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INTRODUCTION

Mobi le  Internet  (China)  Hold ings L imited ( the 
“Company”) and its subsidiaries (collectively, the 
“Group”) is an investment holding company, mainly 
engaging in two major business segments: (i) packaging 
segment (sales of original equipment manufacturer (OEM) 
packaging products and provision of packaging services); 
and (ii) information technology (IT) solution segment 
(mobile game and shared massage chair). The Group 
intends to continue on the existing packaging business. 
On the other hand, the Group has decided to further 
develop the IT solution segment by engaging in the 
shared massage chair business in PRC.

As one of the leading providers of packaging products 
and solutions and player in IT solution industry, the Group 
has invariably been mindful of its responsibility to address 
its material ESG concerns. Over the course of the past 
few years, the Group has seen that the awareness and 
expectations around environmental sustainability reach 
a new high among its stakeholders. By taking a broad 
view of and in response to the nation’s environmental 
ambitions, the Group is dedicated to minimising the 
overall impact of its products and operations on the 
natural environment, and staying in sharp focus on the 
implementation of various national legislative initiatives 
such as Opinions on Further Promoting the Classification 
of Domestic Waste (關於進一步推進生活垃圾分類工
作的若干意見) and Measures for the Classification and 
Management of Domestic Waste in Xiamen (廈門經濟特
區生活垃圾分類管理辦法).

In the journey of integrating “3R principle – Reduce, 
Reuse and Recycle” with an aim to strengthen the 
adoption of circularity measures and sustainable business 
practices, the Group endeavours to research and 
implement a series of constructive plans for a sound and 
resilient business development, striving to further base its 
decision-making process on internal ESG management 
system to meet its stakeholders’ growing expectations 
in sustainability and increasingly stricter regulatory 
requirements.

1. ABOUT THE REPORT

In str ict  compl iance with the requirement 
under Appendix 27 – Environmental, Social and 
Governance Reporting Guide (“ESG Guide”) of 
Rules Governing the Listing of Securities on The 
Stock Exchange of Hong Kong Limited (“Stock 
Exchange”), the Group is pleased to present its 
Environmental, Social and Governance Report for 
the year ended 31 December 2022 (“FY2022”), 
which demonstrates the Group’s approach and 
performance in terms of ESG management and 
corporate sustainable development for FY2022. For 
corporate governance section, please refer to the 
Group’s 2022 Annual Report.

1.1 Reporting Boundary

Given  the  bus ines s  deve lopment  o f 
the Group, the ESG Report covers the 
performance and management policies of 
the major operations of the Group that are 
aligned with the business segmentation of 
the Group under the operational control 
approach, including the office operations 
of IT solution business and the production 
operations of packaging business in the 
People’s Republic of China (“PRC”). The 
reporting period of this ESG Report is for 
the financial year from 1 January 2022 to 31 
December 2022, unless specifically stated 
otherwise.
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1.2 Reporting Principles

The Group has followed the following reporting principles, namely Materiality, Quantitative, Balance and 
Consistency, in its preparation of the ESG Report.

Materiality

Quantitative

Balance

Consistency

To demonstrate the principle of materiality, the Group carried out an objective 
materiality assessment and generated a comprehensive matrix depicting the picture 
of how the sustainability-related topics were prioritised with respect to its 
stakeholders’ concerns.

The application of the principle of Quantitative was re�ected primarily under the 
environmental subject of the ESG Report, where the calculation of greenhouse gas 
(“GHG”) emissions and other environmental and social performance of the Group 
in FY2022 were quanti�ed.

In terms of the principle of Balance, the Group selected and disclosed both its 
achievement in ESG management and the areas that needed improvement 
according to the requirements of the ESG Guide.

To produce a clear report that allows a year-on-year comparison and facilitate peer 
benchmarking, a consistent reporting framework and calculation methodology for 
data collation were adopted in the preparation of the ESG Report.

1.3 Information Disclosure

The information in this ESG Report was 
gathered through the collection of the 
internal policies of the Group, the Group’s 
o n g o i n g  e n g a g e m e n t  w i t h  v a r i o u s 
stakeholder groups via online surveys and 
the quantitative data analysis against the Key 
Performance Indicators (“KPIs”) set out in 
the ESG Guide. The Board reviewed the ESG 
Report before its publication and assumed 
the overall responsibility for the content 
of the ESG Report. To deliver a standard 
ESG Report that caters to both local and 
global readership, the Group referenced the 
Global Reporting Initiative Standards (“GRI 
Standards”) and the recommendations of 
the Task Force on Climate-related Financial 
Disclosures (“TCFD”) in the preparation 
of the ESG Report. If there is any conflict 
or inconsistency, the English version shall 
prevail.

1.4 Stakeholder Feedback

As the Group strives for excellence, the 
Group welcomes stakeholders’ feedback and 
advice on the improvement of corporate ESG 
approach and performance, especially under 
the topics listed as being of highest priority 
in the materiality assessment. Readers are 
also welcomed to share their views with us at 
mobileinternet14@outlook.com.
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2. ESG GOVERNANCE

2.1 Board Statement

The Group is deeply aware that the Board of Directors (the “Board”) has a pivotal role to play in leading 
and managing the sustainable business development of the Group in the long run. As such, the Board and 
the senior management have assessed the Group’s material issues as part of its sustainability strategy, by 
adopting a two-way management approach that is believed to be essential to the efficiency of conveying 
clear messages from the top and enabling smooth communication between the policy makers and 
frontline workers within the Group. By sharing its ESG performance and progress towards achieving its 
targets with stakeholders through the annual ESG Report of the Group, the Board should be kept abreast 
of the latest market and international trends on issues related to ESG, and continue to seek opportunities 
to improve its ESG performance.

2.2 Stakeholder Engagement

The Board takes the lead on and assumes the ultimate responsibility for the implementation of ESG policies 
throughout the organisation and the Group’s daily operations. The management, which is delegated by 
the Board, is responsible for evaluating the risks and opportunities arising from the implementation of 
relevant policies, and developing integrated solutions in combination with expertise across core thematic 
areas. Under the overarching goals from the top, the general staff carries out the tasks assigned by the 
management and reports on the problems during the operations. The Group also has built a professional 
team with strong business background and practical experience in coordinating the ESG-related affairs in 
the Group and enforcing the policies in all business divisions and functional departments of the Group.

The Group believes that an integrated governance framework is vital to facilitating the collaboration 
between different departments and conducive to the efficient management of sustainability issues in 
the organisation. As such, the Group has been insisting on building a robust sustainability management 
system that connects different functional units and defines the clear responsibility that each department is 
required to hold in daily operations and the execution of the Group’s sustainability policies.

Board Management Frontline employees

Top-down management approach

• Develop sustainability
strategies and plans;

• Set and monitor sustainability
targets and progress;

• Align the Group’s business
visions with sustainability
that delivers on its
environmental and social
commitment.

• Supervise and monitor the
implementation of
sustainability policies across
business divisions;

•
 

Oversee the performance of
waste reduction, resource
use ef�ciency, sustainability
practice and green sourcing
in operations.

• Implement internal policies at
different phases of
operations;

•
 

Report the performance in
law compliance, social
welfare and environmental
contributions and the
progress in addressing actual
or potential ESG-related risks
to the management.

Bottom-up reporting and feedback
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HIGHLIGHT OF THE SUSTAINABILITY MANAGEMENT SYSTEM IN BUSINESS DEVELOPMENT

The role of each functional unit in promoting sustainability in the Group 

Procurement
Department

• Maintain timely and 
effective communication 
with suppliers

• Coordinate collaboration 
within and outside the 
company

Storage and 
Transportation
Department

• Manage the company’s 
logistics and control the 
operational practices

Finance
Department

• Monitor the company’s 
financial capital and 
strengthen the financial 
cost control

Operation
Department

• Formulate market strategies 
and set relevant goals

• Deal with customer’s 
enquiries and complaints

General
Manager

• Formulate company’s 
business policies, directions 
for development and 
strategic plans

• Ensure the appropriate 
allocation of sufficient 
resources in the 
management system

Administration
Department

• Formulate training plans 
for staff

• Coordinate the operation 
of the company’s general 
affairs

• Formulate and revise the 
system management 
documents of the company

Production
Department

• Apply and promote new 
technologies, processes 
and equipment

• Establish and continuously 
improve the quality 
management system

R&D
Department

• Collaborate with the 
Production Department 
in improving production 
technology

• Product design, process 
management, quality 
assurance and equipment 
upgrade

Quality Control
Department

• Track and handle 
unqualified products and 
abnormal incidents

• Supervise onsite “5S” 
management

• Monitor operations and 
test samples at different 
stages
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2.3 Stakeholder Engagement

In steering the Group’s sustainability work effectively, the Group has maintained a close dialogue with 
both of its internal and external stakeholders that enable the Group to be updated of the ESG issues that 
are material and relevant to different stakeholder groups of the Group. Key stakeholder groups have 
been identified as the groups that are affected by the Group’s operations most and which may have a 
major impact on the Group’s ability to implement its business strategies and achieve sustainability goals. 
The Group highly values the feedback from its stakeholders and takes initiatives to build a trustful and 
supportive relationship with them in ways that are highlighted below.

