investment cost per Share

Discount to the [REDACTED]

Use of net proceeds and its utilization by our
Company

Special rights granted to the investor
Lock-up of the investment

Public float for the purposes of Rule 8.08 of the
Listing Rules

Strategic benefits to our Company

113

(1) Our Company (as issuer)
(2) OP Financial (as investor)

OP Financial is a cross-border investor with a
focus on China’s fast growing industries and is
listed on the Main Board of the Stock Exchange
(stock code: 1140)

March 15, 2019
April 29, 2019

339,000 Shares (being 0.88% interest in our
Company as at the date of the investment)

[REDACTED]%

HK$11.0 million (fully paid on April 30,2019)

Consideration was determined after arm’s length
negotiation between the parties with reference to
the fair value of the relevant Shares as appraised
by an independent valuer

HK$32.45 per Share before the Capitalization
Issue, or HK$[1.38] per Share taking into
account the effect of the Capitalization Issue and
the [REDACTED] (but before any exercise of
the [REDACTED])

[REDACTED]% (based on the mid-point of the
[REDACTED] of HK$|REDACTED])

General working capital. As of the Latest
Practicable Date, the proceeds had not been
utilized

None
None

The Shares held by OP Financial will be
considered part of our public float

Our Directors believe that the investment made
by the investor will bring strategic benefits to
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our Group as OP Financial is an institutional
investor with extensive experience gained from
advising companies in its investment portfolios.
Our Directors believe that OP Financial will
provide strategic advice and  business
connections to our Group

Share-based payments Not applicable

Sole Sponsor’s confirmation

On the basis that (i) the consideration for the [REDACTED] investment by OP Financial was
settled more than 28 clear days before the date of our first submission of the [REDACTED] to the
Listing Department of the Stock Exchange in relation to the [REDACTED]; and (ii) no special rights
were granted to OP Financial in connection with its [REDACTED] Investment as confirmed by our
Directors, the Sole Sponsor is of the view that the [REDACTED] investment by OP Financial is in
compliance with the Interim Guidance on Pre-IPO Investments issued by the Stock Exchange on
October 13, 2010 (as updated in March 2017), and the Guidance Letter HKEx-GL43-12 issued by the
Stock Exchange in October 2012 (as updated in July 2013 and March 2017). The Guidance Letter
HKEx-GL44-12 issued by the Stock Exchange in October 2012 (as updated in March 2017) is not
applicable to the [REDACTED)] investment by OP Financial Limited as no convertible instrument was
issued.

Increase of authorized capital

On [®], our Shareholders resolved that the authorized share capital of our Company be
increased to HK$[50,000,000] divided into [5,000,000,000] Shares of HK$0.01 each.

Capitalization Issue

Conditional on the share premium account of our Company being credited as a result of the
[REDACTED)], our Directors were authorized to capitalize HKS|[REDACTED] standing to the credit
of the share premium account of our Company by applying such sum in paying up in full at par
[REDACTED] Shares, such Shares to be allotted and issued on the [REDACTED], credited as fully-
paid at par to our Shareholder(s) whose name(s) appear on the register of members of our Company at
the close of business on [®] in proportion (as near as possible without involving fractions so that no
fraction of a share shall be allotted and issued) to their then shareholding in our Company and the
Shares to be allotted and issued pursuant to the Capitalization Issue shall carry the same rights in all
respects with the then existing issued Shares.

Details of the resolutions of our Shareholders dated [®] are set out in “Appendix [V—Statutory
and General Information—A. Further Information about our Company—4. Written Resolutions of our
Shareholders passed on January 3, 2019, January 10, 2019 and [®]”.
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Note (1):

As of the Latest Practicable Date, 13 of our subsidiaries were not wholly owned by us. Details
of the other interests held in such non wholly-owned subsidiaries are set out below:

Name of non-wholly-owned Subsidiary

Details of minority interests

Aiou Electronic

Central China Jingyuecheng
Central China Wansheng

Linzhou Liuhe

Luohe Jiancheng
Luoyang Central China

Nanyang Central China

New Life Agricultural Development

Songyun Beijing Information

Xinglang Real Estate

Zhengzhou Jiaxiang

Zhengzhou Shangtaohang

Zhumadian Central China

6.67% by Mr. Lu Feng (JEIE5E4) (a director of Aiou Electronic, an
insignificant subsidiary (as defined under the Listing Rules), and
therefore an Independent Third Party)

49% by Shanghai Yiyuejia Business Management Group Co., Ltd.* ( i
T T A AR M A BR/A ) (an Independent Third Party)

49% by Henan Jiankong Commercial Operational Management Co.,
Ltd.* (o] Fg a4 i 26788 BLA B2 7]) (an Independent Third Party)

29.4% by Ms. Liu Yuzhen (¥|£2%+) and 19.6% by Mr. Guo Junjie
(FB#fE5EA) (both being a director of Linzhou Liuhe, an insignificant
subsidiary (as defined under the Listing Rules), and therefore
Independent Third Parties)

49% by Luohe City Huida Property Management Co., Ltd.* ({77 H3#
P24 B BRZA A) (an Independent Third Party)

49% by Luoyang Shihua Huikang Property Management Co., Ltd.* (i&%
AL B FEE M/ ) (an Independent Third Party)

49% by Henan Shuntai Property Management Co., Ltd.* (W EZ4 2
EILABR/AA]), which was in turn owned by Mr. Yang Kang (#/54:)
(an Independent Third Party) and Mr. Zhang Mingli (iREAFESEH) (a
director of Nanyang Central China, an insignificant subsidiary (as
defined under the Listing Rules) and therefore an Independent Third
Party)

6% was held by Henan Minghe Agricultural Technology Co., Ltd.* (¥ r
SR 2R A IR/A A, which was in turn held as to 70% by Mr. Zhang
Hu (32 5E4E) (a member of our senior management, a director of New
Life Travel Services and New Life Hotel Management and therefore a
connected person) and 30% by Mr. Wang Kaixing (EHUZEE) (a
director of Central China Rural Garden Planning, and insignificant
subsidiary (as defined under the Listing Rules) and therefore an
Independent Third Party)

20% by Henan Central China Football Club Co., Ltd.* (Jirg%: 3 & Bk{H
LTI A BRZ2 7)) (an Independent Third Party)

49% was held by Henan Tiancheng Real Estate Sales Co., Ltd.* (F[Fg K
BB E 2 84 FRZA 7]), which was in turn held by Mr. Mao Chunling (&
#4H56/E) (an Independent Third Party) and Mr. Liu Xingjie (% 2#584)
(a director of Xinglang Real Estate, an insignificant subsidiary (as
defined under the Listing Rules), and therefore an Independent Third
Party)

29% by Mr. Ma Zheng (J5fiE5EE) and 20% by Mr. Bai Jianhua (A #%E
Je4) (being respectively a director and a supervisor of Zhengzhou
Jiaxiang, an insignificant subsidiary (as defined under the Listing Rules),
and therefore Independent Third Parties)

49% by Chongqing Shangtau Property Consultancy Co., Ltd.* (T B 45
J75 b2 TR A BRZA ®]), which was in turn held by six Independent Third
Parties (including Mr. Shen Hailang (JLiBIRJEE), a director of
Zhengzhou Shangtaohang, an insignificant subsidiary (as defined under
the Listing Rules), and therefore an Independent Third Party)

40% by Henan Lantian Real Estate Co., Ltd* (7 m 8 K & ¥4 A ) (an
Independent Third Party)
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OUR POSITIONING

We are a comprehensive service provider deeply rooted in central China region. Leveraging on
our brand recognition, existing individual and corporate clients and integrated O20 one-stop service
platform, we create an ecosystem which brings additional value to our customers, and foster a growing
portfolio of high quality and customized products and services that is personal and customizable to the
vast middle class in central China.

OUR MISSION

Our mission is to enrich the living experience and lifestyle of all the people in Henan.

OVERVIEW

We are the largest property management service provider in central China by total GFA under
management as of December 31, 2018 and total revenue for the year ended December 31, 2018,
according to CIA. Throughout more than two decades of operating history, we have significantly
grown our business and operations. We believe our prospects and the pursuit of better living
experience and lifestyle by the people in Henan are inseparable. We believe our well established
operating history affords us a trusted and reputable brand which in turn enables us to continue to offer
a full spectrum of services that can satisfy our customers’ diverse needs and effectively improve their
living quality.

We focus on serving our customers’ diverse needs and enriching the list of goods and services
within the geographic areas which we cover: where they stay, where they travel, what they eat and how
they relax. We believe our competitive edge is the extensive network of goods and services we offer,
coupled with our deep understanding of market demands and our capabilities in data analytics.
Through frequent interactions with our customers, we have gained a deep understanding of customer
needs and preferences. Combined with our strong resource consolidation, online-to-offline synergy and
cross-selling capabilities, we are able to identify and deliver desirable services and products within our
network and constantly refine our offering to better satisfy customer needs. By providing these
services, we are able to aggregate significant consumer information which helps us cater to our
customers with more tailor-made services.

To date, our service offering includes:

® Property management and value-added services: We provide property management and
related value-added services to communities and non-property owners, property agency
services, intelligent community solutions, and personalized services to VIPs of the Central
China Consumers Club, who are the CCRE Group’s exclusive group of high-net-worth
customers. We have provided property management service in Henan for more than two
decades, and we ranked 16th, 15th and 13th among the Top 100 Property Management
Companies in China in 2017, 2018 and 2019, respectively, according to CIA. As of
June 30, 2019, our property management and value-added services covered all the 18
prefecture-level cities (including 73 of the 104 county-level cities) in Henan, and we
served more than one million property owners and residents in 269 properties. We manage
a diversified portfolio of properties, including residential properties, shopping malls,
cultural tourism complexes, commercial apartments, office buildings, schools and
properties of governmental agencies.