Stakeholders Expectations and concerns Communication Channels    

Government and 
regulatory authorities

– Compliance with laws and 
regulations

– Corporate sustainability
– Proper tax payment

– Supervision on complying 
with local laws and 
regulations

– Routine reports and tax paid

Shareholders – Return on investments
– Corporate governance
– Compliance with laws and 

regulations

– Regular reports and 
announcements

– Regular general meetings
– Official company website

Employees – Employees’ remuneration 
and benefits

– Career development
– Health and safety in the 

workplace

– Performance reviews
– Regular meetings and 

training
– Emails, notice boards, 

hotline, caring activities with 
the management

Customers – High-quality products and 
services

– Customers’ rights
– Contribution to the wellbeing 

of local communities

– Face-to-face meetings and 
on-site visits

– Customer service hotline and 
email

Suppliers – Fair and open procurement
– Win-win upstream and 

downstream cooperation
– Protection of intellectual 

property rights

– Face-to-face meetings and 
on-site visits

– Suppliers’ satisfactory 
assessment

– Telephone conferences

General public – Involvement in communities
– Compliance with laws and 

regulations
– Environmental protection 

awareness

– Media conferences and 
responses to enquiries

– Public welfare activities
– Regular reports and 

announcements

Throughout the Reporting Period, the Group has obtained feedback and suggestions from stakeholders 
through ongoing dialogue and consultation, which were extremely beneficial to the Group’s sustainability 
progress.

The materiality assessment was central to the Group’s decision-making process and its approach to 
sustainability reporting, for it allowed the Group to identify and prioritise issues which stakeholders 
deemed most important.
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2.4 Materiality Assessment

The Group’s sustainabi l i ty strategy is 
focused on addressing its high priority ESG 
concerns where the Group believes it can 
have the greatest impact. Since ESG risks 
and opportunities for companies vary across 
industries and depend on the business 
model, the Group regularly undertakes an 
annual review of its stakeholders’ material 
concerns and interests, so as to ensure its 
priorities remain aligned with its stakeholders 
expectations.

I n  FY2022 ,  the  G roup  unde r took  a 
materiality analysis initiated by a third-party 
agency in order to guarantee the accuracy 
and objectivity of the evaluation. Key internal 
and external stakeholders of the Group were 
selected based on their respective influence 
and dependence on the Group and voiced 
their concerns in terms of the Group’s 
sustainability performance and operational 
plans under a list of 41 ESG-related topics. 
Through a  sc ience-based mater ia l i t y 
assessment, the Group eventually formulated 
a materiality assessment matrix below, 
which reflected the prioritisation of relevant 
ESG matters. This objective and transparent 
assessment acted as a powerful tool in 
facilitating the Group to develop action plans 
for effective ESG management.

Stakeholder Engagement Materiality Analysis Matrix

Im
portance to External Stakeholders

Importance to the Group

Environmental Impacts Employment and Labour Practices 

Operating Practices Community Investment

Leadership and Governance

9

5

37

41

38
35

10

4

6

8

1

3

34

24

19

29

28

21

17

30

20

33

36

39

40

7

15

13
16

14

18

27

26

11
2

22

23

32

25

31

12
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1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

GHG Emissions

Air Pollution

Energy Management

Water and Wastewater 
Management

Solid Waste Stewardship

Materials Management

Land Use, Ecosystem and 
Biodiversity

Climate Change Mitigation 
and Adaptation

Packaging Material 
Management

Renewable and Clean Energy

Diversity and Equal 
Opportunity

Employee Remuneration and 
Benefits

Occupational Health and 
Safety

Employee Development and 
Training

Preventing Child and Forced 
Labour

16

17

18

19

20

21

22

23

24

25

26

27

28

29

Employment and Labour 
Practices

Green Procurement

Communication and 
Engagement with Suppliers

Environmental Risk (e.g. 
Pollution) Management of 
Supply Chain

Social Risk (e.g. Human Rights 
or Corruption) Management of 
Supply Chain

Supply Chain Materials 
Sourcing and Efficiency

Health and Safety Relating to 
Products/Services

Customers Welfare

Marketing and Promotion

Intellectual Property Rights

Product Quality

Customer Privacy and Data 
Security

Labelling Relating to Products/
Services

Product Design and Lifecycle 
Management

30

31

32

33

34

35

36

37

38

39

40

41

Access and Affordability

Business Ethics and 
Anticorruption

Internal Communication and 
Grievance Mechanism

Community Engagement

Participation in Philanthropy

Cultivation of Local 
Employment

Local Environmental Protection

Support of Local Economic 
Development

Business Model Adaptation 
and Resilience to 
Environmental, Social, Political 
and Economic Risks and 
Opportunities

Management of the Legal 
and Regulatory Environment 
(Regulation-compliance 
Management)

Critical Incident Risk 
Responsiveness

Systemic Risk Management 
(e.g. Financial Crisis)

2.5 M o v i n g  t o w a r d s  S u s t a i n a b l e 
Development Goals (SDGs)

Sustainability has always been a core value 
of the Group. The Group will continue to 
take sustainability issues into consideration 
in its decision-making, future planning, 
management and development processes. 
In response to climate change and other 
environmental and social challenges, we 
strive to minimise our environmental impact, 
while maximising our contribution.

The global  supply chain was severely 
disrupted in 2022. Hence, we doubled our 
efforts to maintain our relationships with 
existing suppliers, while seeking new ones to 
ensure the supply of our packaged products. 
The Group will explore ways to improve our 
sustainability approach, in order to better 
align with and contribute to the goals of the 
United Nations. Taking ESG as one of the 
Group’s priorities in respect of our business 
management, we will stay committed to 
creating a balanced environment for the 
people around us and the world at large.
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3. ENVIRONMENTAL 
SUSTAINABILITY

3.1 Emissions

Aiming to create a sustainable future 
of the planet and seek the long-term 
business success, as well as to meet all 
customers’ aesthetic expectations, demands 
and environmental principles, the Group 
has committed i tse l f  to lowering the 
environmental footprint and enhancing the 
application of sustainable practices across 
the value chain. In FY2022, the Group put 
unremitting efforts in controlling its emissions 
and consumption of natural resources, and 
strictly complied with relevant laws and 
regulations in Hong Kong and the PRC in its 
daily operations, including but not limited to:

– Waste Disposal Ordinance (Cap. 354 of 
the Laws of Hong Kong);

– Environmental Protection Law of the 
People’s Republic of China (《中華人民
共和國環境保護法》);

– Law of the People’s  Republ ic  of 
China on Prevention and Control of 
Environmental Pollution by Solid Waste 
(《中華人民共和國固體廢物污染環境
防治法》);

– Law of the People’s Republic of China 
on Prevention and Control of Water 
Pollution (《中華人民共和國水污染防
治法》); and

– Law of the People’s  Republ ic  of 
China on Prevention and Control of 
Atmospheric Pollution (《中華人民共和
國大氣污染防治法》).

This section primarily discloses the Group’s 
policies and practices on emissions, use of 
resources, the environment and natural 
resources and climate change in FY2022. 
More details about the quantitative data on 
emissions can be found in Table E1.

3.1.1 Air and GHG Emissions

Given the business nature of the 
Group, the major emissions were 
generated from its packaging business 
segment while the emissions from 
the mobile gaming business were 
relatively insignificant. In FY2022, the 
Group’s air and GHG emissions were 
mainly generated from the purchase 
and consumption of electricity of its 
production plants and office operations, 
as well as the combustion of fossil 
fuels in vehicles for transportation. 
During the year under review, the GHG 
emission distribution of the Group 
decreased as compared to that in 
FY2021, with Scope 2 (Energy Indirect 
Emission) dominating its GHG profile 
by constituting over 96% of total GHG 
emissions. Meanwhile, the emissions 
of different air pollutants including SOx 
and NOx recorded significant drops 
during the year under review.

In FY2022, the Group furthered its 
data collation process according to 
the latest requirements of the Stock 
Exchange, categorising the use of 
fossil fuels with regard to vehicle types 
and engine size, which improved the 
accuracy of its emission data. The 
Group unwaveringly strengthened 
the promotion of environmental 
protection within the organisation, 
striving to raise its staff’s awareness 
on energy conservation and emission 
minimisation. In addition, the Group 
has also aligned its operations with 
internationally recognised standards 
and benchmarked the best practices in 
the industry. In particular, the Group 
has upgraded i ts  manufactur ing 
equipment, optimised the production 
operational process, implemented and 
strengthened the online monitoring 
system on the consumption of energy, 
as well as supported the integration 
of energy-saving technologies during 
operations. For instance, the Group 
made use of technological innovations 
to upgrade its production procedures 
through replacing coal by gas as the 
fuel for boilers thereby drastically 
lowering its air and GHG emissions.

More measures in relation to energy 
conservation that have been taken by 
the Group to reduce its air and GHG 
emissions can be found in A.2. Use of 
Resources section of this report.
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Table E1. The Group’s Total Emissions by Category in FY2022 and FY20218

FY2022 FY2021    

Emission 
Category

Key Performance
Indicator (KPI) Unit Amount

Intensity 1

(Unit/
employee) Amount 2

Intensity 2

(Unit/
employee)        

Air Emissions3 SOX Kg 0.94 0.0009 0.81 0.0018
NOX Kg 23.56 0.26 45.45 0.54
PM Kg 1.74 0.0029 3.33 0.0054

GHG Emissions Scope 1 (Direct Emissions)4 Tonnes of CO2e 72.55 0.14 134.55 0.27
Scope 2 (Energy Indirect 

Emissions)5

Tonnes of CO2e 1,669.19 3.28 3,113.19 7.92

Scope 3 (Other Indirect 
Emissions)6

Tonnes of CO2e 13.95 0.0019 28.17 0.0036

Total (Scope 1, 2 & 3) Tonnes of CO2e 1,821 4.28 3,276 8.19

Non-hazardous 
Waste

Wastewater7 m3 10,271 26.81 21,194 43.47

       

1 Intensity for FY2022 was calculated by dividing the amount of air, GHG and other emissions respectively by the Group’s total number 

of employees of 96 in FY2022;

2 The amount and intensity in FY2022 were extracted from the data in the ESG Report FY2022 of the Group;

3 The Group’s air emissions only included the air pollutants from fuel consumption of motor vehicles;

4 The Group’s Scope 1 (Direct Emissions) included only the consumption of diesel and gasoline in motor vehicles;

5 The Group’s Scope 2 (Energy Indirect Emissions) included only electricity consumption;

6 The Group’s Scope 3 (Other Indirect Emissions) in FY2022 included other indirect emissions from electricity used for processing fresh 

water and sewage by government departments, and business air travels;

7 The total amount of wastewater generated by the Group was primarily based on the direct measurement together with appropriate 

estimations assuming 100% of the fresh water consumed by the Group will enter the sewage system in areas where an accurate 

recording of the amount of wastewater was hard to obtain; and

8 The methodology adopted for reporting on GHG emissions set out above was based on “How to Prepare an ESG Report – Appendix 

2: Reporting Guidance on Environmental KPIs” issued by the Stock Exchange, The GHG Protocol Corporate Accounting and Reporting 

Standard and the 2006 IPCC (Intergovernmental Panel on Climate Change) Guidelines for National Greenhouse Gas Inventories.
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3.1.2 Waste and Wastewater Treatment

In FY2022, the Group did not generate 
any hazardous solid waste nor waste 
water. The non-hazardous wastewater 
and solid waste from the Group in 
the reporting year mainly consisted of 
industrial wastewater, domestic and 
commercial wastes. Specifically, the 
domestic wastewater was discharged 
directly to the drainage system, while 
the industrial wastewater was carefully 
pre-treated in order to meet the 
requirements of the local regulations 
and the “Integrated waste discharge 
standard (GB 8978-1996)” (污水綜
合排放標準) before being discharged 
to the municipal sewage treatment 
plant. To further improve the quality of 
sewage to prevent any contamination 
of the natural water body, the Group 
has invented and held the patent of 
“An Improved Device for Soft Water 
Discharge” (軟水排放改良裝置).

In the meantime, the solid waste 
generated by  the Group main ly 
consisted of domestic waste from 
dormitories and commercial waste 
from offices and factory operations. 
Upholding the “3R Principles” of 
reduce, reuse and recycle, the Group 
has focused its efforts on identifying 
a n d  a v o i d i n g  t h e  u n n e c e s s a r y 
administrative waste including posters 
and receipts in office operations. 
To further implement the Group’s 
sus ta inab le  waste  management 
policies, solid waste is required to be 
classified according to their properties. 
The reusable resources, for example, 
are collected internally for reusing, 
while the unrecyclable waste will be 
handled by qualified environmental 
sanitation companies regularly. To 
enhance its recycling efficiency, the 
Group has invested in the research and 
development, and obtained a patent of 
an onsite paper recycling equipment.

P r o g r e s s  o f  E n v i r o n m e n t a l 
Management and Control

In FY2022, with the concerted efforts 
of all employees of the Group, the total 
GHG emissions of the Group declined 
by approximately 42%. The Group 
reduced its wastewater from business 
operations by approximately 36%. 
The Group’s major solid wastes under 
measurement and management were 
wastepaper from business operations, 
which amounted to a total of 112 
kg. The Group will continue to work 
hard on creating maximum value 
from finite resources, and strengthen 
its monitoring of other types of solid 
waste with due consideration of the 
principle of Materiality in the near 
future. The substantial drop of total 
GHG emiss ions  and wastewater 
emissions in FY2022 demonstrated the 
outstanding performance of the Group 
in environmental impact control.

3.2 Use of Resources

The efficient use of natural and energy 
resources has been a key issue for the 
Group’s sustainable development. In FY2022, 
the Group complied with the laws and 
regulations in relation to energy conservation, 
such as Energy Conservation Law of the 
People’s Republic of China (《中華人民共
和國節約能源法》) and Regulations of the 
Management of Economical Use of Urban 
Water (《城市節約用水管理規定》). During 
the year under review, the primary resources 
consumed by the Group were electricity, 
water, gasoline, diesel, steam, paper and 
plastic raw materials, while no packaging 
materials were consumed by the Group.
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Table E2. Total Resource Consumption in FY2022 and FY2021

FY2022 FY2021    

Use of 
Resources

Key Performance
Indicator (KPI) Unit Amount

Intensity 1

(Unit/
employee) Amount 2

Intensity 2

(Unit/
employee)       

Energy Electricity kWh 2,663,112 5,786.3 5,102,801 10,456.6
Gasoline L 16,390 38.2 31,500 64.5
Diesel L 11,853 26.2 22,118 45.4
Steam m3 1,292 3.1 3,633 7.5
TOTAL3 GJ 11,429.1 21.2 20,272.6 41.6

Water Water m3 14,832 22.1 21,194 43.5

Paper Paper Kg 247 0.46 338 0.69

Packaging  
materials

Plastic Tonnes 3.8 0.005 5.4 0.009

       

1 Intensity for FY2022 was calculated by dividing the amount of resources that the Group consumed in FY2022 by the 

Group’s total number of employees of 96 in FY2022;

2 The amount and intensity in FY2021 were extracted from the data in the ESG Report FY2021 of the Group; and

3 The calculation of total energy resources excluded the steam purchased.
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3.2.1 Electricity

The Group’s electricity consumption 
mainly came from the mobile gaming 
development and packaging production 
process. To ensure the alignment of 
all operation processes of each site 
with the Group’s internal energy 
efficiency principle, the Group has 
formulated and implemented policies 
and measures for energy saving and 
consumption reduction, while focusing 
more on the supervision, inspection, 
adjustment and evaluation of energy 
performance of each working site. The 
General Management Department 
and Engineering Department are 
responsible for the maintenance of 
power supply and potential power 
emergencies, while other departments 
should manage their own electrical 
appl iances according to internal 
policies, including:

– Switch off all idling lights, air 
conditioners, computers and 
other electrical appliances;

– Prioritise electrical appliances 
with Grade 1 Energy Label;

– Forbid employees from using 
energy-intensive appliances such 
as stoves, heaters and kettles 
without permission, while setting 
specific time schedule for using 
electric water boilers;

– Clean and maintain equipment 
regularly to ensure their high 
efficiency;

– Affix “Save Electricity” posters 
at workplace to promote energy 
conservation;

– Replace energy-intensive lamps 
with energy-efficient ones (e.g. 
LED);

– Maintain indoor temperature 
over 26ºC in summer and below 
20ºC in winter; and

– Adjust  the l ight ing and a i r 
conditioning in non-peak hours.