® Lifestyle services: Lifestyle services include products and services we offer on our
Jianye + (#3 +) platform, travel services, and management services we provide in
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Cuisine Henan Foodcourts (¥ K &%), Our Jianye + (82 +) platform is a one-stop
service platform which synchronizes our internal and external resources with our O20
service capabilities in order to provide our customers with convenient and more affordable
goods and services, serving approximately 1,547,700 registered users as of June 30, 2019.
From December 31, 2016 to December 31, 2018, the CAGR of our registered users was
107.1%. For the years ended December 31, 2016, 2017, 2018 and the six months ended
June 30, 2019, the total GMV of our Jianye + (#3£ +) platform was RMB7.0 million,
RMB90.9 million, RMB205.8 million and RMB176.0 million, respectively. As of June 30,
2019, we were cooperating with over 260 suppliers, including well-known brands such as
JD.com (5 3), Netease (445)), Xiaomi (/NK), SF Best (%! %) and COFCO (*1'##). We
also offer a wide range of benefits including exclusive offers with hotels, malls and
restaurants in Henan. Our travel services offer four distinct types of tours to customers,
namely leisure tours, corporate tours, football tours and educational tours. The two Cuisine
Henan Foodcourts (i3 K £ %) we manage hosted over 140 vendors as of June 30, 2019,
offering a wide variety of food options to consumers.

® Asset management services: Unlike property management which concentrates on
operations of a property, asset management focuses on maximizing the value of property
by streamlining operations of and repositioning a property to reduce costs and increase
income. Our asset management services include hotel management, commercial asset
management and cultural tourism complex management. For hotels, we manage overall
hotel operations, supervise hotel operations performed by an existing operator and provide
consultancy services. For other commercial assets, we provide pre-opening consultation
and post-opening management services. For cultural tourism complexes, our services
include overall operations and consultancy services. In each area, we strive to help our
clients achieve asset value appreciation and sustainable development. As of the Latest
Practicable Date, the assets managed by us consisted of three cultural tourism complexes,
seven shopping malls and seven hotels, some of which hotels are branded under
internationally recognized hotel brands such as Marriott, Intercontinental and Accor.
Pursuant to the strategic cooperation framework agreements with CCRE, we had 12
cultural tourism complexes, 16 Cuisine Henan Foodcourts (A E%), 19 shopping
malls and eight hotels planned for our future management services.
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Our ability to provide customers with high quality products and services places us in the center
of the value chain. The chart below illustrates how we connect resources and customers through our
platform and meet customers’ needs with our services:

Community value-added
services®

Value-added services to
non-property owners("

Property Management("@

Intelligent community
solutions"@

New properties
Property agency(™® {
Second-hand properties

Central China
Consumers Club@

Housing

Value-added Services

Property owners
and residents

Third-party JD.com (% #),
. Suppliers Netease (M %),
Tourists Jianye+ (i i +) Platform® Xiaomi (++ ),

SF Best (/1 +1ti%),
Online Shopping COFCO (¥ 4#), etc.
Travel Lifestyle Services Travel Services®

Dining

Central China

New Life

Provincial suppliers

Cuisine Henan® Local suppliers
— Managing overall operations
Other consumers® Hotel o Supervising hotel operation
" by existing operator
Accommodation Commercial Asset L Providing consulting services

Shopping Asset Management
Entertainment

Management(

Cultural Tourism Complex . .
Management®) —I: Cultural tourism projects
Suburban leisure complexes
(1) Business-to-Business “B2B” offerings

(2) Business-to-Consumers “B2C” offerings
(3) Consist of football fans of Jianye Football Club and teachers and parents of Central China Education

According to CIA, we have established a trusted brand image for property management with a
brand value of RMBI1.2 billion in 2018. We believe “Central China New Life” has become
synonymous with high quality property management and consumer goods and services. We enjoy a
high customer satisfaction rate, as evidenced by a survey conducted by FG Consulting (ZEHE#571), an
independent third party consultancy, which reported that our customer satisfaction rate for property
management and value-added services for 2016, 2017 and 2018 were 84.4%, 82.5% and 87.6%,
respectively. For 2016, 2017, 2018 and the six months ended June 30, 2019, our bid win rates for
property management service were 100.0% for properties developed by the CCRE Group and its
associates or joint ventures, and 100.0%, 92.9%, 96.7% and 83.8% for properties developed by third-
party developers, respectively. During the same periods, our contract retention rate for property
management service was 100.0%, excluding five contracts which we chose not to renew following our
review of their profitability.

The average MAUs on our Jianye + (i3 +) platform for 2018 and the six months ended
June 30, 2019 were over 277,000 and 432,000, respectively. For the years ended December 31, 2016,
2017 and 2018 and the six months ended June 30, 2019, the repeat purchase rate of our Jianye + (i3
+) platform was 55.1%, 56.2%, 62.1% and 45.6%, respectively. We were named a “Leading Property
Management Brand in the central China Region (&4 2E MR 485 5t i) by CIA in each of 2016 and
2018. In 2016 and 2018, we were named an “Outstanding Enterprise of the Property Management
Industry of Henan Province (/& ¥ 3 MB5 173 /e HE3E)” by the Property Management Association
of Henan Province (ME&E YL E). As of December 31, 2018, five communities under our
management were recognized as national level model communities or national excellent communities
by the Ministry of Construction of the PRC and Ministry of Housing and Urban-Rural Development of
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the PRC, and 49 communities under our management were selected as provincial level model
communities (& #r /i) by the Department of Construction of Henan Province (17 ¥ 5 % 5 ).

We believe the strong support from the CCRE Group on residential, commercial and cultural
tourism projects and consumer coverage, and the high recognition of the “Central China (&3£)”
brands, have supported our fast growth during the Track Record Period and laid a concrete foundation
for our sustainable future development and expansion outside of Henan. For the years ended December
31, 2016, 2017, 2018 and the six months ended June 30, 2019, our total revenue from continuing
operations was RMB349.2 million, RMB460.5 million, RMB694.0 million and RMB680.0 million,
respectively; and our net profit was RMBI12.9 million, RMB39.1 million, RMB52.0 million and
RMB103.7 million, respectively.

COMPETITIVE STRENGTHS
Central China (#3£) is a leading, highly recognizable brand in central China

We are well positioned in Henan province’s large and fast-growing market with the leading,
highly recognizable Central China (#3£) brand. The CCRE Group has been deeply rooted in Henan
province for over two decades, and has benefited significantly from Henan’s large and growing market.
It has gained wide market recognition in Henan with support from its leading brands. The “Central
China (#:3£)” brand is a household name for high quality residential development, and the CCRE
Group is a leading real estate developer in terms of scale, profitability, financial stability and growth
potential in Henan province. The CCRE Group ranked first in the “Top 10 Regional Operations among
the Top 500 Real Estate Developers in China” for 11 consecutive years since 2009 by China Real
Estate Association and Shanghai E-house China R&D Institute.

Henan is one of China’s most populous provinces, with a registered population of
approximately 109.0 million as of December 31, 2018, according to Henan province’s Bureau of
Statistics. According to CIA, Henan province is China’s fifth largest provincial economy and the
largest among the provinces in the central China region, with a nominal GDP of RMB4.8 trillion in
2018, accounting for 5.3% of China’s nominal GDP, according to iResearch. Henan’s economy is also
fast-growing, with a GDP CAGR of 8.3% from 2013 to 2018, higher than China’s national average of
6.9%, according to iResearch. Henan’s per capita disposable income was RMB21,964 in 2018,
representing a CAGR of 9.1% from 2013 to 2018, higher than China’s national CAGR of 9.0%.
Moreover, according to iResearch, Henan province is quickly urbanizing, with an urbanization rate of
51.7% as of December 31, 2018, an increase of 3.2% from 2016 to 2018, higher than the increase in
China’s average urbanization rate of 2.3% in the same period. Henan’s large population and scale of
economy drives growth in its already sizable consumer goods and services and property management
markets. Henan province has the largest consumer goods and services market among the provinces in
the central China region with a market size of RMB2.5 trillion in 2018, representing a CAGR of 13.7%
from 2013 to 2018, according to iResearch. Moreover, Henan province has the fifth largest provincial
property management market in China, with a total GFA under management of 1.6 billion sq.m. as of
December 31, 2018, according to CIA. In 2018, the total GFA commencing construction, total
completed GFA and total GFA sold of commodity properties in Henan province was 146.8 million
sq.m., 66.6 million sq.m. and 139.9 million sq.m., respectively, accounting for 7.0%, 7.1% and 8.2% of
China’s total GFA commencing construction, total completed GFA and total GFA sold of commodity
properties, respectively, according to CIA.
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Leveraging its success on property development, the CCRE Group has developed into a
reputable conglomerate underpinned by its matrix of brands across industries:

®  (Central China Malls: As of June 30, 2019, the CCRE Group had six shopping malls under
our management.

®  (Central China Cultural Tourism: As of June 30, 2019, the CCRE Group held equity
interest in three cultural tourism projects under our management.

®  The Central China Consumers Club: The Central China Consumers Club (E##), the
CCRE Group’s exclusive VIP service platform, had over 10,000 VIP customers as of
September 30, 2019, with an average net worth of over RMBI11 million per person
according to a survey conducted by Zhengzhou Tonghe Brand Marketing Consultant Co.,
Ltd (N80 5% iR 8 R4 FR/A ). Through the Central China Consumers Club, the
CCRE Group maintained a strong bond with its high-net-worth customers.

® (Central China Education: As of June 30, 2019, the CCRE Group owned around 80
schools with over 2,900 teachers providing education to approximately 19,400 students.

In addition to the above, we also had access to several business partners of the CCRE Group,
including Henan Central China Football Club Company Limited, an Independent Third Party and the
owner of Jianye Football Club, which provided us with access to more than 260,000 registered users of
Jianye Football Club’s mobile application, as of June 30, 2019. We partner with the CCRE Group in
nearly all its business sectors. We believe the strong support from the CCRE Group on the pipeline of
residential, commercial and cultural tourism projects and consumer coverage, and the high recognition
of the “Central China (#2£)” brands in Henan, have laid a concrete foundation for our fast and
sustainable development.