3.2.2 Water

In FY2022, the Group withdrew a 
total of 16,832 m3 of water and did 
not face any problems in sourcing 
water. The Group realised that the fair 
access to clean water resources is a 
global challenge that often needs local 
solutions, thereby setting up internal 
policies and internal management 
system to promote the sustainable use 
of water during both the production 
process and employees’ daily lives. The 
collective and effective actions taken 
by the Group and its employees are 
highlighted below:

– Promote and educate staff about 
the importance of saving water;

– Run regular leakage tests on 
water taps and joint rings so as 
to repair the defects in the water 
supply system in a timely manner;

– Es tab l i sh  wate r  f i l t e r s  and 
emphasise the reuse of industrial 
wastewater for cleaning and 
cooling;

– Insta l l  ra inwater harvest ing 
systems to collect rainwater for 
irrigation; and

– Set quotas and targets for water 
consumption.
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3.2.3 Paper

Paper was mainly used in the Group 
f o r  a d m i n i s t r a t i v e  o p e r a t i o n s . 
Embracing and promoting the concept 
of “paperless office” and “office 
automation” within operations, the 
Group encourages its staff to pay 
attention to the regulation of their 
daily practices in terms of paper usage 
so as to facilitate the creation of an 
eco-friendly working environment, 
including but not limited to:

– Advocate “paperless office” 
and make use of multimedia 
i n t e l l i g e n t  s y s t e m  w h e n 
necessary;

– Prioritise paper with environmental- 
friendly sources;

– Avoid unnecessary  pr int ing 
by setting printing quotas for 
business departments;

– Set double-sided printing as the 
default mode for printers;

– Place trays beside printing/copy 
machine to collect single-sided 
paper for reusing; and

– Encourage customers to use 
electronic receipts instead of 
paper receipts.

3.2.4 Other Energy Resources

In FY2022, the Group consumed 
gasoline, diesel and steam as its primary 
energy resources for daily operations 
and transportation. The strategy of 
the Group in energy management 
is “conservation” and “efficiency”. 
Specif ical ly,  the Group has been 
dedicated to reducing the use of fossil 
fuel and strengthening its monitoring 
on the consumption of different 
types of resources with the effective 
implementation of internal policies. The 
Group has been in constant pursuit 
of technical upgrade and committed 
to operational innovation by replacing 
outdated facilities with energy-efficient 
ones,  to make changes towards 
sustainable development.

3.2.5 Raw Materials

I n  F Y 2 0 2 2 ,  t h e  G r o u p  m a i n l y 
consumed plastics as raw materials for 
its packaging business. The Group has 
focused on the lifecycle management 
of its products, working towards the 
development of the packaging solution 
that embodies more elements of 
renewables and recyclable materials. 
The Group is dedicated to exploring the 
opportunities to apply more recycled 
materials in all its packaging products 
through research and innovative 
designing ideas without compromising 
the products’ quality and safety.

In FY2022, the total energy consumed 
by the Group (exc luding steam) 
amounted to 11,429.1GJ, which was 
43.6% less than that in FY2021, with 
the consumptions of electricity, gasoline 
and diesel dropping by 47.8%, 48% 
and 46.4% respectively. Meanwhile, 
the amount of steam plummeted by 
64.4%. In terms of the consumption of 
water, paper and plastic materials, the 
decreases of 30%, 26.9% and 29.6% 
were recorded respectively.

3.2.6 The Environment and Natural 
Resources

The  Group  i s  consc ious  o f  the 
complexities in seeking the balance 
between economic  g rowth  and 
env i ronmenta l  benef i t s .  To f ind 
the suitable route to growing and 
preserving its environmental value, the 
Group has made thorough assessment 
on its major environmental impacts, 
which lead to the consumption of 
energy resources including electricity 
and fossil fuels that will indirectly cause 
the emissions of various types of air 
pollutants and GHGs. As such, the 
Group has brought in stringent policies 
and effective measures on a strategic 
level by working on re-organising 
the  indus t r i a l  l ayout ,  p lant ing , 
management of pollution source in 
the residential area and optimisation 
of operational process, in order to 
mitigate its environmental impacts.



Environmental, Social and Governance Report

MOBILE INTERNET (CHINA) HOLDINGS LIMITED14

The Group’s sustainability strategy 
has been founded on its commitment 
to the concept of the transition to 
a low-carbon economy. The Group 
recognises that such an economy 
and business model should take into 
account not only recycling and reuse, 
but also the control of a spectrum of 
its environmental impacts in business 
operations. The Group has launched 
a series of internal programmes to 
manage its consumption of paper and 
paper-made materials. In particular, 
the Group prioritises partnerships and 
collaborations with suppliers who 
have more environmentally friendly 
paper sources, in order to address the 
greatest environmental challenges 
through collective actions.

Going forward,  the Group wi l l  keep 
becoming more aggressive in building 
infrastructure and developing an intelligent 
approach to managing its mobile gaming 
business and packaging business in a 
sustainable and climate-resilient manner. 
Aiming to cater to the growing consumer 
awareness and comply with the increasingly 
strict regulatory requirements, the Group 
continues to align its operations and business 
practices with the global leading practices in 
sustainability and work on the renewability 
of its products.

3.2.7 Climate Change

As climate change undeniably threatens 
our lives including the consequences 
of extreme weather events, drought, 
flooding and other disasters, the Group 
is committed to strengthening its 
mitigation actions, building up adaptive 
capacity to climate-related hazards and 
enabling a smooth transition to a zero-
carbon economy in response to the 
country’s carbon neutrality goals by 
2060.

To stay ahead of the climate actions, 
the Board and management have 
carefully considered and identified 
some of the potential climate-related 
risks that may affect the Group’s long-
term operations. For instance, while 
the Group’s mobile gaming business 
wil l  not be severely impacted by 
climate change, the packaging business 
may be indirectly disrupted due to 
the potentially unstable supply of raw 
materials under climate-related extreme 
weather events, including the delay 
of delivery, damage in reputation and 
operational cost. To mitigate the risk, 
the Board and management have been 
and will keep looking into the Group’s 
supply chain model and developing 
appropriate back-up plans.

4. SOCIAL SUSTAINABILITY

4.1 Employment and Labour Practices

The Group considers human capital as a 
valuable asset for stable and sustainable 
development. The Group has formulated 
an employment policy to attract and retain 
talent while maintaining a good reputation. 
We offer  our  employees compet i t ive 
remunerat ion and are  commit ted to 
providing employees with a positive working 
environment and safeguarding their human 
rights, well-being, health and safety.

We pledge to provide a positive working 
environment for employees. Whether in the 
recruitment or promotion process, fairness 
and anti-discrimination are our top priorities. 
The Group has implemented employment 
and labour practices in accordance with 
applicable laws such as the Employment 
Ordinance (Cap. 57 of the Laws of Hong 
Kong), the Labour Law of the People’s 
Republic of China (《中華人民共和國勞動
法》), and the Labour Contract Law of the 
People’s Republic of China (《中華人民
共和國勞動合同法》), as well as industry 
practices. The Group has formulated an 
internal regulations and labour system which 
is in strict compliance with the Employment 
Ordinance, the Labour Inspection Act, the 
Labour Standards Act, and other applicable 
laws and regulations.
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The Group strictly prohibits child labor 
and forced labor. During the recruitment 
process, the Group verifies the identity of 
job applicants in order to prevent the misuse 
of child labour. Job responsibilities are 
clearly specified in employment contracts in 
order to prevent forced labour. Where any 
non-compliance is discovered, the Group 
will immediately investigate, penalize, or 
terminate the employment of the relevant 
employee. Additionally, the Group will 
further optimise its system to combat illegal 
labour practices as necessary. During the 
reporting period, the Group did not employ 
any child or forced labour.

All new employees attend an orientation 
briefing which introduces the Group’s human 
resources policies, including employment 
terms, remuneration package, working 
hours, rest time and holidays, termination 
of employment and confidentiality. The 
Group determines reasonable employee 
remuneration based on market conditions 
and industry standards, as well as the nature 
of individual employment, qualifications, 
performance assessments, as well as the 
Group’s financial performance.