Our comprehensive one-stop service platform with strong monetization capability and growth
potential

The Jianye + (&2 +) platform is a one-stop service platform providing comprehensive
consumer goods and services to approximately 1,547,700 registered users as of June 30, 2019. The
platform is widely used and growing rapidly, as evidenced by average MAUs on the platform for 2018
and the six months ended June 30, 2019 of over 277,000 and 432,000, respectively. For the years
ended December 31, 2016, 2017, 2018 and the six months ended June 30, 2019, the total GMV of the
Jianye + (#3 +) platform was RMB7.0 million, RMB90.9 million, RMB205.8 million and
RMB176.0 million, respectively. We take pride in our strong resource integration capability and ability
to offer consumers with customized services based on our deep understanding of customer needs. We
believe our Jianye + (&3 +) platform has the following competitive advantages:

®  Strong resource integration ability. As of June 30, 2019, we were cooperating with more
than 260 suppliers, including well-known brands such as JD.com (&%), Netease (445)),
Xiaomi (/vk), SF Best (A" {#3%) and COFCO (*h#&). Our Jianye + (2 +) mobile app
serves as a gateway to our extensive internal and external resources, including (i) the
cultural tourism complexes, shopping malls, hotels and the Cuisine Henan Foodcourts (%
F K E 1) we manage and our customized travel services, and (ii) resources from selected
third-party suppliers outside the CCRE Group, such as local gas stations, hotels,
restaurants, cinemas, amusement parks, kids friendly recreation facilities, among others.

®  Strong customer acquisition ability. Our Jianye + (#3 +) platform is open to any
consumer and serves more than just the owners and residents in our managed
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communities. As of December 31, 2016, 2017 and 2018 and June 30, 2019, there were
over 243,700, 407,300, 1,045,200 and 1,547,700 registered users on our Jianye + (&£ +)
mobile app, approximately 37.3%, 41.3%, 45.6% and 35.7% of which were owners and/or
residents of properties developed by the CCRE Group and its associates or joint ventures.
According to iResearch, brand image, and consequently the trust placed in that brand, is an
important factor for consumers to consider when making consumption decisions. Our
brand is rooted in our reputation among consumers in Henan, which spreads from existing
customers to new ones by word of mouth. We frequently interact with property owners
and residents in the process of providing property management and value-added services.
Through such interactions, we obtain first-hand information about customer needs and
preferences, which, by leveraging our data analytics, enables us to offer targeted services
and products to our customers, and conduct more targeted marketing.

®  Strong membership service. Leverage on the trust of our customers in our brand and
service, we built the membership system on the Jianye + (&2£ +) platform around our core
concept of creating a market place which offers “privileged, dedicated and customized”
services to our members. By providing members with carefully selected, trustworthy, cost-
effective, and well-known products and services, members have gradually established trust
and dependencies with Jianye + (3£ +) platform evidenced by repeated purchases. As the
amount of orders increases, we are in a better position to negotiate with our suppliers for a
better price. Under our membership system, users pay membership fees in exchange for
price concessions and members-only privileges to products and services within our
network. As of June 30, 2019, our Jianye + (&3 +) platform had a total of over 110,000
members.

®  Strong growth in profitability. The Jianye + (i3 +) platform generated gross profits of
RMBO.1 million, RMBI1.5 million, RMB4.1 million and RMB 30.3 million for the years
ended December 31, 2016, 2017, 2018 and the six months ended June 30, 2019,
respectively. We believe such performance results from our strong grasp of customer
demand and preferences, our selection of quality products and services and our centralized
procurement capability. Our data analysis team reviews first-hand information we obtain
through our daily interactions with customers and guides our offering of products and
services. Because users trust our brand, they are more likely to recognize and accept
products and services that we offer or endorse. Furthermore, we create cross-selling
opportunities and synergies among our offerings to increase per-customer spending within
our network and maximize our share of customer spending. For the years ended
December 31, 2016, 2017 and 2018 and the six months ended June 30, 2019, on the
Jianye + (&3 +) platform, the average spending per user was more than RMB618,
RMB2,636, RMB2,839 and RMB1,283, respectively. Customers’ brand approval often
leads to repeat purchases. For the years ended December 31, 2016, 2017 and 2018, the
repeat purchase rate of our Jianye + (&2 +) platform was 55.1%, 56.2% and 62.1%,
respectively. Our strong growth in profitability also derives from our dedicated
membership services. Based on their trust in our brand, our registered members purchase
packages on our Jianye + (3 +) platform for discounts in goods and services and
premium experience. As of June 30, 2019, our Jianye + (Z£3£ +) platform had a total of
over 110,000 members. Our effective cost control measures also help to increase our
profitability. As our reputation grows, our operational costs as a percentage of our revenue
have decreased for the following reasons: (1) our ability to cross-sale products and
services of choice to our existing customer base has cut down our cost in customer
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acquisition and maintenance, (2) our centralized procurement system allows us to obtain
relatively favorable prices or commercial terms, (3) our membership system offering
certain exclusive member-only privileges and benefits allows us to charge customers a
fixed upfront fee, and (4) our established service network in 18 cities in Henan allow us to
maintain low logistics costs for item delivery services.

®  Mutually beneficial relationship with suppliers. We have established a strong alliance and
mutually rewarding relationships with the suppliers on our platform. We attract reputable
suppliers with nationwide operations and platforms as well as quality regional and local
suppliers, with whom we mutually benefit from the success of our Jianye + (3 +)
platform. Our ability to attract suppliers and offer products and services that our customers
need enables us to attract customers and increase our revenue and profitability. To
suppliers, we provide an important channel for the sale of their products and services. We
accredit the win-win results to our extensive sales network in Henan, our trusted brands,
our large and growing online user traffic and our data analytics that enables us to provide
targeted marketing and services.

®  Low-risk online marketplace business model. We generally do not place a purchase order
with a supplier unless we have received a corresponding order from a customer. As such,
we generally do not maintain inventory and thereby reducing inventory risk. Moreover, we
offer a broad spectrum of products and brands to mitigate product and supplier
concentration risks.

Largest property management service provider in central China

We are the largest property management service provider in central China by total GFA under
management as of December 31, 2018 and total revenue for the year ended December 31, 2018,
according to CIA. We have in-house capability in offering intelligent community solutions that can
provide a safer, healthier, more convenient, more comfortable and greener lifestyle to our customers.
We have provided property management service in Henan for over two decades and have developed a
proven track record. We ranked 13th among the Top 100 Property Management Companies in China in
2019, according to CIA. As of June 30, 2019, we had a total of 269 properties under management with
an aggregate GFA under management of 41.8 million sq.m., serving more than one million property
owners and residents, according to CIA. As of September 30, 2019, our total GFA under management
was approximately 47.0 million sq.m. In addition to residential properties, our portfolio of properties
under management includes non-residential properties such as shopping malls, cultural tourism
complexes, commercial apartments, office buildings, schools and properties of governmental agencies.
We support our property management by providing value-added services, and our revenue from value-
added services accounted for approximately 24.9% of our total revenue for the year ended December
31, 2018.

We believe our customers are generally willing to pay a premium for high quality and
dedicated services, and we enjoy a high customer satisfaction rate. According to a survey conducted by
FG Consulting (ZME#41), our customer satisfaction rates for property management and value-added
services for 2016, 2017 and 2018 were 84.4%, 82.5% and 87.6%, respectively. For 2016, 2017 and
2018 and the six months ended June 30, 2019, we were successfully awarded all of the 11, 12, 42 and
26 bids for property management service for properties developed by the CCRE Group. For property
management services for properties developed by third parties, we made 4, 14, 61 and 37 tender bids in
the same periods, and our bid win rates was 100.0%, 92.9%, 96.7% and 83.8%, respectively. Our
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contract retention rates for property management services have been 100.0% throughout the Track
Record Period, excluding five contracts which we chose not to renew following our review of their
profitability.

In order to improve customer satisfaction and user experience, through our subsidiary, Aiou
Electronic, we have introduced automation, designed and installed intelligent products in various
aspects of our operations to improve operating efficiency and lower labor costs. As of June 30, 2019,
we provided intelligent community solutions in more than 55.3% of our managed residential
communities. We were named “Leading Property Management Brand in the Central China Region
GEP Y MG FEILM ) by CIA for 2016 and 2018. In 2016 and 2018, we were named “Outstanding
Enterprise of the Property Management Industry of Henan Province ([F &% 3MRBATHERZE)”
by the Property Management Association of Henan Province (JF&AYHEEMIGE). As of
December 31, 2018, five communities under our management were recognized as national level model
communities or national excellent communities by the Ministry of Construction of the PRC and
Ministry of Housing and Urban-Rural Development of the PRC, and 49 communities under our
management were selected as provincial level model communities (& 87~ #i/Ni) by the Department
of Construction of Henan Province (715 % 2 5% 5E).

We believe our market leading position has brought us various competitive advantages,
including:

®  Market penetration. We have achieved a deep market penetration in Henan province and
provided services in all the 18 prefecture-level cities (including 73 of the 104 county-level
cities) in Henan. We have accumulated extensive resources and experience over the years
of operations and marketing efforts, which we believe creates a significant competitive
barrier for new market players in Henan province.

®  FEconomies of scale. Our scale in the central China region allows us to benefit from
relatively low labor costs and achieve expansion efficiently and increased profitability
through centralized procurement and cost management.

®  Resource integration. In addition to abundant internal resources such as the pipeline of
residential, commercial, hotel and cultural tourism projects and customer coverage in
collaboration with the CCRE Group, the strong “Central China (2£)” brand also helps us
win quality external resources. For example: (i) we are able to access quality resources in
different industries and sectors to make our Jianye + (23 +) platform a go-to place for
consumers and provide them with extensive benefits and privileges as well as premium
experience; (ii) our well-established platform vests us with strong bargaining power in our
cooperation with selected third-party suppliers; and (iii) our credible brand name
facilitates our process of obtaining governmental approvals and licenses.