4.1.1 Diversity, Inclusion, and Equal 
Employment Opportunities

T h e  G r o u p  h a s  f o r m u l a t e d  a 
recruitment policy manual to manage 
the recruitment process and ensure 
fair hiring of suitable talent. We value 
diversity and inclusivity, preferring to 
hire local residents near our facilities to 
support local employment. Throughout 
the recruitment process, the Group 
treats all applicants equally without 
any discrimination, as long as their 
work experience, relevant knowledge 
and skills meet the job requirements. 
Employees from different backgrounds 
enjoy equal and ample opportunities 
for career advancement. All recruitment 
processes, promotional activit ies, 
and training opportunities are closely 
monitored and supervised by the 
Group’s human resources management 
system.

The Group recognises the value of 
diversity and is committed to fostering 
an inclusive work culture and providing 
equal opportunities for all employees. 
Accordingly, the Group is dedicated 
to the creation of a fair, respectful, 
and diverse work environment by 
promoting anti-discrimination and 
equal opportunities in al l  human 
resources and employment decisions. 
Gender, ethnicity, age, disabil ity, 
family status, marital status, sexual 
orientation, social background or 
origin, religious beliefs, nationality, 
or any other non-job-related factors 
are excluded from consideration for 
training and promotion opportunities, 
dismissal, and retirement policies 
across our business segments and 
departments.

The Group has zero tolerance for 
workplace discrimination, harassment, 
or defamation. In accordance with 
relevant government laws, ordinances, 
and regulations (including the Disability 
Discrimination Ordinance (Cap. 487 
of the Laws of Hong Kong) and, the 
Sex Discrimination Ordinance (Cap. 
480 of the Laws of Hong Kong)), the 
Group encourages employees to speak 
up and report any suspected violent, 
harassment, or discriminatory behavior 
to department heads. The Group 
will take disciplinary action against 
employees who violate the rules of the 
Group’s equal opportunity policy.

As of the reporting date of FY2022, 
the Group has a total of 96 full-time 
employees. Please refer to Table S3 for 
a breakdown of our employees based 
on gender, age group and geographic 
location.
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Table S3. Number of Employees by Age Group, Gender, Employment Type, Position Type, 
Geographical Locations of The Group in FY20221

Unit: Number of employees

Age group

Gender

Aged
30 or

below

Aged
between

31 and 40

Aged
between

41 and 50

Aged
51 or

above Total       

Male 12 24 17 6 59
Female 6 15 12 4 37      

Total 18 39 29 10 96      

Employment type
Full time Part time Total   

96 0 96   

Position Level

General staff
Middle-level

managers
Senior management

and directors Total    

79 12 5 96    

Geographical location
Locations Number of employees  

Jiangxi 80
Xiamen 9
Others 7  

Total 96  

1 The employment data in headcount was obtained from the Group’s Human Resources Department based on the 

employment contracts entered into between the Group and its employees. The data covered employees engaged 

in a direct employment relationship with the Group according to relevant local laws and workers whose work 

and/or workplace was controlled by the Group. The methodology adopted for reporting on employment data set 

out above was based on “How to Prepare an ESG Report – Appendix 3: Reporting Guidance on Social KPIs” issued 

by the Stock Exchange.
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Table S4. Employee Turnover Rate by Age Group, Gender and Geographical Locations in FY20221

Unit: Number of employees

Age group

Gender

Aged
30 or

below

Aged
between

31 and 40

Aged
between

41 and 50

Aged
51 or

above Total      

Male 25 68 24 2 119
Employee turnover 

rate (%) 67.6 73.9 58.5 25 66.9
Female 21 41 16 7 85
Employee turnover 

rate (%) 77.8 73.2 57.1 63.6 69.7      

Total 46 109 40 9 204      

Total employee 
turnover rate 
(%) 19.2 15.5 16.6 20.5 17.8      

Geographical locations
Locations Employee turnover Employee turnover rate   

Jiangxi 175 74.5%
Xiamen 27 54%
Others 2 13.3%   

1 The turnover data in headcount was obtained from the Group’s Human Resources Department based on the 

employment contracts entered into between the Group and its employees. Turnover rate was calculated by 

dividing the number of employees who resigned in FY2022 by the average number of employees in FY2022. 

The methodology adopted for reporting on turnover data set out above was based on “How to Prepare an ESG 

Report – Appendix 3: Reporting Guidance on Social KPIs” issued by the Stock Exchange.
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4.1.2 Recruitment and Promotion

As talent acquisition is crucial to the 
sustainable development of the Group’s 
business, the Group has formulated 
and implemented its internal policies 
for recruitment, which is stated in the 
“Employee Manual”. Specifically, the 
relevant department needs to submit 
an application for employment and fills 
out the “Human Resources Demand 
Application Form” (人力資源需求申
請表), which indicates details of the 
reason for recruitment, job description 
and  pos i t i on  r equ i r ement .  The 
Administration Department evaluates 
the application and the approval of 
the general manager is needed for 
the recruitment for vacancies above 
the middle level. According to the 
requirements, the Administration 
Department conducts the recruitment 
through the internal platform, external 
networks, campus recruitment, labour 
markets and job fairs. The “Position 
Change Sheet” (職務變動呈報表) is 
required to be filled out, reviewed 
and approved under a series of strict 
procedures for internal recruitment. 
The job applicant needs to complete 
the “Application Form” (應聘履歷表) 
in which the basic personal information 
is required. After several rounds of 
interviews with the director of the 
Administration Department and the 
manager of the relevant department, 
the qualified applicant is required to 
sign the “Labour Contract” (勞動合
同) with the Group before on-board. 
The recruitment of senior-level staff 
must be reviewed and approved by 
the general manager or the chairman 
of the Group. New employees must 
complete the “Employee Transfer 
Assessment Form” (員工轉正考核表) 
after the probation period and the 
Administration Department needs to 
timely update the basic information of 
the “Employee List” (員工花名冊).

To attract high-calibre candidates, 
the Group offers fair, competitive 
remuneration and benefits based on 
individuals’ performance, personal 
attributes, job experiences and career 
aspiration. The promotion of employees 
strictly follows the procedures set out 
in the Group’s policies and is utterly 
based on personal capability, previous 
performance and appraisal outcome.

4.1.3 Health and Safety

The Group strives to create a healthy 
and safe working environment for 
employees and eliminate potential 
health and safety hazards as far 
as practicable. Given that factory 
e m p l o y e e s  m a y  f a c e  c e r t a i n 
occupat iona l  sa fe ty  r i sk s  wh i l e 
operating machine and equipment, we 
have developed strict safety regulations 
for daily operations or emergency 
s i tuat ions with reference to the 
Production Safety Law of the People’s 
Republic of China (中華人民共和國安
全生產法) as well as other international 
standards. Supervisors oversee various 
stages of the production process 
to ensure compliance with these 
regulations. The Group places high 
importance on workplace safety in the 
factory. Our Houjie plant is equipped 
with sufficient protective gear and 
equipment, including first aid supplies, 
protective helmets, gloves and goggles, 
fire extinguishers, earplugs, earmuffs, 
and particle respirators. The Group also 
organises regular fire drills, employs 
qualified first aid personnel, and has 
a company doctor responsible for 
personal hygiene education.
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We conduct regular inspections of 
production machinery and equipment 
to mitigate safety hazards caused by 
malfunctions. Physical examinations 
are conducted annually for workers in 
specific positions. We also purchase 
insurance  cover ing in jur ies  and 
fatalities that may occur due to work-
related incidents. To ensure that 
employees correctly operate machinery, 
vehicles, and other equipment, we 
require relevant staff such as drivers, 
fo rk l i f t  ope ra to r s ,  e l ec t r i c i ans , 
elevator operators, fire control room 
personnel, and chemical handlers to 
possess professional qualifications or 
licenses. Regular training is arranged 
for employees to obtain the necessary 
qualifications or licenses. Additionally, 
we provide extra occupational health 
checks  fo r  we lde r s  e xposed  to 
chemicals or employees facing other 
safety risks.

During the pandemic, protecting its 
employees’ health and wellbeing 
was of particular importance to the 
Group. In FY2022, the Group also 
made good progress towards the 
ultimate goal of zero accidents and 
work-related ill health. In FY2022, the 
Group was in compliance with the 
laws and regulations concerning the 
occupational health and safety in Hong 
Kong and the PRC, including but not 
limited to:

– Occupational Safety and Health 
Ordinance (Cap. 509 of the Laws 
of Hong Kong);

– Production Safety Laws of the 
People’s Republic of China (《中
華人民共和國安全生產法》);

– Law on Prevention and Control 
of Occupational Diseases of the 
People’s Republic of China (《中
華人民共和國職業病防治法》); 
and

– Regulation on Work-Related 
Injury Insurance (《工傷保險條
例》).