®  [nformation advantage. We provide services to and directly interact with over one million
owners and residents, and over 10,000 high-net-worth VIPs of the Central China
Consumers Club as of September 30, 2019. Through such interactions, we obtain abundant
first-hand consumer information and grasp market opportunities. Our information
advantage can help us attract business partners to our Jianye + (23 +) platform.
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Our “property management + asset management” two-pronged growth strategy which
accelerates our growth

Our two-pronged expansion strategy, which combines our property management skills with
asset management capabilities, affords us broader customer coverage than traditional property
management companies, making it more difficult for competitors to replicate our success. We believe
our experience and track record in these two separate but related areas provides us with access to
opportunities on which competitors lacking the ability and expertise to pursue our two-pronged growth
strategy would be unable to capitalize.

Our property management services drive our strategic layout and generates predictable and
stable growth, and we believe our quality-centric, customer-oriented property management services
make us a trusted brand among customers. During the Track Record Period, our contract retention rate
for property management service was 100.0%, excluding five contracts which we chose not to renew
upon expiry. As a result, our revenue from property management business are largely recurring.
Moreover, as of June 30, 2019, our GFA reserve was 50.2 million sq.m., of which 24.5 million sq.m.
was scheduled to be delivered in 2019, 14.0 million sq.m. in 2020 and 10.4 million sq.m. in 2021. This
will provide a predictable source of revenue growth. In addition to residential properties, our portfolio
of properties under management includes non-residential properties such as shopping malls, cultural
tourism complexes, commercial apartments, office buildings, schools and properties of governmental
agencies. As of June 30, 2019, 22.1% of the total GFA we managed was non-residential properties.

In order to maximize the value and return on investment of a property, our asset management
services provide solutions to streamline the operations of the property to reduce expenses, increase
income and improve property value of those properties. Our asset management services portfolio
includes cultural tourism complexes, shopping malls and hotels. We are a recognized hotel manager
which we also help hotel owners to supervise the operation and management of the internationally
recognized hotel brands employed by them, such as Marriott, Intercontinental and Accor. We believe
such cooperation relationships are endorsements of our market position, service quality and
capabilities, and will contribute to our growth potential. As a result of our capability and experience in
asset management, we have a greater pricing power, according to iResearch. Our asset management
services drive more vigorous growth in our revenue and overall profitability. The gross profit margin
for our asset management business for the year ended December 31, 2016, 2017, 2018 and the six
months ended June 30, 2019 was nil, 85.3%, 57.3% and 77.6%, respectively, generally higher than
those for our property management business. We believe our ability in maintaining and enhancing
asset value will differentiate us from our competitors.

Visionary and seasoned senior management team, solid corporate governance and effective talent
upskilling and incentive systems

We believe our future success depends on the quality of our people. Our core management
team has extensive experience in the management of medium-to large-scale enterprises and companies
in similar industries. Our senior management members generally hold management positions in similar
industries for of over ten years. All our senior management members have a bachelor’s or above in
diverse subject areas including property management, business administration, accounting, tourism
management, agricultural economic management and civil engineering. We believe our experienced
management team has contributed to our success and will further enhance our execution capabilities.
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We attract management talent with extensive experience in the real estate and property
management industries, technical talent with creativity and new market economy skills, and service
industry talent with vision and innovative ideas. At the same time, we also hire experienced
management personnel cultivated by the CCRE Group, who have rich experience in and profound
understanding of the industry and outstanding professional capability. For example:

®  Our executive Director, chief executive officer and chairman of our Board, Mr. Wang Jun
bringing strong managerial competence and extensive management experience since
joining our Company. Mr. Wang’s previous professional experience includes a position as
an executive director at Morgan Stanley Asia Limited, a management position in charge of
investor relations and the senior manager of the finance department at Country Garden
Holdings Company Limited and a position as a senior associate at
PricewaterhouseCoopers. Mr. Wang has deep knowledge in real estate industry and
international capital markets and global vision.

®  OQOur executive Director and chief operating officer and, Mr. Cai Bin, is an expert in
e-commerce and has extensive experience in property agency, asset management and
overall project management. Mr. Cai was named an “Outstanding Business Leader in
Zhengzhou (BB T RIBEEAY)” in December 2016 and has been selected as a
member of the “E-commerce Expert Panel of Zhengzhou (¥} i & T F#5 5% J%)” by the
Commerce Bureau of Zhengzhou (8§ T P55 %) ).

®  QOur Vice President, Mr. Wang Weiqing, is a property management expert and leads our
“tool automation, resource platformization, service standardization and operation
digitalization” initiative. Mr. Wang Weiqing’s previous professional experience includes
management positions at China Evergrande Group, Country Garden Holdings Company
Limited and Longfor Group Holdings Limited, where he was actively involved in the
upgrade of property management services.

We believe we have a sound corporate governance system that limits our risk exposure.
Financial officers of our subsidiaries report directly to our Group chief financial officer. We believe a
flat management approach within our financial and accounting department facilitates transparency and
efficient and effective communications in the course of budgeting, reporting and settlement. All major
business decisions and actions are subject to a group decision making process that involves our
executive Director, chief financial officer and four vice presidents who are experienced in real estate,
property management, asset management, internet operations and capital markets. By pooling the
wisdom and efforts of our senior management team, we are able to make well informed decisions and
reduce uncertainties.

We emphasize the importance of job training, education, and the provision of upward mobility
to our employees. We have developed extensive skill-based and career-oriented training programs for
our employees at all levels, including pre-job training, mentoring, new employee training, on-the-job
learning, reserve cadre training and on-the-job cadre training. We pay attention to the career planning
of each employee, fully implementing the internal competitive promotion and mobility system, and
creating a fair, open and just work environment.
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Business Strategies

To achieve our mission which is to enrich the living experience and lifestyle of all the people in
Henan, to continuously increase our revenue and to further improve our operating efficiency and
profitability, we intend to pursue the following strategies:

Expand our range of services and develop our Jianye + (&3 +) platform

We plan to expand our range of services and further develop our Jianye + (3 +) platform
through the following measures:

®  geographic coverage: to cover all cities in Henan and expand our geographic coverage
alongside the CCRE Group’s pipeline of residential, commercial and cultural tourism
projects outside Henan province, with a focus on the central China region;

®  software: expand our R&D team and optimize its organization and function, develop and
upgrade software and cloud systems, and rapidly promote the development of emerging
technologies such as data analytics, artificial intelligence and facial recognition, to
improve user experience and support major business decisions;

®  jJardware: improve and expand our facilities and equipment such as servers, smart
community [oT devices and new retail experiential devices, to support larger-scale user
interactions, improve user experience, enhance service network and increase our contact
with customers;

®  resources: cooperate with more suppliers, expand the scale and diversity of membership
resources and provide members with more benefits and privileges and higher quality
service experience; and

®  ysers: continue to attract new users while increasing active users at relatively low cost,
benefiting from brand awareness and recognition of “Central China.”

We plan to invest approximately [REDACTED]% of our net proceeds from the
[REDACTED] to continue to develop Jianye + (3£ +) platform and optimize user experience. For
further details, please refer to the section headed “Future Plans and Use of Proceeds” in this document.

Expand our business scale through organic growth, strategic investments, cooperation and
acquisitions

We plan to continue to develop our asset management services, and further improve our service
capability to cover the entire service chain, from project planning and design, to construction
consultation, and to asset management. To support our growth, we plan to expand our asset
management team by recruiting market leading talent with diverse experience capable of high quality
performance for different aspects of the entire service chain.

Externally, we plan to pursue strategic investment and acquisition opportunities to further
expand the business scale and property portfolio of our property management business and value-
added services. Our targets would include:

® property management service providers with good reputation, high-quality assets and a
total GFA under management of at least three million sq.m.;

® property management service providers with operational efficiency or profit margin
improvement potential;
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® companies whose business that will expand property portfolio, such as public properties
and office buildings, or geographic coverage, with a focus on the central China region; and

® other companies that can bring synergies, such as companies providing information
technology.

To capture industry opportunities, we plan to allocate approximately [REDACTED]% of our
net proceeds from the [REDACTED] towards strategic investments, cooperation and acquisitions. As
of the Latest Practicable Date, our Directors confirm that we had not identified any target company for
acquisition. For further details, please see section headed “Future Plans and Use of Proceeds” in this
document.

Strengthen our brand recognition and marketing, and leverage our brand awareness to grow our
revenues and platform users

Our brand image, and consequently the trust placed by our customers in us, plays an important
role in our business development. For example, we believe our “Central China New Life (344 1E)”
has become synonymous with quality property management and consumer goods and services. We
seek to further strengthen our brand awareness and image, and increase the number of MAUs on our
Jianye + (i3 +) platform, through various marketing and promotional channels, including through
continuous and expanded cooperation with other well-known brands on this platform, working with
internationally recognized hotel operators under our asset management business, and forming new
relationships with well-known Chinese and international brands and suppliers. By leveraging the
strong brand identity and customer awareness we have developed over more than two decades of
operation, we expect to differentiate our offerings and services from our competitors. Furthermore, by
educating our sales and marketing personnel, we expect to boost cross-selling opportunities and
promote synergies among our offerings to increase per-customer spending within our network. We also
seek to expand our in-house marketing department with personnel that have profiles and brand
development expertise that will enable us to enhance the positive brand recognition of our services.

Enhance our asset management services

We plan to enhance our asset management services, and further improve our service capability
to cover the entire service chain, from project planning and design, to construction consultation, and to
asset management. To support our growth, we plan to expand our asset management team by recruiting
market leading talent with diverse and high quality experience. In addition to assets of the CCRE
Group, we strive to increase our asset management services for third parties’ assets, in particular assets
in the central China region, and promote our information system, culture and values to further enhance
our brand recognition in asset management.

Further improve management and operational efficiency by leveraging advanced technologies

We plan to continually improve our management and operational efficiency using advanced
information technologies. Our goal is to build intelligent communities and upgrade facilities, which
will cover all our managed properties by end of 2020. We also plan to develop our human resources
and financial sharing systems to share personnel and other human resources information, and financial
information on income, costs and cash flows among our board members and senior management. We
believe this will better enable us to monitor our operating performance and maintain effective control
over our finances. We also plan to upgrade our human resources system to monitor the full
employment life cycle, from recruitment to promotion to exit, to facilitate smoother internal
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coordination and minimize human errors. We also intend to invest in the development of advanced
process controls and an integrated KPI system to monitor our day-to-day operations on a real-time
basis. Further, we aim to achieve digitalized documentation and cloud computing to enhance data
security, support our data analytics and centralize our fully digitalized and synchronized operational
data.