Adhering to its principle of “Safety and 
Prevention Come First (安全第一 • 預
防為主)”, the Group has implemented 
a General Manager Accountability 
System (總經理負責制), regulating that 
all leaders at all levels must follow the 
Group’s principle of “The management 
of production must include safety 
(管生產必須管安全 )” .  The  Group 
has enacted internal policies such as 
the Safety Production Management 
Responsibility System (安全生產管理責
任制度), which specifies the responsible 
parties, inspection measures, obedience 
r e w a r d s  a n d  n o n - c o m p l i a n c e 
punishment. To minimise onsite risks, 
the Group has strengthened the patrol 
and investigation during the night 
which is carried out by the security 
guards. The General Department 
organises safety inspections on a 
monthly basis to eliminate the potential 
safety hazards.

The Group stresses the supervisory 
responsibility while the Administration 
D e p a r t m e n t  i s  r e s p o n s i b l e  f o r 
overseeing, guiding and managing 
the  Group’ s  hea l th  and sa fe ty -
re la ted af fa i r s .  To  enhance  the 
safety awareness and emergency 
management capacity of its employees, 
the Group has stepped up its efforts 
in the promotion of occupational 
health and safety knowledge in the 
organisation through regular training 
and dri l ls.  In FY2022, the Group 
organised a Fire Safety Training course 
for its staff to improve their “Fire Safety 
Abilities”, including:

– The ability to eliminate hidden 
fire hazards;

– The ability to fight the fire at 
initial stage;

– The ability to organise and guide 
evacuation and escape routes; 
and

– The abi l i ty to publ ic ise and 
educate others on fire safety 
knowledge.



Environmental, Social and Governance Report

MOBILE INTERNET (CHINA) HOLDINGS LIMITED20

Over the past three years, including 
FY2022, no work-related fatalities or 
injury incidents were found during 
the Group’s operations. During the 
year under review, the Group was in 
compliance with relevant laws and 
regulations in relation to providing 
a safe working environment and 
protec t ing  our  employees  f rom 
occupational hazards that have a 
significant impact on the Group.

4.1.4 Development and Training

The Group has consistently sought 
talent for our business operations 
and future development, str iving 
to enhance the competitiveness of 
our employees through a series of 
targeted and systematic development 
and training programs. The Group 
has organised and funded various 
internal and external employee training 
initiatives to strengthen employee skills 
and knowledge, including machine 
operations, job safety and production 
environment management, industry 
and market knowledge, as well as 
corporate management. In particular 
for our plant, the Group requires our 
employees to undergo a minimum of 
32 hours of annual training.

The Group has designed the induction 
training in topics such as corporate 
culture, organisational structure and 
occupational health and safety for 
its new hires, while other job-related 
training opportunities are prepared for 
the experienced staff according to both 
corporate and individual needs. The 
Group also encourages its employees 
to attend external training courses for 
enhancing their competitiveness and 
expanding their capability through 
cont inuous learning.  The Group 
regularly invites external organisations 
and experts for lectures, seminars and 
training. Employees who have received 
work-related certificates can apply for 
reimbursements after the director’s 
approval.

In addition, the Group closely monitors 
the latest developments in the industry 
and legal regulat ions, which are 
crucial to the Group’s operations. 
We regularly conduct training on the 
duties, responsibilities, and obligations 
of directors and senior management of 
public listed companies, in accordance 
wi th  the Secur i t ies  and Futures 
Ordinance and the Listing Rules.

To retain talent and reward outstanding 
and potential employees, we offer 
internal promotion opportunit ies 
within the group. We also encourage 
open communication and discussions 
b e t w e e n  o t h e r  e m p l o y e e s  a n d 
management regarding job conditions, 
promotions, and career goals, in order 
to support employee development and 
allow our employees to grow together 
with the company.

In FY2022, approximately 78% of the 
Group’s staff received training. More 
detailed information can be found in 
Tables S5 and S6.
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Table S5. Number and Percentage of Employees Trained in the Group by Gender and Position Type 
in FY20221

Unit: Number of employees

Position Type

Gender
General

staff
Middle-level

managers

Senior
management
and directors Total     

Male 28 9 4 41
Percentage trained (%) 69.7 100 100 69.4
Female 30 3 1 34
Percentage trained (%) 76.2 100 100 91.8
Total 58 12 5 75
Percentage trained (%) 73.4 100 100 78.1     

1 The training information was obtained from the Group’s Human Resources Department. Training refers to the 

vocational training that the Group’s employees attended in FY2022. The methodology adopted for reporting on 

the number and percentage of employees trained set out above was based on “How to Prepare an ESG Report – 

Appendix 3: Reporting Guidance on Social KPIs” issued by the Stock Exchange.

Table S6. Training Hours Received by the Employees of the Group by Gender and Position Type in 
FY20221

Unit: Training hours

Employee Category

Gender
General

staff
Middle-level

managers

Senior
management
and directors Total     

Male 28 9 4 41
Average training hours 31 34 40 105
Female 30 3 1 34
Average training hours 28 37 39 104
Total 58 12 5 75
Average training hours 29.5 35.5 39.5 104.5     

1 The training information was obtained from the Group’s Human Resources Department. The methodology 

adopted for reporting training hours set out above was based on “How to Prepare an ESG Report – Appendix 3: 

Reporting Guidance on Social KPIs” issued by the Stock Exchange.



Environmental, Social and Governance Report

MOBILE INTERNET (CHINA) HOLDINGS LIMITED22

4.2 Operations Management

4.2.1 Supply Chain Management

The Group believes that a significant 
proportion of an organisations’ social 
and environmental impacts are related 
to the management of  bus iness 
value chain. Although it  may be 
challenging to influence other market 
participants, the Group is committed to 
leveraging its capability and experience 
to standardise the procedures and 
practices of its upstream suppliers 
towards sustainability. As such, the 
Group is dedicated to building effective 
partnerships and maintaining sound 
communication with its suppliers.

Supplier Selection

The suppliers of the packaging segment 
of the Group are mainly paper traders 
and paper producers that supply 
raw paper, while the suppliers of the 
mobile gaming business of the Group 
are split into service providers that 
provide long-term system maintenance 
and software development services 
and equipment suppliers that provide 
networks, servers, computers and 
other hardware. In compliance with its 
internal policies such as the Supplier 
Management Operations (供應商管理
作業), the Group has set up detailed 
procedures of selecting qualif ied 
suppliers so as to ensure the quality 
and stableness of its products, services 
and operations, while minimising any 
social and environmental risks along 
the supply chain.

Packaging segment IT solution segment  

The Procurement Department (採購部 )  is 
responsible for the preliminary research of 
suppliers’ background information including 
their reputation in the market, business 
transaction history and qualifications through 
online research, industry surveys and onsite 
visits.

The shortlisted suppliers are required to fill out 
the “Supplier Basic Information Form” (供應商
基本資料表), while the Procurement Department 
is responsible for reviewing and verifying the 
submitted documents.

The shortlisted suppliers are also required to 
provide product samples and only if the quality 
of samples meets the requirement of the Group 
can the name of the supplier be put in the 
Qualified Supplier List (合格供應商名錄).

The Group selects its suppliers from its Qualified 
Supplier List and places the procurement order 
accordingly.

The Quality Control Department (品管部) 
carries out inspections on the supplies and 
requires suppliers to provide quality certificates 
and testing reports. The qualified materials 
will be sent to the Storage and Transportation 
Department (儲運部) along with the inspection 
report, whereas an Unqualified Material Notice 
(不合格物料通知單) will be issued by the Quality 
Control Department for the unqualified ones 
which will be returned.

The Information Management Department, 
which is responsible for establishing and 
managing the database of all its suppliers’ 
informat ion,  i s  a lso responsib le for  the 
preliminary assessment of suppliers’ registered 
capital, company size, operation status, financial 
indicators, business strategy, relevant business 
qualifications.

The shortl isted suppliers are required to 
provide supporting materials such as corporate 
qualification certificates and fill out the “Supplier
Qualification Application Form” (供應商資格申
請表), which will be reviewed by the Information
Management Department.