We plan to invest approximately [REDACTED]% of our net proceeds from the
[REDACTED] in improving operational efficiency. For further details, please refer to section headed
“Future Plans and Use of Proceeds” in this document.

OUR BUSINESS MODEL

The history of our business can be traced back to 1994 when we were founded by the CCRE
Group and started providing property management services for properties developed by them under the
predecessor of Central China Property Management, our major operating subsidiary. Over the years,
we have successfully expanded our business from property management to lifestyle services and asset
management services. Our business now consists of three major segments, including:

® property management and value-added services, which include property management
services, community value-added services, value-added services to non-property owners,
property agency services, the provision of intelligent community solutions and
personalized services to VIPs of the Central China Consumers Club. We mainly charge
property management fees for property management services on a lump sum basis. Out of
such fees, we also pay out our expenses associated with providing property management
services;

® lifestyle services, which include products and services offered on our Jianye + (3£ +)
platform, travel services and management services in Cuisine Henan Foodcourts (¥ K&
4). We derive revenue from offering products and services sold on our platform on a
“pay-as-you-go” basis and allowing registered users to subscribe to membership packages
on the Jianye + (#3 +) platform. We charge an all-inclusive service fee on a per-person
basis based on headcount for the travel services packages we offer. We charge
commission based on a percentage of vendor’s revenues from the sale of food and
beverages in Cuisine Henan Foodcourts (22K & 4); and

® asset management services, which include hotel management, commercial asset
management and cultural tourism complex management. For hotel management, we
charge a percentage of gross operating profit or revenue generated from the hotel and/or a
pre-determined fee per hotel room. With regards to commercial asset management, we
charge a management fee on a monthly basis, depending on the complexity of the asset. In
cultural tourism complex management, we charge a management fee based on the area we
manage and the types of services we provide.
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We focus on satisfying our customers’ needs and enriching the list of goods and services within
the geographic areas which we cover: where they stay, where they travel, what they eat and how they
relax. We believe that it is because we are attentive to our customers’ needs and behavior that we are
able to identify their desirable services and products within our network and constantly improve our
offerings to better satisfy their needs. Leveraging on our economies of scale, we adopt the following
approaches to set ourselves apart from market competition:

Cross-selling opportunities and synergies. As a result of our understanding of customer
needs, we provide desirable, diversified offerings to different customer groups. Our strong
resource integration capability enables us to cover a wide range of customer needs, such as
housing, shopping, accommodation, travel, catering and entertainment. The provision of
one service can create cross-selling opportunities and synergies among our offerings.
Therefore, there are ample opportunities for us to increase per-customer spending within
our network and maximize our share of customer spending.

Online-to-offline integration. We consolidate the services and products we provide on our
Jianye + (#2 +) Platform, putting high quality services and products with a close fit to
customers’ needs at their fingertips. The record of user continued activities and
transactions through our Jianye + (3£ +) mobile app accumulates data, which enables us
to better analyze customer needs and preferences, identify unmet customer needs, refine
our offerings and conduct more targeted marketing. Continuous improvements in offerings
and user experience in turn will help us attract new customers and promote customer
loyalty.

Combination of “B to B” and “B to C” offerings. We provide both “B to B (business
customers)” and “B to C (to individual customers)” services. To business customers, we
primarily act as an asset manager helping them to operate and manage their hotels,
commercial assets and cultural tourism complexes. We also provide property management
and value-added services to property developers and travel services to business customers.
To individual customers, we help them manage and maintain their properties, and we also
serve a large and growing group of consumers, such as property owners and residents of
our managed communities. We have frequent interactions with consumers, through which
we have gained their trust and a deep understanding of consumer needs and preferences.
Once admitted as registered users on our platform, our customers will gain access to an
extensive range of privileges and benefits for free or, in some cases, on a “pay-as-you-go
basis”, which have led to a greater extent of customer satisfaction, retention and stickiness,
as reflected in the high customer retention and repeated business.
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The table below sets forth our revenue from each business line during the Track Record
Period.

Year ended December 31, Six months ended June 30,
2016 2017 2018 2018 2019
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %

Property management
and value-added

SeIVICes .......... 347,207 99.4 421,397 91.5 620,712 89.4 248,620 88.9 529,529 77.9
Lifestyle services . . . .. 2,006 0.6 23877 52 62,179 9.0 25862 9.2 113,999 16.7
Asset management

SeIVICes .......... — — 15258 33 11,097 1.6 5,351 1.9 36,491 5.4
Total revenue . ....... 349,212 100.0 460,532 100.0 693,988 100.0 279,833  100.0 680,019  100.0

PROPERTY MANAGEMENT AND VALUE-ADDED SERVICES

We have provided property management services since 1994 and over the years, we have
expanded our service offerings to include value-added services aimed at elevating the living quality of
the residents in the properties we manage. To promote a contemporary, interactive and intelligent
environment within the communities, we provide intelligent community solutions to property
developers as well as residents. As of September 30, 2019, we also provide customized services to over
10,000 VIPs of the Central China Consumers Club, an exclusive social platform established by the
CCRE Group for high-net-worth customers, which fosters collaboration and deepens relationships
between these high-net-worth customers, the CCRE Group as well as ourselves. Furthermore, we
provide property agency services to property developers, buyers and sellers by leveraging our strong
network of property buyers with purchasing power.

The table below sets forth our revenue from each service in this business line during the Track
Record Period.

Year ended December 31, Six months ended June 30,
2016 2017 2018 2018 2019
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %
Property management ........... 271,624 78.2 330,377 78.4 423,358 68.2 190,318 76.5 263,207 49.7
Value-added services:
Community value-added
SErViCeS . ............... 20,298 59 25699 6.1 31,473 5.1 11,477 4.6 22911 43
Value-added services to non-
property owners . ......... 55,285 159 64,182 152 111,973 18.0 45,157 18.2 78,766 14.9
Intelligent community
solutions . ............... — — —  — — — — — 47,124 8.9
Property agency ............ —_ — 696 0.2 47,079 7.6 1,668 0.7 94,999 179
Central China Consumer
Club ................... — — 443 0.1 6,829 1.1 — — 22,522 43
Total ........ ... ... .. .. .. .... 347,207 100.0 421,397 100.0 620,712 100.0 248,620 100.0 529,529 100.0

Property Management

We are a leading property management service provider in the central China region, and as of
December 31, 2016, 2017 and 2018 and June 30, 2019, our total GFA under contracts was
approximately 27.9 million sq.m., 34.1 million sq.m., 70.3 million sq.m. and 92.0 million sq.m.,
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respectively. The majority of our customers for property management service is Independent Third
Parties, representing over 80% of revenue during the Track Record Period. As of September 30, 2019,
our total GFA under contracts was approximately 105.8 million sq.m. We managed substantially all of
the properties developed by the CCRE Group and its associates or joint ventures during the Track
Record Period. As of June 30, 2019, we managed 269 properties located in all the 18 prefecture-level
cities (including 73 of the 104 county-level cities) in Henan, with an aggregate GFA under
management of 41.8 million sq.m., among which approximately 27.3 million sq.m. were developed by
the CCRE Group and its associates or joint ventures. As of September 30, 2019, our total GFA under
management was approximately 47.0 million sq.m. During the Track Record Period, we successfully
increased the property management fee rates for 18 properties under management by an average of
approximately 50%. For the years ended December 31, 2016, 2017 and 2018 and the six months ended
June 30, 2019, the average property management fee rate charged for the residential properties we
manage was approximately RMB1.66 per sq.m./month, RMB1.73 per sq.m./month, RMB1.89 per
sq.m./month and RMB1.86 per sq.m./month, respectively. In addition to residential properties, which
accounted for 77.9% of the GFA we managed as of June 30, 2019, we also manage shopping malls,
cultural tourism complexes, commercial apartments, office buildings, schools and properties of
governmental agencies. We began to manage properties developed by third-party property developers
since 2000, and started to scale up our management of such properties in 2018. As of June 30, 2019,
34.6% of the GFA we managed was developed by third-party property developers. For the years ended
December 31, 2016, 2017 and 2018 and the six months ended June 30, 2019, we generated revenue of
RMB271.6 million, RMB330.4 million, RMB423.4 million and RMB263.2 million, respectively, from
offering property management.

Scope of Services

We provide a broad range of property management services which are grouped into the
following main categories:

®  Security. We provide high-quality security services to ensure the properties we manage are
safe and in order. Daily security services we provide include patrolling, access control,
video surveillance, carpark management, electronic access control system management,
visitor management, fire control, electronic anti-theft alarm system management and
emergency response and handling.

®  (leaning. We provide quality professional cleaning service through standardized cleaning
procedures and with advanced cleaning tools and hygiene management. We use modern
technology to improve the professionalism of our cleaning service and pay extra attention
to the etiquette and activeness of our cleaning staff to create a clean and tidy living
environment for our residents.

®  Gardening. We provide standardized professional gardening services to the properties we
manage. Gardening services we provide include design and maintenance of greenery such
as watering, fertilization and pest control, plant placement and design and water
conservation in the common areas.

®  Repair and maintenance. We utilize QPI facilities to inspect and monitor the status of
facilities in common areas in order to maximize our efficiency in inspection and
maintenance of common area facilities. We are generally responsible for the maintenance
of common area facilities, such as elevators, fire control systems, power generators and
water pumps and water tanks. We use automated systems that send orders upon receiving
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notification of repair and maintenance issues to our repair and maintenance staff to
simplify the process and increase efficiency.

®  Customer services. Our customer services include (i) assisting property owners and
residents with daily services, such as decoration, valet parking, moving in and out and (ii)
handling customer complaints and suggestions and following up on the progress and
feedback.

We employ on-site personnel to provide property management services listed above. As of
June 30, 2019, we had also engaged 23 subcontractors to provide certain property management
services, which mainly include cleaning, gardening, elevator maintenance and fire control.