The suppl iers who have been invited to 
participate in the system-building projects and 
have no bad records can be directly archived in 
the database.
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Supply Chain Risk Management

The Group pays attention to the assessment and regulation of its supplier’s environmental and 
social performance during their operations. To minimise any risk along the supply chain, the Group 
requires its suppliers to possess relevant certifications and qualifications, including but not limited to:

Packaging segment IT solution segment  

– ISO 9001 (Quality Management Systems) – Computer System Integration Qualification 
(計算機系統集成資質)

– ISO 14001 (Environmental Management 
Systems)

– Certification of High-Tech Enterprises (高
新技術企業認證證書)

To ensure that its suppliers are up 
to the Group’s standards, a regular 
assessment of suppliers is performed 
on a continuous basis. The regular 
assessment is generally performed by 
the Group’s Procurement Department 
a n d  I n f o r m a t i o n  M a n a g e m e n t 
Department on a quarterly basis. The 
assessment results will be used as 
feedback to the suppliers for work 
improvement and as  a bas is  for 
unqualified supplier elimination. If 
there is any supplier who has partnered 
with the Group for a long time yet 
fails to meet the Group’s requirement 
during the assessment for three times 
or more, it will be removed from the 
Qualified Supplier List (合格供應商名
錄).

In FY2022, the Group was in stable 
cooperation with 32 suppliers, among 
which 17 were from Jiangxi, 12 from 
Xiamen and 3 from other districts, and 
more than 86% of its suppliers were 
under regulation and management 
by the aforementioned policies of the 
Group. Given the solid and steady 
relationships it has built with its 
suppliers, the Group did not experience 
any material delays, conflict or other 
significant issues with its suppliers in 
the past.

Aiming to promote the local economy 
and lower its environmental impacts 
caused by distanced travell ing of 
goods, the Group gives priority to 
local suppliers when choosing its 
business partners. To further its efforts 
on striving for “green procurement” 
practices, the Group has also been 
work ing on a more eco-fr iendly 
shipping approach with its suppliers 
in recent years by applying feasible 
technological  innovations to the 
optimisation of collaboration models.
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4.3 Product Responsibility

4.3.1 Product Quality Assurance

Packaging Business

To ensure that  the h igh-qua l i ty 
products can be delivered to its clients, 
the Group’s Product Management 
D e p a r t m e n t  i s  r e s p o n s i b l e  f o r 
conducting inspections on the quality 
of the finished products according to 
the requirements of ISO 9001 and to 
issue the Finished Product Inspection 
Report (成品檢驗報告書) that indicates 
if the product is qualified and does not 
cause any harm to people’s health and 
safety. The packaging business segment 
has professional teams responsible 
for the monitoring and inspection of 
the information completeness and 
compliance of the labels on the product 
with relevant standards.

IT solution segment

This business segment of the Group 
includes promoting its self-developed 
mobi le games, development and 
agency operat ion of web games 
and mobile games. Aligning with 
its corporate culture of “Dream, 
Innovation, Growth and Happiness” 
(夢想、創造、成長、快樂) the Group 
is committed to bring its customers 
excitement and enjoyable experience 
in  the  game.  To  guarantee  the 
products show great performance 
and do not contain any il legal or 
unhealthy content, the Group conducts 
stimulation test and perfection process 
before officially launching the games. 
Meanwhile, the Group also provides 
continuous technical support and 
improves the quality and content of 
its products according to customers’ 
feedback and data analysis. The Group 
keeps monitoring the server status 
and optimising the game on the 
operational, technical and experiential 
level.

With increasing legal restrictions on 
online and mobile gaming, the Group 
ensures its products and operations 
are without any incompliance. Abiding 
by the relevant laws and regulations, 
the Group submits its game record 
to the Ministry of Culture one month 
before the game is officially launched 
and makes records and e-tags on the 
approval of the Ministry of Culture. 
Meanwhile, the Group also encourages 
players to do the real-name registration 
for better management. The Group 
unswervingly pursues the excellence of 
service quality and proactively engages 
in the interaction with its customers, 
whose feedback is believed to help the 
Group to improve its service and design 
more products with better gaming 
experience.

Customer Communication

The Group values i ts  customers’ 
opinions and str ives to maintain 
smooth communication and interaction 
with its customers by building mutual 
t rust .  To respond to customers ’ 
enquires timely, the Group’s Customer 
Se rv i ce  Depar tment  has  se t  up 
communication channels such as email 
and 24-Hour hotline for receiving 
enquiries. The “Customer Complaints 
Processing Form” (顧客抱怨投訴處理
登記表) is required to be filled out so as 
to carefully mark down all the details 
about the complaint and the contact 
information of the complainant, which 
will be reviewed by the manager of 
the Sales Department and sent to the 
Product Management Department. 
When the complaints are substantiated, 
c a t e g o r i s e d  a n d  a n a l y s e d ,  t h e 
Product Management Department 
will coordinate relevant departments 
to deal with the problems raised by 
customers and organise workshops to 
discuss the issue and to summarise the 
experience from the incident, thereby 
further improving the product quality 
in the future. In FY2022, the Group 
did not receive any substantiated 
complaints.
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4.3.3 Intellectual Property Rights

The  Group  has  engaged  in  the 
research and development of advanced 
technologies and achieved sol id 
progress in developing products with 
proprietary technologies. The Group 
is aware of the importance to protect 
its intellectual property rights and 
has applied for the copyright and the 
registration of its trademarks. The 
legal counsels of the Group provide 
professional advice on the protection 
of the intellectual property rights and 
take legal actions against any party 
or individual that infringes upon the 
Group’s rights.

4.3.4 Advertising

The Group has  implemented i t s 
internal policies to ensure that all the 
marketing materials and practices 
are in compliance with laws and 
regulations such as the Advertising 
Law of the People’s Republic of China 
(中華人民共和國廣告法). Meanwhile, 
the Group prohibits any fraudulent or 
exaggerated advertisement and checks 
the authenticity and legality of the 
advertising materials before publication. 
The Group endeavours to ensure 
that its customers’ rights are strictly 
protected and therefore, has signed 
contracts with its clients which are 
based on the principle of fairness and 
mutual trust. Once any misinformation 
or inappropriate advertising practice is 
identified by the Group, the corrective 
actions will be taken immediately 
according to the procedures set out in 
the internal guidelines.

4.3.5 Privacy Matters

All collected personal data is treated 
confidentially and stored safely. To 
enhance the awareness of information 
s e cu r i t y  among  i t s  emp loyee s , 
the Group has organised relevant 
training courses regarding customers’ 
privacy for its employees and entered 
agreements with them who are obliged 
to follow the policy of the Group in 
the protection of customers’ interest. 
The IT Department has also encrypted 
the confidential files to further protect 
customers’  informat ion from an 
inadvertent leak. During the year under 
review, the Group did not receive any 
substantiated complaint regarding data 
leakage or privacy matters.

In FY2022, the Group was not in 
violation of material relevant laws 
and regulations regarding health and 
safety, advertising, labelling and privacy 
matters of its products and services that 
have a significant impact on the Group. 
Due to its business nature, labelling 
matters are not considered material 
to the Group so the labelling-related 
policies and management measures are 
not mentioned in this ESG Report.
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4.3.6 Anti-corruption

To ensure good corporate governance 
practices, we have established an audit 
committee under the board of directors 
to monitor the financial and internal 
control processes of the Group. We 
have also engaged an external legal 
advisor and an independent auditor to 
provide opinions on financial reports 
and other  legal  and compl iance 
matters. We have complied with the 
requirements of the Stock Exchange 
on corporate governance for listed 
companies and are committed to 
continuously improving our corporate 
governance.

W e  h a v e  i n c o r p o r a t e d  c e r t a i n 
provisions of Hong Kong’s Prevention 
of Bribery Ordinance into our code of 
conduct. Our employees are required to 
understand these rules and guidelines. 
They are obligated to report any 
conflicts of interest with the company 
that may arise. The Group encourages 
our employees, suppliers, customers, 
and other stakeholders to report any 
improper conduct. We will promptly 
investigate and take necessary actions 
while protecting the identities of 
whistleblowers.

The Group has complied with al l 
relevant anti-corruption laws and 
regulations, including Hong Kong’s 
Prevention of Bribery Ordinance, the 
Criminal Law of the People’s Republic 
of China, the Anti-Money Laundering 
Law of the People’s Republic of China, 
as well as other laws and regulations 
related to fraudulent activities such 
as corruption, br ibery,  extort ion 
and money laundering. During the 
reporting period, there were no cases 
of corruption recorded by the Group, 
and no anti-corruption training was 
provided. The Group will regularly 
review its internal anti-corruption 
system and make improvements as 
necessary.