GFA under Management

We managed substantially all of the properties developed by the CCRE Group and its
associates or joint ventures during the Track Record Period, which also accounted for the vast majority
of our total GFA under management by our property management segment. As of December 31, 2016,
2017 and 2018 and June 30, 2019, our total GFA under contracts was approximately 27.9 million
sq.m., 34.1 million sq.m., 70.3 million sq.m. and 92.0 million sq.m., respectively, and our total GFA
under management for the same period was approximately 16.8 million sq.m., 20.4 million sq.m.,
25.7 million sq.m. and 41.8 million sq.m., respectively, of which, approximately 93.6%, 90.9%, 83.7%
and 65.4% were developed by the CCRE Group and its associates or joint ventures, respectively. As of
September 30, 2019, our total GFA under contracts was approximately 105.8 million sq.m. and our
total GFA under management was 47.0 million sq.m. The table below sets forth a breakdown of our
total GFA under management as of the dates indicated.

As of the year ended December 31 As of the six months ended June 30
2016 2017 2018 2018 2019
GFA GFA GFA GFA GFA

sq.m.’000 % sq.m.’000 % sq.m.’000 % sq.m.’000 % sq.m.’000 %
The CCRE Group
and its associates

or joint
ventures . ...... 15,712 93.6 18,500 909 21,506 83.7 19,789 88.5 27,309 654
Third-party
property
developers . . . .. 1,082 6.4 1,861 9.1 4,182 16.3 2,575 11.5 14,443 34.6
Total ........... 16,794 100.0 20,361 100.0 25,688 100.0 22,364 100.0 41,752 100.0

The percentage of total GFA under management by our property management services for
properties developed by third-party property developers grew from 6.4% as of December 31, 2016 to
34.6% as of June 30, 2019.

Further, during the Track Record Period, even though the vast majority of our property
management services were provided to the properties developed by the CCRE Group and its associates
or joint ventures, the vast majority of our property management services revenue generated thereunder
came from Independent Third Parties which include property owners and third-party property
developers, which amounted to approximately 96.5%, 97.3%, 98.1% and 98.2% for the year ended
December 31, 2016, 2017 and 2018 and the six months ended June 30, 2019, respectively. During the
development phase of the properties, property developers enter into preliminary property management
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services agreements with us on behalf of property owners, which shall be reflected in the property
purchase agreement entered into by the property developer and the purchaser who later becomes the
property owner. Shall property owners wish to engage another property management services provider
at a later stage, they may establish a property owners’ association to act on their behalf, who will enter
into a property management services agreement with the new property management services provider.
However, it is not mandatory under applicable PRC laws and regulations that a property owners’
association is established. The establishment of a property owners’ association is subject to votes by
relevant property owners in their general meetings, and such meetings shall be held upon application
by the property owners constituting a quorum and under the guidance of relevant government
authorities, as stipulated in the Property Law of the PRC ( {+3# A RILFE Y HELL) ), the Regulation
on Property Management (2018 revision) (#2825 (20184£441E)) and the Guidance Rules on
Property Owners’ Meeting and Property Owners’ Association ( (EEKEGMETEZ B GHEHA] ).
For further details, please see “—tender process” in this section.

The table below sets forth a breakdown of our property management revenue recognized by
two categories, the CCRE Group and its associates or joint ventures and Independent Third Parties, for
the periods indicated:

For the year ended December 31 For the six months ended
2016 2017 2018 2018 2019
RMB’000 % RMB’000 % RMB’000 % RMB’000 % RMB’000 %

Revenue from the CCRE

Group and its associates

or joint venture ....... 9,401.1 3.5 9,0404 2.7 7,846 1.9 4,862 2.6 4,770.4 1.8
Revenue from Independent

Third Parties®) .. ...... 262,222.9 96.5 321,336.6 97.3 415,512 98.1 185,456 97.4  258,436.6 98.2

271,624 100.0 330,377 100.0 423,358 100.0 190,318 100.0 263,207  100.0

Note:

(1) Independent Third Parties include property owners and third-party property developers.

Based on the increase in percentage of total GFA under management by our property
management services for properties developed by third party developers, our Directors consider this
upward trend is an indication of recognition of our quality service. We aim to further expand our
portfolio of properties under management developed by third-party property developers by: (i)
managing residential properties of state-owned companies by capturing market opportunities brought
by such policies, (ii) forming strategic partnership or joint ventures with third-party property
developers, and (iii) seeking other market opportunities through participation in biddings organized by
third-party property developers.

The table below sets forth the movements in our GFA under management during the Track
Record Period:

As of or
for the
six
months
As of or for the year ended ended
December 31, June 30,
2016 2017 2018 2019
(sq.m.”000)
GFA under management as of the beginning of the period .............. 13,606 16,794 20,361 27,035
GFA newly delivered during the period .............................
Through new engagements . .................c.ooiiuirirnennn.. 3,188 3,567 5,501 9,246
Through acquisitions . .. ........ .ot — — — 5,476
GFA under contracts terminated during the period .................... — — (175) (6)
GFA under management as of the end of the period ................... 16,794 20,361 25,688 41,752
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Geographic Presence

Since the incorporation of our Company, we have expanded our geographic presence from
Zhengzhou to cover all the 18 prefecture-level cities (including 73 of the 104 county-level cities) in
Henan province. The map below illustrates the geographic presence of the properties under our
property management segment as of June 30, 2019.

10
1.4

l\l ,
:‘»»> ang (i)

Il GFA under management (sq.m. in millions)

I revenue (RMB in millions) for the six months ended June 30, 2019

As of June 30, 2019, we had a total of 269 properties under management and had contracted to
manage 221 properties which are yet to be handed over for management, spreading across various
county-level cities in Henan.

Leverage on our strong relationship with the CCRE Group, we intend to expand our property
management services to cities outside Henan.
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Property Management Contracts

We enter into property management contracts with or without fixed terms with property
developers, or property owners. During the Track Record Period, 21.9% of our property management
contracts were with fixed term, and the remaining contracts were without any fixed terms. The table
below sets forth the expiration schedule of our property management contracts for properties under our
management as of June 30, 2019.

Number of property

GFA under management
management contracts
sq.m.’000
Property management contracts without fixed terms ...................... 31,069 407
Property management contracts with fixed terms expiringin ................
Year ending December 31,2019 . ...... ... .. ... ... ... 1,127 34
Year ending December 31,2020 . ......... ... .. .. ... ... 7,012 42
Year ending December 31,2021 . ....... ... ... ... . .. ... ... 945 11
Years ending December 31, 2022 and beyond ....................... 1,599 27
Total ... . 41,752 521

We generally enter into preliminary management contracts with property developers prior to
the pre-sale or sale of property development projects. In relation to residential properties that have
already been delivered, on the basis that property owners’ associations represent the interest of
property owners in matters concerning property management under PRC law and its decisions are
binding on all property owners, as advised by our PRC Legal Advisors, if a property owners’
association has been set up, we typically enter into property management contracts with such property
owners’ association. Occasionally, we also enter into property management contracts with property
owners, after negotiation of terms and conditions with property owners’ associations. Property owners’
associations may be established at a property owner meeting by votes of at least half of the property
owners who in aggregate, own over the majority of the delivered GFA in the residential community.
For fixed term contracts, once our preliminary management contracts have expired, we typically
negotiate with the property owners’ associations for the terms of renewal of our property management
service contracts. Property owners are legally obligated to pay us property management fees, since we
continue rendering services to those property management projects during the negotiation period. In
cases where we have signed preliminary management contracts without fixed terms and no property
owners’ association is formed after delivery of the properties, property owners and residents are also
legally obligated to pay property management fees directly to us for the services we continue to render.

As of the June 30, 2019, 14 residential communities under our management established
property owners’ associations, accounting for 7.1% of the total number of residential communities
under our management. The property owners’ associations are independent from us. In order to secure
and continue to secure property management service contracts, we must consistently provide quality
services at competitive prices. According to the Regulations on Property Management (2018 revision)
(P2 L0 (20184F&1F)), property owners may hire or dismiss property management service
providers by vote of the majority of the property owners who own, in aggregate, over half of the GFA
of delivered properties at the property owners’ meeting. The property owners’ association may hire a
new property management service provider either through a tender process or select one based on
specific standards regarding terms and conditions of service, quality and price. During the Track
Record Period, we experienced no such dismissal. For more information, please see the section entitled

136



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

“Regulatory Overview—Legal Supervision over Property Management Services—Appointment of
Property Management Companies” in this document.

The diagram below illustrates our relationships with various parties under our property

management agreements.

Y

Negotiate and enter into property management service
contract on behalf of the property owners A

Under the lump sum basis: all fees collected are
recognized as revenue and all expenses are borne by

Property owners’
associations

A

> Our Group

Enter into property
management

service contract (if applicable)
Pay property management fee. management
services after

our Group.

A
Property

Provide property

property delivery

Preliminary management contracts

Provide property
management
services before
property delivery

Pay property
management fee (before
property delivery)

Property

A

owners

Establish property
owners’ associations

developers

Sell property

The property management contracts under our property management segment typically include

the following key terms:

Scope of services ......

Performance scope and

standards ...........

Contracts with property developers

Contracts with property owners’ associations
on behalf of the property owners

We agree to provide property

management services to communal areas

and facilities, including cleaning,
security, gardening and repair and
maintenance. We may also agree to
provide services in relation to the usage
of car parks.

The preliminary management contract
would set forth the scope and expected
standards for our property management
services. The property developer would
set forth the areas to which our services
relate, as well as the frequency of

performance of services such as cleaning
communal areas and inspecting facilities

such as power supply and distribution
systems, water supply and drainage
systems and fire extinguishing systems.
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We agree to provide general property
management services including
cleaning, security, gardening and
repair and maintenance. We may also
agree to provide services in relation to
the usage of car parks.

The property management service
contract would set forth the scope and
expected standards for our property
management services, including the
areas to which our services relate, as
well as the frequency of performance
of services such as cleaning
communal areas and inspecting
facilities such as power supply and
distribution systems, water supply and
drainage systems and fire
extinguishing systems.
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Property management

fees

Rights and/or obligations
of property developer,
property owners’
associations or property

owners ... ..

Term of service

Contracts with property developers

Contracts with property owners’ associations
on behalf of the property owners

The preliminary management contract
would set forth the amount of property

management fees payable on a lump sum

basis. The property developer is
responsible for paying the property
management fees for units that remain
unsold. For overdue property
management fees, property developers
pay a penalty equal to a daily-
accumulating surcharge at a certain
percentage of the overdue amount. If we
have agreed to manage the car parks, the
preliminary management contract will
also specify the fees payable for such
services.

The property developer is primarily
responsible for providing us with office
facilities and other support necessary for

carrying out our contractual obligations in

relation to our services.

Our preliminary management contracts
generally do not have a fixed term but
will specify that they automatically
terminate when a property owners’
association is established and a new
property management service contract is
entered into. Preliminary management
contracts without fixed terms will

generally expire once a property owners’

association is established and a new
property management service contract is
entered into with property owners.

The property management fee would
be payable on a lump sum basis by
property owners. When payable on a
lump sum basis, our property
management fees are generally
charged by GFA. We also specify the
fees that we will charge in relation to
managing and leasing car parks. For
overdue property management fees,
property owners pay a penalty equal to
a daily- accumulating surcharge at a
certain percentage of the overdue
amount. If we have agreed to manage
and lease car parks, the property
management service contract will also
detail the fees payable for such
services.

The property owners’ association is
primarily responsible for ensuring that
property owners understand and
commit to their obligations in relation
to the payment of property
management fees, providing us with
office facilities and other support
necessary for carrying out our
contractual obligations and reviewing
plans and budgets that we may draw
up in relation to our services.

In respect of property management
contracts with property owners’
associations, we generally do not have
a fixed term. On the contrary, for
property management contracts with
property owners, such contracts
typically have a duration of two to
five years.

Property owners have the right to be informed of and to supervise the use of public funds,
review our annual budget and any plans we prepare in relation to topping-up the public funds or our
property management services in general. According to the Regulations on Property Management
(2018 revision) (W& BRG] (2018441E)), which were promulgated by State Council, property
owners must pay property management fees pursuant to property management contracts. Where a
property owner agrees with a non-owner resident that the property management fees will be paid by
such non-owner resident, the property owner assumes joint and several liability for the payment.
Where any property owner, in violation of the property management contract, fails to pay the property
management fees, the property owners’ association will urge such owner to pay the fees within a
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prescribed period of time; where such owner fails to pay the fees within the prescribed period of time,
the property management service provider may file a lawsuit in the people’s court.

During the Track Record Period, we had 148, 198, 373 and 535 property management contracts
as of December 31, 2016, 2017 and 2018 and June 30, 2019 and the contract renewal rate for these
contracts was 100% (excluding five contracts which we chose not to renew upon expiry).

Tender Process

As advised by our PRC Legal Advisors, according to the Regulations on Property Management
(2018 revision) (¥ HMH] (20184F-51E)) and the Regulations on Property Management and the
Interim Measures for Tender and Bidding Management of Preliminary Property Management ( <Hij
P2 PR AR TR AT HF1%:) ) issued by the Ministry of Construction on June 26, 2003 and came
into effect on September 1, 2003, developer of residential buildings and non-residential buildings in the
same property management area shall engage property management enterprises by inviting bid. In case
where there are less than three bidders or where the scale of residential buildings are small, the
developer can hire property management companies by signing an agreement with the approval of the
real estate administrative department of the local government of the place where the property is
located.

At the post-delivery stage, the property management services are provided by our Group
directly to the property owners, and the property owners, through the property owners’ general
meeting, have the right to engage (or dismiss) the property management services provider. According
to the Regulations on Property Management (2018 revision) (#)3£% FEHHI(20184F4&1E)), a general
meeting of the property owners of a community can engage or dismiss the property management
companies with affirmative votes of owners who own more than half of the GFA floor area of the
community and who account for more than half of the total number of the property owners. Property
owners’ association, on behalf of the general meeting, can sign property management contract with
property management companies engaged at the general meeting. If the property management contract
signed by the property owners’ association and the property management company comes into force
within the term of preliminary property management, the preliminary property management contract
automatically terminates. Property developers of residential buildings shall enter into preliminary
management contracts with property management enterprises through tender process. For more
information on tender processes, please see “Regulatory Overview—Legal Supervision Over Property
Management Services—Appointment of Property Management Companies” in this document.

139



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE. THE INFORMATION IN THIS DOCUMENT
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

The flow chart below illustrates the stages of our typical tender process for obtaining property
management service contracts:

Receive invitations to tender or notice of such opportunities

N

Establish project management team responsible for making the bid

N

Prepare and submit documents required for pre-qualification

N

Research the characteristics of the property(ies) involved and calculate relevant costs

N

Prepare and submit tender bids outlining plans, costs and qualifications

N

Tender evaluation

Award or rejection of contract

N

Contract signing and filing with relevant local authority, or analysis of reasons behind rejection

We undergo the tender process before being awarded property management service contracts,
which is a standard tender process regulated by applicable PRC laws and regulations. Going forward,
we expect to continue to obtain contracts through the tender process for all properties to the extent
required by applicable laws and regulations.

For the years ended December 31, 2016, 2017 and 2018 and the six months ended June 30,
2019, we submitted a total of 11, 12, 42 and 26 tender bids for properties developed by the CCRE
Group and its associates or joint ventures, respectively, and our success rate for these bids was 100.0%.
For the years ended December 31, 2016, 2017 and 2018 and the six months ended June 30, 2019, we
submitted a total of 4, 14, 61 and 37 tender bids for properties developed by third-party property
developers, respectively, and our success rate for the same periods was 100.0%, 92.9%, 96.7% and
83.8%, respectively. We believe such high bid win rates during the Track Record Period was primarily
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attributable to, among others, (i) our deep roots in the central China region to provide quality and
innovative property management services, (ii) our trust built through historical cooperation relationship
with the CCRE Group and its associates or joint ventures and third-party property developers, and (iii)
the similar philosophy we share with the CCRE Group: enriching the living experience and lifestyle of
the people in Henan, which has enabled us to better understand and fulfill the needs and requirements
of property developers and owners.

Portfolio of Properties under Management

We mainly manage residential properties and a small portion of non-residential properties,
including shopping malls, cultural tourism complexes, commercial apartments, office buildings,
schools and properties of governmental agencies. The table below sets forth a breakdown of our total
GFA under management of our property management segment as of the dates indicated.

As of December 31 As of June 30
2016 2017 2018 2018 2019
GFA GFA GFA GFA GFA
000 sq.m. % ’000 sq.m. % 000 sq.m. % 000 sq.m. % 000 sq.m. %
Residential properties ............ 15,478.4 92.218,440.0 90.623,183.3 90.220,296.4 90.832,518.9 77.9
Non-residential properties .. ...... 1,315.6 7.8 1,921.5 94 2,504.7 9.8 2,067.5 9.2 9,232.8 22.1
Total ....... ... .. . ... 16,794.0 100.0 20,361.4 100.0 25,688.0 100.0 22,363.9 100.0 41,751.6 100.0

During the Track Record Period, our total GFA of properties under management developed by
the CCRE Group and its associates or joint ventures grew rapidly from 15.5 million sq.m. as of
December 31, 2016 to 32.5 million sq.m. as of June 30, 2019. We expect such growth in our GFA
under management from residential properties to be sustainable as we continue to manage properties
developed by both the CCRE Group and its associates or joint ventures and third-party property
developers to expand our presence in the central China region.

Property Management Fees

Our property management fees were mainly charged on a lump sum basis during the Track
Record Period. According to CIA, the “lump sum” model for property management fee is the dominant
model in the property management industry in China, especially for residential properties. For cultural
tourism complexes, our property management fees were charged on the basis of an expected cost plus
margin. Please see “Industry Overview—Property Management Industry in the PRC and Henan—
Overview” for details.

Lump Sum Basis

We mainly charge a pre-determined fixed amount as the property management fee on a
monthly basis which represents “all-inclusive” fees for all of the property management services we
provide in accordance with our pricing policy. We are entitled to retain the full amount of property
management fees received from property developers and property owners and residents. We bear the
costs of managing properties, and recognize such costs as our cost of sales, which include expenses
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associated with our staff involved in providing property management services, maintenance and repair
of communal areas, facilities management, cleaning and garbage disposal and security. As a result,
reducing the costs incurred in the provision of management services to a property has a direct impact
on our profitability.

We have established various internal measures to reduce cost, including the implementation of
tool automation, resource platformization, service standardization and operation digitalization. Please
see “—Technology—Tool Automation, Resource Platformization, Service Standardization and
Operation Digitalization” in this section for more information. If the amount of property management
fee we collect during the term of a contract is not sufficient to cover all the expenses incurred, we are
not entitled to request property developers or property owners and residents to pay us the shortfall.
During the Track Record Period, we incurred losses in certain properties managed under the lump sum
basis. For more information, please see “Risk Factors—Risks Relating to Our Business and Industry—
We may fail to effectively anticipate or control our costs in providing our property management
services, for which we generally charge our customers on a lump sum basis” in this document.

Pricing Policy for Property Management Fee

We generally price our property management fee based on a pre-determined set of variables
affecting our cost in accordance with our Property Management Fee Pricing Forecast Guidelines (13
I E(HEIIFES]). The general requirement is to consider all the costs of the property management
project, taking into account its various stages. The fee has to reflect the actual condition of the property
and be applicable on a longer-term basis. In general, we require a minimum benchmark percentage of
10% as profit when determining our property management fee. In addition, we may consider an add-on
fee for our value-added services provide to our customers. In determining the add-on fee, we consider
factors specific to the property in question, such as the number of units in the property, the number of
gates and main entrances and the diversion of pedestrians and traffic. These factors are closely related
to the property management service we provide and require our effort to design and implement
adequate measures to effectively manage the property. Furthermore, we take into account the number
of employees required to manage the designated area, the necessary cleaning and gardening personnel
and the potential outsourcing required to fulfill our contractual obligations.