4.3.7 Community Investment

In recent years, the fulfi lment of 
corporate social responsibility has not 
only been an obligation of enterprises 
to give back to the society, but a 
demonstration of a company’s building 
of sustainability that advances the 
philosophy of doing well by doing 
good. Over the years, the Group keeps 
bearing in mind its social responsibility 
to help create a thriving, healthy and 
clean neighbourhood, by focusing on 
the improvement of local employment 
rate, infrastructure network and 
community services.

In FY2022, the difficult times under 
the pandemic reshaped people’s 
perception of how businesses can step 
up to support the local community. 
From financial support and material 
dona t ions ,  to  j ob  secu r i t y  and 
flexible production arrangement, 
the crisis ushered in a new era of 
tasks in fulfil l ing corporate social 
responsibilities. During the year under 
review, the Group donated epidemic 
p reven t i on  mate r i a l s  i n c lud ing 
the masks  and san i t i sers  to  the 
communities and committed to helping 
them tide over the difficulties together.

Looking forward, the Group wil l 
take initiatives to involve more of its 
operating sites and employees in more 
community programmes.
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5. HKEX ESG REPORTING GUIDE INDEX

Aspects ESG Indicators Description Page    

A. Environmental

A1: Emissions General Disclosure Information on: 8

(a) the policies; and

(b) compliance with relevant laws and regulations 
that have a significant impact on the issuer 

relating to air and greenhouse gas emissions, 
discharges into water and land, and generation of 
hazardous and non-hazardous waste.

Note: Air emissions include NOX, SOX, and other pollutants 

regulated under national laws and regulations. 

Greenhouse gases include carbon dioxide, methane, 

nitrous oxide, hydrofluorocarbons, perfluorocarbons 

and sulphur hexafluoride. Hazardous wastes are those 

defined by national regulations.

KPI A1.1 The types of emissions and respective emissions data. 9

KPI A1.2 Direct (Scope 1) and energy indirect (Scope 2) 
greenhouse gas emissions (in tonnes) and, where 
appropriate, intensity (e.g. per unit of production 
volume, per facility).

9

KPI A1.3 Total hazardous waste produced (in tonnes) and, 
where appropriate, intensity (e.g. per unit of 
production volume, per facility).

10

KPI A1.4 Total non-hazardous waste produced (in tonnes) 
and, where appropriate, intensity (e.g. per unit of 
production volume, per facility).

9

KPI A1.5 Description of emissions target(s) set and steps taken 
to achieve them.

N/A

KPI A1.6 Description of how hazardous and non-hazardous 
wastes are handled, and a description of reduction 
target(s) set and steps taken to achieve them.

9
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Aspects ESG Indicators Description Page    

A2: Use of  
Resources

General Disclosure Policies on the efficient use of resources, including 
energy, water and other raw materials.

Note: Resources may be used in production, in storage, 

transportation, in buildings, electronic equipment, etc.

10

KPI A2.1 Direct and/or indirect energy consumption by type 
(e.g. electricity, gas or oil) in total (kWh in’000s) and 
intensity (e.g. per unit of production volume, per 
facility).

11

KPI A2.2 Water consumption in total and intensity (e.g. per 
unit of production volume, per facility).

11

KPI A2.3 Description of energy use efficiency target(s) set and 
steps taken to achieve them.

N/A

KPI A2.4 Description of whether there is any issue in sourcing 
water that is fit for purpose, water efficiency target(s) 
set and steps taken to achieve them.

12

KPI A2.5 Total packaging material used for finished products 
(in tonnes) and, if applicable, with reference to per 
unit produced.

11

A3: The  
Environment and 
Natural Resources

General Disclosure Policies on minimising the issuer’s significant impacts 
on the environment and natural resources.

13

KPI A3.1 Description of the significant impacts of activities 
on the environment and natural resources and the 
actions taken to manage them.

13

Aspect A4: Climate 
Change

General Disclosure Policies on identification and mitigation of significant 
climate-related issues which have impacted, and 
those which may impact, the issuer.

N/A

KPI A4.1 Description of the significant climate-related issues 
which have impacted, and those which may impact, 
the issuer, and the actions taken to manage them.

14
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Aspects ESG Indicators Description Page    

B. Social

Employment and Labour Practices

B1: Employment General Disclosure Information on: 14

(a) the policies; and

(b) compliance with relevant laws and regulations 
that have a significant impact on the issuer 

relating to compensation and dismissal, recruitment 
and promotion, working hours, rest periods, equal 
opportunity, diversity, antidiscrimination, and other 
benefits and welfare.

KPI B1.1 Total workforce by gender, employment type 
(for example, full- or part-time), age group and 
geographical region.

16

KPI B1.2 Employee turnover rate by gender, age group and 
geographical region.

17

B2: Health and  
Safety

General Disclosure Information on: 18

(a) the policies; and

(b) compliance with relevant laws and regulations 
that have a significant impact on the issuer

relating to providing a safe working environment and 
protecting employees from occupational hazards.

KPI B2.1 Number and rate of work-related fatalities occurred 
in each of the past three years including the 
reporting year.

20

KPI B2.2 Lost days due to work injury. 20

KPI B2.3 Description of occupational health and safety 
measures adopted, and how they are implemented 
and monitored.

19
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Aspects ESG Indicators Description Page    

B3: Development  
and Training

General Disclosure Policies on improving employees’ knowledge and 
skills for discharging duties at work. Description of 
training activities.

Note: Training refers to vocational training. It may include 

internal and external courses paid by the employer.

20

KPI B3.1 The percentage of employees trained by gender and 
employee category (e.g. senior management, middle 
management).

21

KPI B3.2 The average training hours completed per employee 
by gender and employee category.

21

B4: Labour  
Standards

General Disclosure Information on: 15

(a) the policies; and

(b) compliance with relevant laws and regulations 
that have a significant impact on the issuer 

relating to preventing child and forced labour.

KPI B4.1 Description of measures to review employment 
practices to avoid child and forced labour.

15

KPI B4.2 Description of steps taken to eliminate such practices 
when discovered

15

Operating Practices

B5: Supply Chain 
Management

General Disclosure Policies on managing environmental and social risks 
of the supply chain.

22

KPI B5.1 Number of suppliers by geographical region. 23

KPI B5.2 Description of practices relating to engaging 
suppliers, number of suppliers where the practices 
are  be ing implemented,  and how they are 
implemented and monitored.

23

KPI B5.3 Desc r i p t i on  o f  p r a c t i c e s  u sed  to  i den t i f y 
environmental and social risks along the supply chain, 
and how they are implemented and monitored.

23

KPI B5.4 Desc r ip t ion  o f  p rac t i ce s  used  to  p romote 
environmentally preferable products and services 
when selecting suppliers, and how they are 
implemented and monitored.

23
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Aspects ESG Indicators Description Page    

B6: Product 
Responsibility

General Disclosure Information on: 24

(a) the policies; and

(b) compliance with relevant laws and regulations 
that have a significant impact on the issuer 
relating to health and safety, advertising, 
labelling and privacy matters relating to 
products and services provided and methods of 
redress.

KPI B6.1 Percentage of total products sold or shipped subject 
to recalls for safety and health reasons.

N/A

KPI B6.2 Number of products and service related complaints 
received and how they are dealt with.

24

KPI B6.3 Description of practices relating to observing and 
protecting intellectual property rights.

25

KPI B6.4 Description of quality assurance process and recall 
procedures.

24

KPI B6.5 Description of consumer data protection and 
privacy policies, and how they are implemented and 
monitored.

25

B7: Anti-corruption General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations 
that have a significant impact on the issuer 

relating to bribery, extortion, fraud and money 
laundering.

KPI B7.1 Number of concluded legal cases regarding corrupt 
practices brought against the issuer or its employees 
during the reporting period and the outcomes of the 
cases.

26

KPI B7.2 D e s c r i p t i o n  o f  p r e v e n t i v e  m e a s u r e s  a n d 
whistleblowing procedures, and how they are 
implemented and monitored.

26

KPI B7.3 Description of anti-corruption training provided to 
directors and staff.

N/A
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Aspects ESG Indicators Description Page    

Community

B8: Community 
Investment

General Disclosure Policies on community engagement to understand 
the needs of the communities where the issuer 
operates and to ensure its activities take into 
consideration the communities’ interests.

26

KPI B8.1 Focus areas of contribution (e.g. education, 
environmental concerns, labour needs, health, 
culture, sport).

26

KPI B8.2 Resources contributed (e.g. money or time) to the 
focus area.

N/A
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