For the years ended December 31, 2016, 2017 and 2018 and the six months ended June 30,
2019, the average property management fee rate charged for the residential properties we manage was
approximately RMB1.66 per sq.m./month, RMB1.73 per sq.m./month, RMB1.89 per sq.m./month and
RMB1.86 per sq.m./month, respectively. During the Track Record Period, as a result of the quality
services we provided, we successfully increased the property management fee rates for 18 properties
under management by an average of approximately 50%.

As advised by our PRC Legal Advisors, the price administration and construction
administration departments of the State Council are jointly responsible for supervision over and
administration of fees charged for property management and related services to pricing controls issued
by the PRC government. For more information, please see the section entitled “Regulatory
Overview—Legal Supervision over Property Management Services—Fees Charged by Property
Management Enterprises” in this document. We expect that pricing controls on residential properties
will relax over time as relevant local authorities pass regulations to implement the Circular of NDRC
on the Opinions on Relating Price Controls in Certain Services ( <[5 % %5 2l 2 B i i B0 o0 IS (B A% 72
SRS ). For more information, please see “Risk Factors —We are susceptible to changes in the
regulatory landscape of the PRC, particularly Henan province” in this document.
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Payment Terms and Credit Terms

We generally charge property management fees on a monthly, quarterly, semi-annually or
annually basis and we send out notices in advance for the payment of the fees for properties we
manage. The fees from property management services are due for payment by property owners upon
our issuance of a demand note. We typically receive payment for our property management services
within 30 days after the issuance of the demand note to property owners. For details about our
accounting policies regarding trade receivables, please see the section entitled “Financial
Information—Ceritical Accounting Policies and Accounting Estimates and Judgements—Impairment of
Financial Assets” in this document.

The property owners can pay the amount payable to us in cash, through online or offline
transfer, auto-pay, credit card or third party mobile payment platforms such as Alipay or WeChat Pay.
In order to ensure the timely collection of the property management fees and other payments, we have
undertaken a number of measures. Before the property management fees are due, the responsible
employees in respective communities will analyze, calculate and consolidate the amount of overdue
management fees. For overdue management fees, a dedicated employee will be assigned and be
responsible for collection. Butlers in respective communities will also request for payment in person
after the fee has been overdue for one to three months. Generally, if the overdue management fee has
not been paid after three months, we will post an overdue fee payment demand on the door of the
property in question. If the overdue management fee has not been paid after half a year, we will send a
formal letter from our lawyer. If we are still unable to collect overdue management fee after exhausting
all avenues mentioned above, we may bring the dispute to court as a last resort.

Value-added Services
Community Value-added Services

To distinguish ourselves from other property management companies and establish the standard
for high-end property management service, we actively seek to gain a more comprehensive and deeper
understanding of the needs of owners and residents and anticipate their demands. Leveraging on the
synergy between our online one-stop service platform and offline community services in properties
developed by the CCRE Group and its associates or joint ventures, we are able to service online
requests at offline locations which are convenient to our customers. For example, residents in
communities which we manage may order fresh produce using our Jianye + (3£+) mobile app, and
pick up at the nearby service kiosk in the community. Our community value-added services attend to
the requests of residents on an around-the-clock basis with the goal of building a trusting community
among owners and residents who can depend on the high standards of our property management
services. The community value-added services we offer include the following.

®  (Clubhouse. We provide clubhouse services in selected properties including offering
conference rooms, restaurants, cinemas, entertainment facilities and fitness centers.

®  [nterior repair and maintenance. We provide interior repair and maintenance services
including repairing home appliances, electric equipment, and other fixtures in the property.
We utilize the QPI maintenance dispatch system, which accepts a repair order and
centrally coordinate the respective staff to provide timely repair service.

®  Housekeeping and cleaning. We provide residents with housekeeping and cleaning
services.
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Vehicle cleaning and charging. We provide vehicle cleaning service to car owners. We
have also installed charging stations for electrical vehicles.

Drinking water. We engage selected vendors to install drinking fountains around our
communities and we conduct monthly water quality testing and equipment maintenance.

Group purchase. We integrate reputable vendors to organize group purchases for major
holidays to provide property owners and residents with reasonably-priced, high-quality
products and services.

Furnishing. We offer furnishing service to new property owners, such as installation of
intelligent home devices and decoration.

Item pick up. We offer self-service kiosks so residents can pick up deliveries at their
convenience. In some communities, our platinum butlers collect items on behalf of our
residents.

Housing agency. We provide housing sales and rental services to property owners through
our Zhizun Housing Agency

Property purchase service outside Henan. We plan to launch services in the foreseeable
future to help individual customers purchase properties outside Henan, such as Hainan
province, Yunnan province, Zhuhai and cities in Europe.

Platinum Butlers. We have a group of platinum butlers who provide customized services
to our residents in some of the residential communities. They attend to the needs of our
residents and provide tailor-made personal services. Some of our platinum butlers have
gone through training and received certificates issued by the U.K. Butler Guild. We
believe that our platinum butlers’ knowledge and expertise in property management,
combined with their ability to serve with attention to detail, allow them to provide our
residents with most exclusive and personalized service. As of June 30, 2019, we had
126 platinum butlers serving our residents in the properties we managed.

Value-added Services to non-property owners

We provide value-added services to non-property owners, who are primarily property
developers, including:

Onsite sales assistance. We provide onsite sales assistance through vetting, selecting and
introducing service providers to property developers that cater to the needs of the specific
project. We supervise and monitor the work of such service providers and also provide
training if necessary. We charge a fee calculated based on a percentage of the cost of the
service provided. We assist in the preparation of marketing activities and deploy staff
on-site to provide sales assistance, including visitor reception. We also supervise the
cleaning, security and maintenance of the display units.

Consultancy. We provide consultation and advice to property developers at various phases
of their operations. Property developers engage us at the development stage of their
properties so they can leverage our property management expertise to effectively design
the properties to be developed. We are regularly invited to advise on various aspects of the
properties which may affect the quality of property management services that residents
will receive.
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®  Property inspection. We provide property inspection service to property developers
according to applicable national quality standards. We advise on quality control in order to
assist property developers in ensuring the quality of the properties they develop. The scope
of our assessment covers appearance, quality, measurement, electrics, waterproofing,
watertightness and heating systems of units and communal areas.

Intelligent Community Solutions

We provide intelligent community solutions to property developers and intelligent home
devices to property owners.

We aim to transform the properties we manage into “5SM communities”; communities that are
safer, healthier, more convenient, more comfortable and greener, by making all-round technology and
service upgrades with the use of advanced information technology.

Y
Community health center Self-service charging pile
Physical examination booth Express delivery cabinet
Security system Self-service gym Community unmanned supermarket
Access system Home health monitoring equipment Community robot butler
Video surveillance system Home water purification system Self-service library booths
Cloud patrol system Indoor fresh air system Intelligent home system

Information distribution system  Central air conditioning system
Exterior wall insulation Background music system 24-hour hot water system
Exterior window sunshade Wi-Fi Drainage system
and insulation Biological mosquito control system Floor heating system

Noise control system

o /

In a “SM community,” we connect all intelligent facilities to an integrated platform through
IoT, to achieve centralized management. Through such centralized management, we can improve
operational efficiency and reduce labor costs.

Our “5M community” comprises over 30 systems and more than 100 types of hardware, such
as visual operation and management system, mobile phone service system, Al surveillance system,
vehicle management system, bio face recognition system, community health management system,
environmental management system, cloud video intercom system, emergency call system, elevator
control system, background music system, cloud patrol system, wifi coverage system, community self-
service system and temperature control system, among others. As of June 30, 2019, we provided
intelligent community solutions in 109 residential communities.

Our intelligent community solutions include three major types of services, namely:

®  Consultation. We provide customized consultation to properties including residential
properties, and commercial properties. For residential communities, we assist property
developers in planning, designing and construction supervision. Through consultation, we
provide specific and comprehensive intelligent community solutions to customers. We
usually charge a consultancy service fee on a per sq.m. basis based on the type of the

property.
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®  [nstallation and engineering. We provide installation, repair and maintenance services
necessary for the establishment of intelligence communities. We install various intelligent
devices in community according to construction drawings and checklists. We also provide
after-sale service regarding the repair and maintenance of on-going use of intelligent
devices. We charge based on the number of facilities and volume of work needed.

®  System integration and development. We provide customized system integration and
development services based on customer needs, such as the visual management platform,
operation and management platform, and data analysis platform. Such systems and
platforms assist customers in their decision-making process and daily operations.
Typically we charge based on the cost development, which is affected by functional
requirements.

The diagram below illustrates examples of intelligent community facilities we provide:

5M Community

i . o Intelligent Cloud Video Intercom
| G | Boundary Security System 3 and Ladder Control System

" ™ ) ) o Community Smart Delivery
| &7 | Al Video Security Monitoring System Locker
o Community WIFI Coverage
| [*r | Carparking Management System System

[ L | Electronic Patrol System Community Robot Butler
Community Unmanned

Emergency Calling in the Park Supermarket

Community Intelligent

2 One Card and Face Recognition Charging Pile

'. '@' . Access Control System Self-Service Bookcase for

IoT Intelligent Combination Lock and Lending
‘= . Intelligent Doorbell Community E-Commerce
Services
37 | Home Anti-Theft Alarm System Intelligent Property

Management

Intelligent Community
System Platform

Community Intelligence

o Health Center
o Intelligent Wusen System

{~%  Information Releasing and

e Self-Service Fi(t;ess Club :"») Environmental Monitoring System (CERETARAH)
23 at Residential Complexes oy
% Biological Mosquito Eradication o~ Intelligent Power Management
i L% System =l system

Smart Fresh Air System

Constant Temperature,

i 411- Zonal Intelligent Music Player 1
Indoor Environment " 9 Y & ' Humidity and Oxygen System

"_? Monitoring System

Home Health Monitoring ! '-u.:m \

System Smart Air-Conditioning System

&
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L= Smart Home System

We also install intelligent home devices for property developers upon request, including
systems such as home security solutions, door locks, indoor scene panels, indoor control centers,
electric appliances control